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He  died  in  1821.  Unfortunately,  his 
management  policies  didn't. 

We  think  that  a  newspaper  modeled  after  empires,  duchies  and  fiefdoms  is 
an  idea  whose  time  has  gone.  And  that  a  rigidly  compartmentalized,  top-down 
organization  is  oppressive  to  journahsts  at  all  levels. 

So  at  the  Sun-Sentinel,  any  reporter  has  the  right  to  propose  any  project 
idea  to  any  editor.  Any  editor  has  the  right  to  assign  any  reporter  -  or  team  of 
reporters  -  whose  background  and  expertise  best  suit  them  to  a  project.  Any 
story  has  the  right  to  receive  the  resources  and  play  that  its  merits  -  and  its 
merits  alone  -  deserve.  BiowaidiPahn  Beach 

At  the  Sun-Sentinel,  we  practice  freedom  of  SuH-Sciltilld 
the  press  by  exercising  freedom  within  it. 


Since  1980,  America's  fastest-growing  newspaper. 


Through  high  standards  in  every  aspect  of 
newspaper  publishing,  from  quality 
editorial  content  and  nationally  recognized 
photography  to  state  of  the  art  color 
reproduction,  Copley  Los  Angeles 
Newspapers  prove  that  it's  teamwork  that 
generates  an  exceptional  daily  newspaper. 
In  fact,  Copley  Los  Angeles  Newspapers 
demonstrates  that  every  day  by  producing 
three  of  the  most  respected  papers  in 
Southern  California;  The  Daily  Breeze, 
The  Outlook  and  The  News-Pilot.  All 
three  of  these  newspapers  are  at  the  top 
of  their  field  because  of  teamwork, 
the  key  to  achieving  excellence. 
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Daily  Bre^  News-Pilot  The  Outlook 


Represented  nationally  by  Sawyer/Ferguson/Walker,  Inc. 
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Canadian  Pacific  Forest  Products  proudly  introduces  our 
comprehensive  Recover  and  Recycle  Program®,  created 
to  meet  your  recycled  newsprint  needs. 

Quickly  off  the  mark 

In  just  two  years,  we  have  constructed  new  de-inking 
pulp  plants  at  our  two  largest  newsprint  mills  to  effi¬ 
ciently  produce  recycled  content  newsprint.  These  mills 
are  now  producing  newsprint  with  20%  to  40%  post¬ 
consumer  content  —  more  than  enough  to  meet  all 
current  government  regulations  to  the  year  2000. 

900,000  tonnes  of  Recycled  Newsprint 

That’s  how  much  recycled  newsprint  our  two  mills  pro¬ 
duce  in  a  year.  We  have  taken  advantage  of  our  corpo¬ 
rate  affiliates  to  provide  us  with  a  steady  supply  of  high 
quality  waste  paper  —  old  newspapers  and  magazines 
only  —  allowing  us  to  assure  you  of  a  guaranteed 
contract  supply  of  recycled  content  newsprint. 


335,000  tonnes  Recovered 

At  these  volumes,  you  will  be  a  partner  in  the  removal  of 
335,000  tonnes  of  paper  from  the  waste  stream,  annually. 

Get  the  facts! 

We  believe  our  Recover  and  Recycle  Program',  is  the 
most  comprehensive  available.  See  for  yourself  To  receive 
a  brochure  detailing  our  Recover  and  Recycle  Program®, 
call  your  local  Canadian  Pacific  Forest  Products  office. 

Seattle  1-800-776-0779  Chicago  1-800-326-6689 
White  Plains  1-800-669-2737  Atlanta  404-255-0705 
Montreal  514-878-4856 


Canadian  Pacific  Forest 
Products  Limited 


OUR  COMMITMENT 


IN  BLACK  AND  WHITE 
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JUNE 

3-6 — Association  of  Free  Community  Newspapers,  Suburban  Newspa¬ 
pers  of  America,  Annual  Convention  and  Exhibition,  The  Ritz- 
Carlton  Hotel,  Atlanta,  Ga. 

6- 10 — American  Newspaper  Publishers  Association/Technical  Exposition 

and  Conference,  The  Georgia  World  Conference  Center,  Atlanta, 
Ga. 

7- 10 — Organization  of  News  Ombudsmen,  Annual  Meeting,  The  Cam¬ 

bridge  Suites  Hotel,  Toronto,  Ont. 

11- 14 — Investigative  Reporters  and  Editors,  National  Conference,  The  Red 

Lion  Hotel/Jantzen  Beach,  Portland,  Ore. 

12- 16— American  Advertising  Federation,  National  Advertising  Conference, 

The  Hilton  Hotel,  Portland,  Ore. 

13- 17 — International  Newspaper  Financial  Executives,  Annual  Conference, 

The  Fairmont  Hotel,  Chicago,  III. 

21-25 — Association  of  Newspaper  Classified  Advertising  Managers,  Annual 
Conference,  The  Radisson  Hotel,  Denver,  Colo. 

25-27 — National  Lesbian  &  Gay  Journalists  Association,  National  Confer¬ 
ence,  The  Golden  Gateway  Holiday  Inn,  San  Francisco,  Calif. 

25-27 — Tennessee  Press  Association,  Annual  Convention,  The  Sheraton 
Plaza  Hotel,  Johnson  City,  Tenn. 

28-7/1 — International  Circulation  Managers  Association,  Annual  Sales 
Conference,  The  Galt  House,  Louisville,  Ky. 


Seminars/Workshops/Clinics 


The  4th  Estate _ 

By  Doug  Borgstedt 


About  Awards 


JUNE 

2/4 — New  England  Newspaper  Association,  Labor  and  Employment  Law 
Roundtables,  The  Quality  Hotel,  Northampton,  Mass./The  Lanam 
Club,  Andover,  Mass. 

4 —  New  England  Newspaper  Association,  Workshop  on  Investigative 
and  Other  Reporting,  The  Sturbridge  Host  Hotel,  Sturbridge,  Mass. 

5-6 — American  Newspaper  Publishers  Association,  Labor  Relations  and 
Technology  Seminar,  Georgia  World  Conference  Center,  Atlanta, 
Ga. 

5-7 — Mid  America  Press  Institute,  Copy  Editing  Seminar,  The  Clarion 
Hotel,  St.  Louis,  Mo. 

7-9 — American  Newspaper  Publishers  Association,  “Supen/isory  Jump- 
Start”  Workshop,  The  Stouffer  Tower  City  Plaza,  Cleveland,  Ohio. 
7-13 — American  Press  Institute,  Circulation  Executives  Seminar,  API 
Headquarters,  Reston,  Va. 

11 — New  England  Newspaper  Association,  Sports  Writing  and  Editing 
Workshop,  The  Eagle-Tribune,  Lawrence,  Mass. 

14-17 — Southern  Newspaper  Publishers  Association  Foundation,  “Circula¬ 
tion  Sales  and  Promotion”  Seminar,  The  Radisson  Hotel,  Raleigh, 
N.C. 

18- 19 — New  England  Newspaper  Association,  Credit  and  Collections 

Workshop,  The  Sheraton  Lowell  Inn,  Lowell,  Mass. 

19- 25 — The  Freedom  Forum,  Seminar  for  Advertising  Teachers,  The 

University  of  North  Carolina,  Chapel  Hill,  N.C. 

21-25 — Southern  Newspaper  Publishers  Association  Foundation,  Seminar 
on  Layout,  Design  and  Graphics,  The  Westin  Hotel/Williams  Center, 
Tulsa,  Okla. 

21- 27 — The  Freedom  Fonim,  Workshop  on  Teaching  Writing,  Reporting  and 

Editing,  Indiana  University,  Bloomington,  Ind. 

22- 23 — American  Civil  Liberties  Union,  “Litigation  Under  Federal  Open 

Government  Laws”  Seminar,  American  Society  of  Association 
Executives  Headquarters,  Washington,  D.C. 

22-26 — American  Newspaper  Publishers  Association,  Newspaper  Quality 
Control  Seminar,  The  Newspaper  Center,  Reston,  Va. 

28- 7/1 — American  Newspaper  Publishers  Association,  “The  New  Newspa¬ 

per:  Changing  Structure,  Function  and  Management”  Workshop, 
The  J.W.  Marriott  Hotel,  Houston,  Texas. 

29- 7/2 — Graphic  Arts  Technical  Foundation,  “Preventing  Paper,  Ink  and 

Materials  Interaction  Problems”  Workshop,  GATF  Headquarters, 
Pittsburgh,  Pa. 
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Overseas  Press  Club  Awards.  Terry  Anderson  re¬ 
ceived  the  OPC  President’s  Award  this  year,  recogniz¬ 
ing  lifetime  achievements  of  outstanding  correspondents 
doing  foreign  reporting. 

The  other  newspaper  awards  and  their  winners  and 
winning  entries  include:  the  Hal  Boyle  Award  for  best 
daily  newspaper  or  wire  service  reporting  from  abroad, 
Peter  Gumbel,  Wall  Street  Journal,  for  “The  Vodka 
Putsch.” 

The  Bob  Considine  Award  for  the  best  daily  newspa¬ 
per  or  wire  service  interpretation  of  foreign  affairs,  Carol 
Williams,  the  Los  Angeles  Times,  for  “The  Last  Days  of 
Yugoslavia.” 

The  Olivier  Rebbot  Award  for  best  photographic  re¬ 
porting  in  daily  newspapers  and/or  wire  services,  the  As¬ 
sociated  Press  photographers  for  “A  New  Russia 
Emerges,”  and  David  Turnley,  Detroit  Free  Press,  for 
“The  Soviet  Journal.” 

The  Malcolm  Forbes  Award  for  best  business  or  eco¬ 
nomic  reporting  from  abroad  in  newspapers  or  wire  ser¬ 
vices,  Jonathan  Peterson,  the  Los  Angeles  Times,  for 
“The  Collapse  of  the  Soviet  Union.” 

The  Madeline  Dane  Ross  Award  for  the  foreign  cor¬ 
respondent  in  any  medium  showing  a  concern  for  the  hu¬ 
man  condition,  Philip  Dine,  the  St.  Louis  Post-Dispatch, 
for  “Tyranny’s  Children.” 

For  best  reporting  or  interpretation  in  print  by  a  for¬ 
eign  correspondent  or  reporter  in  the  United  States  for 
publication  outside  of  the  U.S.,  the  award  went  to  An¬ 
drew  Stephen,  The  Observer,  London,  for  his  “Report¬ 
ing  on  the  U.S.A.  Government  and  Politics.” 

Basketball  Hall  of  Fame  Media  Awards.  Longtime 
writer  Sam  Goldaper  has  been  named  a  winner  of  the  Curt 
Gowdy  media  award  by  the  Basketball  Hall  of  Fame.  The 
award  was  established  to  honor  members  of  the  media 
for  outstanding  contributions  to  basketball.  Goldaper, 
who  retired  from  the  New  York  Times  last  September, 
covered  basketball,  college  and  professional,  for  more 
than  40  years. 
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About  Awards 


National  Press  Photographers  Awards.  Randy  Ol¬ 
son  of  the  Pittsburgh  (Pa.)  Press  has  been  named  News¬ 
paper  Photographer  of  the  Year  in  the  annual  competi¬ 
tion  of  the  National  Press  Photographers  Association. 

The  competition  was  judged  at  the  University  of  Mis- 
souri-Columbia.  Olson’s  winning  portfolio  included  a 
picture  story  on  a  family  afflicted  with  AIDS  and  a  pic¬ 
ture  story  on  the  life  of  a  crack  addict.  Morris  was  cited 
for  his  work  on  the  Yugoslav  civil  war  and  on  postwar 
Kuwait. 

Other  newspaper  first-prize  winners  in  the  49th  Pic¬ 
ture  of  the  Year  competition  were: 

Canon  Photo  Essayist  Award:  Eugene  Richards,  Mag¬ 
num  Photos.  Kodak  Crystal  Eagle  Award:  Eugene 
Richards,  Magnum  Photos.  Angus  McDougall,  Overall 
Excellence  in  Editing  Award  for  Newspapers:  Sacra¬ 
mento  Bee. 

Newspaper  Spot  News:  Joanne  Rathe,  Boston  Globe. 

Newspaper  General  News:  Bill  Snead,  Washington 
Post. 

Newspaper  Feature  Picture:  Candace  Barbot,  Miami 
Herald. 

Newspaper  Sports  Action:  Eric  Miller,  Reuters  News 
Pictures-Sr.  Paul  (Minn.)  Pioneer  Press. 

Newspaper  Sports  Feature:  Mark  Garfinkel,  free-lance. 

Newspaper  Portrait-Personality:  Michael  Wirtz, 
Philadelphia  Inquirer. 

Newspaper  Pictorial:  Craig  Fritz,  Western  Kentucky 
University. 

Newspaper  Food  Illustration:  Peter  Battistoni,  Van¬ 
couver  Sun. 

Newspaper  News  Picture  Story:  Bill  Snead,  Wash¬ 
ington  Post.  Newspaper  Feature  Picture  Story:  April  Saul, 
Philadelphia  Inquirer. 

Newspapers  Sports  Portfolio:  Ronald  Cortes,  Philadel¬ 
phia  Inquirer. 

Newspaper-One  Week’s  Work:  Rod  Mar,  Seattle  Times. 

Gulf  War  News-Individual:  David  Turnley,  Detroit 
Free  Press. 

Picture  Editing-News  Story-Newspaper:  Bryan  Moss, 
Geri  Migielicz,  Sue  Morrow,  Mary  Jo  Moss,  Murray 
Koodish,  San  Jose  (Calif .)  Mercury  News. 

Picture  Editing-News  Story-Magazine:  Bert  Fox,  Tom 
Gralish,  Philadelphia  Inquirer  Magazine. 

Picture  Editing-Feature  Story-Newspaper:  Rick  Shaw, 
Sacramento  Bee. 

Picture  Editing-Feature  Story-Magazine:  Kathy  Ryan, 
New  York  Times  Magazine. 

Picture  Editing-Sports  Story-Newspaper:  Mike  Davis, 
Albuquerque  (N.M.)  Tribune. 

Picture  Editing-Sports  Story-Magazine:  J.  Bruce  Bau¬ 
mann,  Pittsburgh  Press. 

Picture  Editing-Series  or  Special  Section:  John  Kap¬ 
lan,  Pittsburgh  Post-Gazette. 

Newspaper-Produced  Magazine  Picture  Editing 
Award:  J.  Bruce  Baumann,  Pittsburgh  Press. 

Best  Use  of  Photographs-Newspapers,  circulation  un¬ 
der  25,000:  Journal  Tribune  of  Biddeford,  Maine. 

Best  Use  of  Photographs-Newspapers,  circulation  of 
25,000  to  150,000:  Albuquerque  Tribune. 

Best  Use  of  Photographs-Newspapers:  circulation  of 
more  than  150,000:  San  Jose  Mercury  News. 

Best  Newspaper  Picture  Editing  Award-Individual 
Portfolio:  Scott  Sines,  Spokesman-Review,  Spokane, 
Wash. 


Newspaper  Picture  Editing  Award-Team  Portfolio: 
Mark  Morris,  Merrill  Oliver,  Rick  Shaw,  Lisa  Roberts, 
Dave  Mathias,  Harlin  Smith,  Sacramento  Bee. 

IRE  Awards.  A  Philadelphia  Inquirer  series  on  the 
decline  of  the  American  standard  of  living  was  among 
winners  of  this  year’s  Investigative  Reporters  &  Editors 
(IRE)  awards. 

More  than  450  investigative  reporting  projects  were 
entered  in  the  annual  contest,  sponsored  by  the  3,500- 
member  organization  at  the  University  of  Missouri  School 
of  Journalism. 

Don  Barlett  and  James  Steele  of  the  Inquirer  were 
among  three  winners  for  newspapers  with  circulation  ex¬ 
ceeding  75,000  for  their  series  “America:  What  Went 
Wrong?’’ 

Other  winners  in  the  over  75,000  circulation  category 
include: 

Chris  Weston,  Tim  Smith,  and  William  Fox  of  the 
Greenville  (S.C.)  News  for  a  series  examining  a  spuri¬ 
ous  private  foundation  linked  to  the  University  of  South 
Carolina. 

Mike  Casey  and  Russell  Carollo  of  the  Dayton  (Ohio) 
Daily  News  for  a  project  that  used  a  detailed  analysis  of 
Occupational  Safety  and  Health  Administration  records 
to  show  that  the  agency  was  failing  to  protect  workers. 

Winners  in  the  newspapers  with  circulation  less  than 
75,000  category  include: 

Carolyn  Tuft  of  the  Belleville  (Ill.)  News-Democrat, 
for  an  investigation  showing  that  blacks  were  much  more 
likely  to  be  ticketed  by  the  Belleville  Police  Department. 
Tuft  will  also  receive  an  IRE  medal  for  her  work. 

Lesia  Shannon  of  the  Sun  News  in  Myrtle  Beach,  S.C., 
for  a  series  exposing  an  illegal  lending  business  run  by 
a  county  councilman. 

Dan  Vukelich  of  the  Albuquerque  (N.M.)  Tribune  for 
a  series  on  conflicts  of  interest  in  the  New  Mexico  Leg¬ 
islature. 

No  winners  were  chosen  for  the  Thomas  Renner  Award 
for  crime  reporting. 

—  AP 

New  Jersey  Business  Journalism  Awards.  The  CIT 
Group  and  Rutgers’  Journalism  Resources  Institute  an¬ 
nounced  winners  in  the  fifth  annual  CIT  Group  Award 
for  distinguished  business  journalism  in  New  Jersey. 

Dan  Woods  and  Marilee  Loboda-Braue  of  The  Record, 
Hackensack,  N.J.,  were  co-winners  in  the  best  single  ar¬ 
ticle  category  for  their  expose  entitled  “Confidence 
Crises.”  The  story  detailed  how  the  nationwide  problems 
with  Savings  and  Loan  insolvencies,  and  bank  failures 
in  the  Northeast,  were  shaking  consumer  confidence  in 
the  state’s  lending  institutions. 

Mark  Lagerkvist  of  the  Asbury  Park  Press  won  in  the 
best  series  category  for  his  string  of  articles  entitled  “Prof¬ 
its  vs.  Patients,”  outlining  suspect  business  arrangements 
in  the  health-care  industry  which  entice  medical  profes¬ 
sionals  to  compromise  the  welfare  of  their  patients. 

Religious  Public  Relations  Council  Awards.  Kate 
DeSmet,  the  Detroit  News,  was  a  recent  winner  of  the 
Wilbur  Awards  for  excellence  in  communicating  reli¬ 
gious  issues,  values,  and  themes. 
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60,000  copies  per  hour:  The  new  concept 
for  horizontal  and  vertical  web  leads 


The  new  UNISET  press  series  is  the 
result  of  consistent,  joint  development 
work  of  MAN  Roland  and  their  affiliate, 
MAN  Plamag. 

TwO-page  wide  and  with  double  cylinder 
circumference,  the  UNISET  otters  high 
offset  quality,  production  diversity  and 
reliability  for  medium  and  small-scale 
circulation  newspapers.  The  flexible 
modular  pressline  concept  extends  your 


range  of  capabilities  all  the  way  up  to  the 
efficient  production  of  semicommercial 
products. 

From  single-colour  newspaper  produc¬ 
tion  all  the  way  up  to  the  4  over  4  pro¬ 
cess  color  printing  of  advertising  mate¬ 
rial,  the  UNISET  concept  meets  the 
broadest  possible  range  of  production 
requirements. 


MAN 

ROLAND 


s 


MAN  Roland  Inc.  Web  Press  Division  ■  20,  Gutenberg  Drive  ■  North  Stonington  ■  CT  06359 
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*The  Age  of  Missing  information” 

Bill  McJCibben  has  written  a  book  with  that  title  (Random 
House)  in  which  he  tries  to  answer  the  question:  “Does  having  ac¬ 
cess  to  more  information  than  ever  mean  that  we  know  more  than 
ever?” 

His  book  is  about  an  experiment  May  3, 1990,  in  which  he  col¬ 
lected  two  thousand  hours  of  videotape  and  then  watched  it  all.  He 
found  that  Fairfax,  Va.,  had  the  largest  cable  system  in  the  coun¬ 
try — 93  channels.  With  the  help  of  almost  100  friends  he  video¬ 
taped  24  hours.  It  took  him  about  six  months  of  10-hour  days  to 
watch  it  all  and  came  to  this  conclusion: 

“We  believe  that  we  live  in  the  ‘age  of  information,’  that  there 
has  been  an  information  ‘explosion,’  an  information  ‘revolution.’  In 
many  important  ways,  just  the  opposite  is  true.  We  live  at  a  mo¬ 
ment  of  deep  ignorance,  when  vital  knowledge  that  humans  have 
always  possessed  about  who  we  are  and  where  we  live  seems  be¬ 
yond  our  reach  An  age  of  missing  information.” 

This  is  a  sad  commentary  on  the  television  industry’s  claim  that 
most  of  the  people  get  most  of  their  information  on  what  is  going  on 
in  the  world  from  television.  McKibben’s  assertion  is  that  people 
do  not  know,  and  they  don’t  care,  about  their  environment,  for  in¬ 
stance,  because  their  main  source  of  information  is  television. 

McKibben’s  thesis  is  bolstered  by  the  results  of  a  yearlong  study 
of  Whittle  Communications’  Channel  One,  the  advertising-sup¬ 
ported  television  program  to  classrooms.  Whittle  financed  the 
content  analysis  which  was  conducted  by  two  independent  re¬ 
searchers  but  did  not  include  the  advertising  portion. 

Jerome  Johnston  of  the  Institute  for  Social  Research  at  the 
University  of  Michigan  and  Evelyn  J.  Brzezinski  of  Beaverton, 
Ore.-based  Interwest  Applied  Research  found  that  the  televised 
news  program  makes  no  difference  in  educating  or  interesting  stu¬ 
dents  about  current  events.  Most  students  pay  about  as  much  at¬ 
tention  to  the  classroom  tv  program  as  they  do  to  their  tube  at 
home.  “The  typical  student  could  be  described  as  attending  to  the 
show  as  needed  while  engaged  in  other  activities  —  chatting,  com¬ 
pleting  homework  —  at  the  same  time,”  the  researchers  said, 
adding  that  it  had  no  measurable  effect  on  student  interest  in  fol¬ 
lowing  the  news. 

It  was  predictable  —  and  we  did  predict  it  some  time  ago  — 
that,  although  the  students  exhibited  a  couldn’t-care-less  atti¬ 
tude,  their  teachers  give  the  program  high  grades.  Why  not?  It 
gives  them  a  12-and-a-half  minute  vacation  in  the  middle  of  the 
day. 

About  60%  of  the  teachers  said  they  would  recommend  the  pro¬ 
gram  to  other  teachers,  but  only  a  few  teachers  regularly  used  the 
programs  as  a  basis  for  classroom  discussions  about  current 
events,  and  only  13%  said  they  regularly  discussed  the  content  of 
the  Channel  One  telecasts  with  their  students. 

Did  the  students  learn  anything?  Very  little,  the  study  shows. 

As  suspected,  all  those  hours  teen-agers  spend  before  the  tube 
are  merely  time-consuming  without  being  informative . 
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Letters  to  the  Editor 


Mountain 
out  of 
a  molehill 

The  article  by  Tony  Case  (“A  ques¬ 
tion  of  objectivity,”  March  7)  about 
a  letter  to  me  by  Tom  Holt  of  the  Rich¬ 
mond  Times  Dispatch  makes  a  moun¬ 
tain  out  of  a  molehill. 

The  article  suggests  that  there  is 
some  kind  of  impropriety  in  Mr. 
Holt’s  letter.  There  was  none.  The  let¬ 
ter  in  question  by  Mr.  Holt  refutes 
several  findings  of  a  study  that  I  did 
for  the  Cato  Institute,  which  rates  the 
fiscal  policies  of  Virginia  Gov.  L. 
Douglas  Wilder.  I  say  that  Wilder  has 
a  good  record,  Mr.  Holt  presented  ev¬ 
idence  to  me  (from  his  paper)  that  he 
does  not. 

The  purpose  of  Mr.  Holt’s  letter 
was  simply  to  call  to  my  attention  crit¬ 
icisms  of  Wilder’s  record  which  had 
been  previously  published  in  Rich¬ 
mond  Times  Dispatch  editorials.  Al¬ 
though  I  did  not  agree  with  all  of  Mr. 
Holt’s  conclusions  about  Gov. 
Wilder’s  policies,  I  see  no  wrong-do¬ 
ing  in  his  alerting  me  to  what  his  pa¬ 
per  has  written  about  him. 

Finally,  Mr.  Glenn  Davidson  of 
Gov.  Wilder’s  staff  says  that  the  Times 
Dispatch  should  “limit  its  comments 
to  the  editorial  page.”  However,  it  was 
the  governor’s  own  staff,  whom  I  had 


NEWSPAPERDOM® 

50  years  ago  .  .  . 

Under  orders  of  the  Office  of  De¬ 
fense  Transportation  to  reduce  de¬ 
livery  mileage  by  40%,  newspapers 
in  Newark,  N.J.,  Dallas  and  Los  An¬ 
geles  are  experimenting  with  char¬ 
tering  street  cars.  Other  metropolitan 
papers  are  trimming  the  number  of 
editions. 

*  *  * 

News  of  the  Doolittle  bombing  raid 
on  Tokyo  was  not  published  by  the 
press  until  President  Roosevelt’s  sur¬ 
prise  decoration  of  the  general. 

*  *  * 

Representatives  of  1 1 8  newspapers 
from  18  republics  in  this  hemisphere 
meeting  in  Mexico  City  formed  the 
Pan  American  Press  Congress  and 
adopted  a  code  of  ethics  calling  for 
the  elimination  of  Axis  propaganda 
from  the  Latin  American  press. 

From  Editor  &  Publisher 
May  30,  1942 
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shown  the  letter  to  in  order  to  get  a  re¬ 
sponse  from  the  governor,  which 
chose  to  publicize  the  Holt  letter  by 
circulating  it  to  Editor  &  Publisher 
and  others. 

Stephen  Moore 


Incensed 

This  letter  is  in  response  to  David 
Astor’s  article  in  E&P  of  March  28 
regarding  the  eligibility  requirements 
for  writers  in  the  National  Cartoon¬ 
ists  Society. 

I  have  been  incensed  about  the  NCS 
bylaw  which  excludes  writers  from 
full  membership  for  16  years  —  the 
amount  of  time  I  have  been  excluded. 

I  have  written  “Motley’s  Crew”  for 
16  years,  and  former  features  “The 
Sporting  Life,”  “Prime  Time,”  and 
“Elwood.”  I  do  everything  except  the 
artwork.  I  conceive  the  gag  premise, 
the  visual,  and  the  gag  itself.  With¬ 
out  my  work,  the  comic  strips  I  have 
worked  on  would  never  had  existed. 

Since  this  46-year-old  NCS  bylaw 
has  been  in  existence,  we  have  de¬ 
segregated  the  schools,  eliminated  the 
poll  tax,  built  ramps  for  the  handi¬ 
capped,  set  up  Medicare,  ended  the 
draft,  and  legalized  abortion  — just 
to  mention  a  few. 

Since  all  these  things  required  a 
change  or  modification  of  the  law  of 
the  land,  in  some  cases  a  law  for  over 
200  years,  it  seems  to  me  that  the  NCS 


could  change  their  rules  to  include 
people  who  are  a  very  important  part 
of  the  cartooning  industry  —  the 
writers. 

What  is  the  NCS  afraid  of?  Are  the 
cartoonists  concerned  that  the  public 
will  discover  that  they  don’t  neces¬ 
sarily  come  up  with  their  own  ideas? 
Frankly,  I  don’t  believe  cartoonists 
are  that  insecure. 

Here  is  one  vote  for  change  (too 
bad  the  NCS  won’t  count  it). 

Tom  Forman 
Westlake  Village,  Calif. 


Corrections 

In  a  story  about  this  year’ s  Pulitzer 
Prizewinners  {E&P,  April  11,P.  10), 
Newsday  executive  news  editor  Steve 
Ruinsky  was  wrongly  called  Sam  Ru- 
insky. 

Also,  reporter  Michael  Cottman 
was  not  listed  among  the  staffers  who 
had  contributed  to  the  coverage  of  a 
New  York  City  subway  accident  that 
earned  Newsday  its  prize  for  spot 
news  reporting. 

*  *  * 

“Obituaries”  for  April  18  (P.  21) 
wrongly  stated  that  William  M. 
Melville  Sr.,  who  died  March  30,  had 
been  an  advertising  executive  in  the 
Chicago  area  for  Newspapers  First. 
Melville  worked  in  Detroit,  not 
Chicago. 


Kipunger’s 
Moiney  Power 


NEW! 


Five  350-word  consumer  stories  each  week 
written  especially  for  your  business  or  lifestyle 
pages  by  the  editors  of  Kiplinger’s  Personal  Finance  Magazine. 

Introducing:  Ask  Dr.  Tightwad,  a  Q&A  on  kids  &  money. 

For  details,  call  Connie  White  at  The  New  York  Times  Syndicate, 
1-800-444-0267  or  310-785-9613;  fax:  310-785-0613. 
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We  do,  however,  have  the  best  in  the  country.  As  awarded  in  1991  by  the  Association  of 
Opinion  Page  Editors.  We  think  it  was  a  commendable  decision.  (Of  course,  that’s  just  our  opinion.) 
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Small-town  upheaval 

Religion  coverage  and  ‘preachy  focus*  of  the  Shippensburg,  Pa., 
semiweekly  newspaper  is  welcomed  by  some,  but  not  by  others 


By  Michael  R.  Smith 

Shippensburg,  Pa.,  a  university 
town  that  straddles  two  counties,  is 
divided  these  days. 

Some  of  the  residents  in  this  pre¬ 
dominantly  Republican  stronghold 
like  the  unashamedly  Christian  qual¬ 
ity  of  the  town’s  News-Chronicle, 
Pennsylvania’s  largest  semiweekly 
newspaper,  that  began  last  summer. 

Others,  however,  do  not  and  have 
registered  their  objection  by  writing 
letters  to  the  editor  and  canceling  sub¬ 
scriptions.  “People  say  we’re  too 
preachy,  but  I  say,  ‘Just  wait,’  ” 
boasts  editor  Jim  Curtis. 

Some  say  the  change  is  the  result 
of  efforts  by  owner-publisher  Ken 
Wolfrom,  who  took  a  leave  of  absence 
to  pursue  a  graduate  degree  in  com¬ 
munications  at  religious  broadcaster 
Pat  Robertson’s  Regents  University 
in  Virginia  Beach. 

When  he  returned  in  1988,  some 
readers  detected  more  religion  cover¬ 
age  than  was  typical  in  the  24-page, 
6,500-general-circulation  newspaper 
that  had  originated  in  1 844.  Some  read¬ 
ers  began  canceling  their  subscriptions 
for  the  twice-a-week  newspaper. 

Then  Wolfrom  hired  Curtis,  a 
newspaper  veteran  who  does  not  apol¬ 
ogize  for  his  Christian  convictions. 
Curtis  left  the  business  in  1983  be¬ 
cause  he  was  disenchanted  with  the 
negative  climate  of  the  newsroom.  He 
became  a  publisher  of  books  con¬ 
cerned  with  regional  history  but  then 
teamed  up  with  Wolfrom  late  in  fall 
of  1991  to  help  launch  a  new  religion 
supplement. 

Readers  no  longer  had  to  suspect 
an  editorial  change  had  occurred  — 
Curtis  made  a  point  of  telling  them  as 
often  as  he  could. 

It  was  not  the  editorials  that  did  it. 


(Smith  is  a  former  religion  writer 
and  is  assistant  professor  of  mass 
communications  at  Lycoming  Col¬ 
lege  in  Williamsport,  Pa.) 


although  Curtis  regularly  breaks 
ranks  with  many  other  editorial  writ¬ 
ers  and  uses  his  opinion  page  to  strike 
a  blow  for  the  faith.  For  instance,  in 
recent  weeks,  he  supported  superstar 
Magic  Johnson  for  his  athletic 
prowess  but  criticized  the  basketball 
player  for  immorality. 

The  issue  that  sent  many  critics 
over  the  edge,  however,  was  a  more 
recent  editorial  on  the  origin  of  the 
universe  that  included  the  entire  first 
chapter  of  Genesis,  the  Old  Testament 
book  that  presents  the  idea  that  God 
spoke  the  world  into  being. 

If  that  is  not  enough  to  rankle  the 


“I  said  I’d  never  return  to  journal¬ 
ism  unless  I  could  express  my  faith,” 
Curtis  said.  Years  after  the  Braden¬ 
ton  project  wound  down,  Wolfrom 
heard  of  Curtis’  work  during  his  stud¬ 
ies  at  Regents  and  invited  him  to  try 
a  similar  project  in  south-central 
Pennsylvania. 

Once  Curtis  took  over  as  editor,  he 
continued  publishing  hard  news 
found  on  the  news  pages  but  added 
what  he  terms  uplifting  news  on  a  par¬ 
tial  page  Monday.  In  addition,  he  re¬ 
vamped  the  religion  section  Thurs¬ 
day,  the  paper’s  traditional  religion 
section  day. 


“It  is  with  a  feeling  of  sorrow  that  I  cancel  my 
subscription  to  the  News-Chronicle,  but  I  just  cannot 
tolerate  the  newspaper’s  religious  posturing  for 
another  issue.’’ 


educators  associated  with  Shippens¬ 
burg  University,  the  town’s  college 
that  is  well  known  for  its  business  and 
science  programs,  Curtis  has  over¬ 
hauled  the  religion  section  that  the 
newspaper  publishes  each  Thursday. 
It  featured  a  section  called  “The  Good 
News-Chronicle”  and  included  well- 
known  evangelical  Bible  commenta¬ 
tors  offering  insight  on  investing, 
child-rearing,  and  other  issues. 

While  working  in  Brandenton,  Fla., 
in  the  mid-1980s,  Curtis  developed  a 
supplement  featuring  Gospel-domi¬ 
nated  news  that  he  paid  $4,000  to  in¬ 
sert  into  the  38,000  Bradenton  Her¬ 
ald.  The  four-  to  six-page  newspaper 
used  features  on  area  churches  and 
messages  by  Christian  writers. 
Churches  in  the  community  supported 
the  publication  for  several  months  un¬ 
til  conflict  over  the  presence  of  one 
church  over  another  in  the  publica¬ 
tion  made  it  difficult  for  Curtis  to  print 
while  retaining  support  from  a  wide 
religious  base. 


“We  wouldn’t  publish  a  news  story 
on  a  preacher  running  off  with  the 
church  organist  in  the  Good  News- 
Chronicle,”  said  Curtis.  “We’d  run 
that  story  in  our  news  section.  The 
purpose  of  the  Good  News-Chroni¬ 
cle  is  to  be  used  as  a  tool  to  be  up¬ 
lifting  to  people  in  the  community.” 

In  addition  to  standard  religion 
news  —  church  concerts  or  religious 
activities  —  the  section  includes  in¬ 
formation  from  Christian  organiza¬ 
tions  such  as  writer  James  Dobson’s 
“Focus  on  the  Family”  publication 
and  the  “Radio  Bible  Class,”  a  pop¬ 
ular  Bible-teaching  broadcast  and 
publishing  organization. 

Some  readers  objected  to  the  cov¬ 
erage  and  one  wrote,  “It  is  with  a  feel¬ 
ing  of  sorrow  that  I  cancel  my  sub¬ 
scription  to  the  News-Chronicle,  but 
I  just  cannot  tolerate  the  newspaper’s 
religious  posturing  for  another  issue.” 

Dr.  Steve  Shenton,  a  professor  and 
former  chairman  of  the  communica- 
(See  UPHEAVAL  on  page  10) 
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(Continued  from  page  9) 


tions  and  journalism  program  at  Ship- 
pensburg,  says  the  News-Chronicle 
is  receiving  regular  criticism  for  its 
religious  overtures;  however,  he  went 
on  to  say  that  the  newspaper  runs  long 
letters  to  the  editor  on  issues  such  as 
the  origin  of  the  universe. 

“The  press  is  a  vehicle  to  express  the 
views  of  members  of  a  community,” 
he  said.  “It  is  an  important  dimension 
and  it  needs  to  be  revived.  This  paper 
is  as  vigorous  as  I’ve  ever  seen  it.” 
While  Shenton  praised  the  newspaper 
for  publishing  a  variety  of  views,  he 
noted  that  some  subscribers  who  do  not 
share  the  newspaper’s  religious  con¬ 
victions  are  concerned  that  they  are  fi¬ 
nancially  supporting  a  publication  that 
does  not  represent  their  beliefs. 

Mark  Lipper,  Shenton’s  former 
colleague  at  Shippensburg,  said  the 
community  is  largely  inhabited  by 
Christians  as  demonstrated  by  the 
number  of  churches  in  the  town  of 
12,000  residents. 

“The  Supreme  Court  said  commu¬ 
nity  standards  may  be  used  to  Judge 
pornography,”  Lipper  explained.  “It’s 
obvious  that  Shippensburg  is  basi¬ 
cally  a  Christian  community  so  why 
shouldn’t  the  paper  cater  to  the  com¬ 
munity?” 

Lipper,  a  retired  journalism  pro¬ 
fessor  and  scholar  of  American  jour¬ 
nalism  who  lives  in  Shippensburg, 
went  on  to  say  that  an  owner-pub¬ 
lisher  has  the  right  to  decide  the  con¬ 
tent  of  his  newspaper.  As  long  as  the 
section  is  clearly  labeled,  it  not  only 
is  appropriate,  it  actually  serves  the 
readers,  Lipper  asserted. 

A  Christian  news  section  is  no  dif¬ 
ferent  than  the  old  American  news¬ 
paper  tradition  of  advancing  the  po¬ 
litical  opinions  of  the  owner,  Lipper 
said.  Those  who  want  an  alternative 
have  plenty  of  newspapers  from 
neighboring  communities  from  which 
to  select,  he  added. 

“American  journalism  has  ne¬ 
glected  one  of  the  biggest  beats  in  the 
community:  religion,”  Lipper  re¬ 
marked.  “One  of  the  greatest  lies  in 
American  journalism  is  the  failure  to 
tell  the  world  that  the  demise  of  com¬ 
munism  was  the  result  of  the  revival 
of  the  religious  community.” 

After  readers  complained  that  the 
News-Chronicle  religion  section  was 
too  much  of  an  advocate,  the  paper 
removed  it  in  late  March  and  began 
publishing  it  as  the  “Good  News  Mes¬ 
senger,”  a  supplement  it  inserts  once 
a  week  with  paid  advertising  from 
churches  in  the  community. 

“It  includes  a  main  article  on  a  point 


Ken  Wolfrom  (left),  owner  and  publisher  of  the  semiweekly  News- 
Chronicle,  and  editor  Jim  Curtis  examine  the  layout  for  one  of  the 
last  issues  of  the  “Good  News  Chronicle,”  a  controversial  section 
of  the  general-circulation  newspaper  that  featured  testimoniais  and 
other  Christian  views.  The  section  was  turned  into  a  suppiement 
called  the  “Good  News  Messenger”  which  is  now  inserted  once  a 
week  into  the  newspaper. 

Photo  by  Michael  Smith 


of  light  in  the  community  —  people 
who  are  doing  excellent  things  for  the 
Lord,”  said  publisher  Wolfrom. 

In  the  future,  Curtis  hopes  to  offer 
the  insert  to  other  communities  as  a 
template  that  can  be  filled  with  area 
religion  news  in  one  section  and  the 
uplifting  news  that  he  has  collected 
from  around  the  United  States.  Al¬ 
ready  clergy  are  requesting  extra 
copies  of  the  Good  News  Messenger. 


The  Rev.  Arlen  Longanecker,  pas¬ 
tor  of  the  200-member  Ridge  Church 
of  the  Brethren  and  president  of  the 
40-church  Shippensburg  Area  Min- 
isterium,  handed  out  copies  of  the 
section  at  his  church. 

“The  News-Chronicle  does  a  good 
job  and  we  appreciate  the  coverage,” 
he  said,  adding,  “It’s  good  to  be  evan¬ 
gelical  and  so  on,  but  the  church  has 
its  place.” 


Pravda  publishes  80th  birthday  issue 


Pravda,  the  former  Communist 
Party  newspaper  now  struggling  to 
survive,  celebrated  its  80th  birthday 
with  a  special  edition  financed  by  do¬ 
nations. 

“Pravda  Is  80  Today,”  trumpeted  a 
headline  across  the  top  of  Page  One. 
“May  the  date  of  May  5  remain  a  joy¬ 
ous  red-letter  day.” 

Pravda  said  the  four-page  birthday 
issue  was  paid  for  by  the  Pravda  Sup¬ 
port  Fund  set  up  after  the  bankrupt 
newspaper  suspended  publication  in 
March. 

The  fund  now  amounts  to  2.3  mil¬ 
lion  rubles  (about  $19,000),  which 
will  cover  printing  and  distribution 
for  two  more  issues,  the  newspaper 
said. 

“Our  gold  fund,  as  we  in  the  office 
call  the  Pravda  Support  Fund,  has 
been  founded  and  replenished  by 
readers,  our  true  friends,”  it  said. 

Pravda  was  founded  by  Vladimir 
Lenin  on  May  5,  1912,  as  the  voice 


of  the  Bolshevik  Revolution.  It  has 
been  losing  readers  for  two  years, 
long  before  its  main  source  of  income, 
the  Communist  Party,  was  banned 
following  the  failed  August  coup  by 
Communist  hard-liners. 

Since  then,  the  paper  has  begun  ac¬ 
cepting  advertising,  cut  staff,  closed 
foreign  bureaus  and  increased  news¬ 
stand  and  subscription  prices.  It  held 
a  fund-raising  party  in  Gorky  Park  on 
May  2. 

But,  like  many  former  Soviet  gov¬ 
ernment  and  Communist  Party  pub¬ 
lications,  Pravda  has  been  unable  to 
adapt  to  the  new  political  and  eco¬ 
nomic  climate  in  which  prices  have 
soared  for  everything  from  newsprint 
to  delivery  trucks. 

Pravda  editors  accuse  the  Russian 
government  of  subsidizing  newspa¬ 
pers  that  support  President  Boris  N. 
Yeltsin,  and  of  stifling  those  like 
Pravda  that  criticize  his  economic  re¬ 
forms.  —  AP 
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Where  have  all  the  watchdogs  gone? 

Louisiana  inspector  generai  bewails  decline  of  investigation  reporting 


By  Robert  Buckman 

Louisiana  Inspector  General  Bill 
Lynch,  who  was  an  investigative  re¬ 
porter  for  most  of  his  40  years  in  jour¬ 
nalism  before  becoming  the  state’s 
first  official  watchdog,  recently  told 
a  newly  chartered  student  chapter  of 
the  Society  of  Professional  Journal¬ 
ists  that  newspapers  and  broadcast 
stations  had  become  “whimpering 
sources  of  nothing.” 

Lynch,  addressing  the  banquet  of 
the  new  SPJ  chapter  at  the  University 
of  Southern  Louisiana  in  Lafayette, 
reminded  his  listeners  that  “the  role 
of  a  journalist  is  as  a  guardian  of  the 
public  trust,”  but  he  lamented  what 
he  termed  a  trend  away  from  hard- 
nosed  investigative  reporting  by  news 
organizations. 

Lynch  began  his  journalism  career 
with  the  Shreveport  (La.)  Times  in  the 
days  of  the  flamboyant  and  erratic 
Gov.  Earl  Long  and,  when  he  was  sent 
to  the  state  capital  bureau  in  Baton 
Rouge,  he  began  uncovering  major 
and  minor  incidents  of  official  wrong¬ 
doing. 

He  moved  to  the  now-defunct  New 
Orleans  States-Item,  where  he  was 
given  virtual  carte  blanche;  one  of  his 
stories  helped  send  the  state  attorney 
general  to  prison.  Lynch  moved  to  the 
New  Orleans  Times-Picayune  in  the 
late  1970s,  and  it  was  he  who  exposed 
the  hospital  licensing  scheme  in  the 
1980s  that  led  to  two  federal  indict¬ 
ments  against  Gov.  Edwin  Edwards, 
who  ultimately  was  acquitted. 

When  Buddy  Roemer  defeated  Ed¬ 
wards  for  governor  in  1987,  the  new 
reform-minded  chief  executive  ap¬ 
pointed  Lynch  the  state’s  first  in¬ 
spector  general.  His  office,  one  of 
only  five  in  the  nation,  has  completed 
1,033  investigations  of  complaints 
and  has  been  instrumental  in  con¬ 
victing  51  state  officials  of  various 
offenses.  Another  30  investigations 
are  ongoing. 

Edwards  defeated  Roemer  last  fall 
and  at  first  vowed  to  abolish  the  in¬ 
spector  general’s  office,  but  backed 
off  from  that  pledge  in  his  bitter 
runoff  battle  with  former  Ku  Klux 
Klansman  David  Duke.  The  rela¬ 
tionship  between  Edwards  and 


(Buckman  teaches  journalism  at 
the  University  of  Southwest  Louis¬ 
iana.) 


Lynch  remains  frosty,  however. 

“Those  40  years  were  important  to 
me,”  Lynch  said  of  his  journalism  ca¬ 
reer.  “I  cherish  every  year,  every 
month,  every  story  I  got  to  write.” 

However,  he  feels  that  news  orga¬ 
nizations  have  become  timid  com¬ 
pared  with  those  he  knew  during  his 
career. 

“The  greatest  fear  the  public  should 
have  of  freedom  of  the  press  is  when 
the  press  fails  to  use  its  freedom,”  he 


asserted.  “Is  the  press  doing  its  duty? 
Sad  to  say,  it  is  not.  I  see  an  almost 
universal  decline  in  investigative  re¬ 
porting.  The  last  good  investigative 
reporter  I  knew  in  Louisiana  was  John 
Camp,  and  now  he’s  with  CNN. 
Where  is  that  burning  desire,  where 
is  that  zeal  to  expose  government 
wrongdoing?  ” 

Camp  was  a  Baton  Rouge  inves¬ 
tigative  reporter  when  he  exposed  the 
extravagances  within  Jimmy  Swag- 
gart’s  television  ministry. 

Lynch  observed  that  interest  in  in¬ 
vestigative  journalism  reached  its 
zenith  with  Watergate  but  that  today 
“newspapers  and  tv  stations  have  not 
been  willing  or  able  to  dedicate  the 
necessary  resources  for  investigative 
reporting.” 

Lynch  added  that  too  many  editors 
today  seem  more  concerned  with 
keeping  stories  out  of  the  paper  than 
with  fighting  to  have  them  published, 
and  he  recalled  the  encouragement  he 
had  received  as  an  investigative  re¬ 
porter  with  the  States-Item  in  the 
1960s. 

“I  loved  the  States-Item,”  he  re¬ 
lated.  “They  gave  me  all  the  time  I 
needed  to  develop  stories.  If  you  want 
to  be  an  investigative  reporter,  you’ve 
got  to  have  the  support  of  those  above 
you  or  you’ll  become  a  frustrated  re¬ 
porter  and  become  a  lawyer  or  a  poll¬ 
ster  or  be  running  someone’s  politi¬ 
cal  campaign.  It’s  something  you 
have  to  want  to  do  and  something  you 
have  to  be  allowed  to  do.  The  tools 
are  there  for  the  press  to  do  the  job. 
There’s  a  good  Public  Meetings  Law 


and  a  good  Public  Records  Law  [in 
Louisiana].” 

He  also  denounced  market  surveys 
that  he  believes  dictate  what  a  news¬ 
paper  or  broadcast  station  should 
publish  or  air. 

“They’ve  turned  newspapers  and 
broadcast  stations  into  whimpering 
sources  of  nothing,”  he  charged. 
“Imagine  if  scientists  or  engineers 
had  waited  on  a  survey  to  determine 
if  the  public  were  ready  for  the  air¬ 


plane.  They’ve  got  to  give  people 
news  even  if  they  don’t  want  to  hear 
it. 

“I  don’ t  blame  the  press,”  he  added. 
“It’s  a  sign  of  the  times.  The  pendu¬ 
lum  has  swung  back  from  Watergate 
to  now.  There’s  just  no  interest.” 

Lynch  confided  that  Edwards  — 
whom  he  refers  to  only  as  “the  cur¬ 
rent  governor”  —  has  not  met  with 
him  since  reassuming  power  in  Jan¬ 
uary.  Edwards,  who  was  first  elected 
governor  in  1971  ^nd  whose  first 
three  terms  were  marked  by  scandal 
and  allegations  of  personal  and  pub¬ 
lic  improprieties,  has  publicly  stated 
that  Lynch  is  free  to  investigate  any 
aspect  of  state  government  except  the 
college  and  university  system. 

“The  governor  has  said  repeatedly 
—  and  for  my  own  amusement  I  tape 
him  —  that  he  has  no  plans  to  do 
away  with  the  office.  I  can  only  go 
by  what  he  says.  Lynch  remarked. 


Summer  school  in 
Budapest  planned 

The  American  Journalism  Center, 
Budapest,  plans  to  hold  its  first  jour¬ 
nalism  summer  school  for  American 
and  Hungarian  college  students. 

Funded  by  the  International  Media 
Fund  and  sponsored  by  the  Univer¬ 
sity  of  Maryland  in  conjunction  with 
the  Hungarian  College  of  Applied 
Arts,  the  10-day  seminar  will  look  at 
journalism  and  mass  communication 
in  two  different  societies. 


Lynch  added  that  too  many  editors  today  seem  more 
concerned  with  keeping  stories  out  of  the  paper  than 
with  fighting  to  have  them  pubiished . 
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Smack  in  the  middle  of  violence 

Editorial  offices  of  the  Wave  Newspapers  were  surrounded  by 
rioting  following  the  Rodney  King  verdict  in  Los  Angeles 


By  Ron  Milligan 

Shock  reverberated  through  area 
nev^srooms  as  tv  Channel  13  broad¬ 
cast  live  the  reading  of  not  guilty  ver¬ 
dicts  in  the  trial  of  four  Los  Angeles 
policemen  accused  of  excessive  force 
in  the  beating  of  Rodney  King. 

“Everybody  was  gathered  around 
the  tv,”  said  Leo  Wolinsky,  city  edi¬ 
tor  at  the  Los  Angeles  Times.  “Most 
people  were  shocked.” 

Nowhere  did  newspeople  face  the 
aftermath  of  the  acquittals  with  more 
frightening  immediacy  than  my  col¬ 
leagues  and  I  in  the  editorial  offices 
of  the  Wave  Newspapers. 

Our  plant  stands  smack  in  the  mid¬ 
dle  of  the  area  swept  by  the  violence. 
A  300,000-circulation  chain  of  eight 
community  weeklies,  we  provide  a 
hefty  news  and  feature  budget  to  a 
mostly  minority  readership  in  south 
Los  Angeles  and  several  surrounding 
communities  affected  by  the  rioting. 

Our  reporters’  regular  beats  are  the 
places  that  exploded  in  flame  and  vi¬ 


building  had  begun  broadcasting  hor¬ 
rifying  live  pictures  of  rioters  pulling 
motorists  from  their  vehicles  and 
beating  them  brutally. 

Watching  those  pictures,  reporters 
Naomi  Bradley  and  Lydia  Ramos,  and 
I,  a  Wave  copy  editor,  discerned  that 
the  story  was  not  going  to  wait  for  the 
peace  rally,  and  each  decided  sepa¬ 
rately  to  head  out  into  the  streets  first. 

Even  though  Bradley  is  black  and 
presumably  less  of  a  target  in  the  ri¬ 
oting,  that  night  of  violent  men  firing 
guns,  setting  fires,  and  ransacking 
stores  proved  more  than  she  could 
ever  have  anticipated.  She  later  wrote, 
“I  was  a  bit  scared.” 

However,  Bradley,  a  1991  jour¬ 
nalism  graduate,  located  and  inter¬ 
viewed  one  of  the  gang  members  who 
had  pulled  truck  driver  Reginald 
Denny  from  his  cab  at  Florence  and 
Normandie  and  beaten  him  nearly  to 
death. 

“It  wasn’t  a  racist  thing,”  he  told 
her  in  a  story  picked  up  by  the  Asso¬ 
ciated  Press’  national  wire,  the  local 


As  she  approached  the  intersection  she  passed  five 
women  with  six-packs  of  beer  who  had  just  iooted  a 
iiquor  store. 


olence  on  the  afternoon  of  April  29. 
We  knew  before  it  started  as  we  hud¬ 
dled  around  the  tv  watching  the  ver¬ 
dicts  being  read  that  we  could  soon 
have  our  hands  full. 

Black  political  and  religious  lead¬ 
ers,  in  the  hope  of  defusing  the  po¬ 
tential  for  violent  reaction  should  the 
unexpected  acquittals  come  down, 
had  scheduled  a  gigantic  rally  to  be 
held  immediately  after  the  trial  at  the 
area’s  venerable  First  African  Meth¬ 
odist  Episcopal  Church. 

Wave  editors  assigned  three  re¬ 
porters  to  go  to  the  rally,  one  to  do 
the  main  story,  the  others  to  work  the 
crowds  for  leads  to  related  stories. 

Before  the  peace  rally  could  start, 
cameras  in  helicopters  circling  over 
Florence  and  Normandie  avenues  less 
than  a  mile-and-a-half  from  the  Wave 

(Milligan,  a  copy  editor  at  the 
Wave  Newspapers,  is  also  a  free-lance 
writer.) 


City  News  Service,  and  several  broad¬ 
cast  stations.  “We  gone  let  them  know 
how  we  feel,”  he  said,  refusing  to  give 
Bradley  his  name. 

Working  in  the  very  teeth  of  the 
storm,  Bradley  sought  out  more  de¬ 
tails  of  how  it  had  developed. 

The  gang  member  told  her  that  in 
midafternoon  April  29  before  the  ri¬ 
oting  started,  a  friend  had  driven  up 
to  him  and  several  other  young  men 
talking  on  Normandie  Avenue  and 
told  them  of  the  acquittals.  The  ver¬ 
dicts  followed  on  the  heels  of  another 
controversial  court  decision  that  had 
angered  the  black  community  a  week 
earlier.  The  earlier  decision  upheld  a 
lower  court’s  sentence  of  probation 
for  a  Korean  grocer  who  had  killed  a 
black  teen-ager. 

After  hearing  of  the  verdicts  in  the 
Rodney  King  beating  case,  the  gang 
member  said,  he  and  his  group  went 
to  a  liquor  store  owned  by  a  Korean 
on  Florence  and  beat  him  up.  When  a 


patrol  car  with  two  officers  ap¬ 
proached,  the  group  threw  rocks  at  it. 

Bradley  talked  to  a  businessman, 
who  refused  to  give  his  name  but  told 
her  about  the  first  stages  of  the  very 
tentative  and  widely  criticized  police 
response  at  the  outset  of  the  distur¬ 
bances. 

The  patrol  car  that  had  come  un¬ 
der  the  barrage  of  rocks  at  the  Korean 
liquor  store  beat  a  retreat,  but  re¬ 
turned  when  called  for  help,  the  busi¬ 
nessman  said. 

An  angry  crowd  began  to  build  and 
moved  to  an  intersection  on  Nor¬ 
mandie  a  block  north  of  Florence.  It 
was  some  time  between  3:30  and  4 
p.m.  when  police  reinforcements  ar¬ 
rived  and,  using  guns,  batons,  and  the 
swarm  technique  arrested  three  men, 
he  said. 

Bradley  later  contacted  one  of  the 
first  policemen  on  the  scene  and  he 
told  her  those  arrests  had  further  in¬ 
censed  the  crowd. 

“It  looked  like  Rodney  King  all 
over  again,”  the  businessman  said. 
“They  [the  crowd]  weren’t  gonna  let 
that  happen.” 

About  20  policemen  from  the  77th 
Street  Division,  some  in  uniforms, 
some  in  plain  clothes,  formed  a 
crowd-control  skirmish  line  holding 
up  their  batons,  Bradley’s  police  con¬ 
tact  told  her. 

Suddenly,  the  police  got  in  their 
cars  and  left. 

“It  seemed  that  at  the  time  if  we 
had  stayed  without  reinforcements, 
we  could  have  had  a  lot  of  officers 
hurt  or  someone  killed,”  said  the  po¬ 
liceman,  who  insisted  on  remaining 
anonymous. 

They  had  responded  to  an  order 
from  the  77th  Street  Division,  he  said, 
and  were  simply  trying  to  avoid 
provocation. 

When  the  police  left,  the  crowd, 
which  had  now  grown  to  about  100 
people,  swept  along  Normandie  to  the 
intersection  with  Florence. 

Bradley  found  a  witness  who  had 
arrived  at  the  intersection  shortly  af¬ 
ter  4  p.m.  and  described  for  her  how 
the  scene  developed  after  the  police 
had  left. 

“They  were  throwing  everything 
they  could  at  whites  and  Hispanics,” 
Elmore  Richmond  told  her.  “People 
were  pulling  over  and  joining  in.  It 
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was  a  big  occasion  for  a  lot  of  peo¬ 
ple,  especially  when  the  looting 
started.” 

Rioters  pulled  people  from  their 
cars,  beat  them,  and  sometimes 
robbed  them,  said  Richmond.  Some 
time  during  that  period  truck  driver 
Reginald  Denny  drove  his  cement 
truck  into  the  Florence  and  Nor¬ 
mandie  intersection  and  was  attacked. 
When  Bradley  arrived,  a  black  man 
had  taken  Denny  to  the  hospital  and 
his  truck  was  gone. 

Bradley  never  made  it  to  the  peace 
rally  but,  threading  her  way  through 
the  madness  in  the  streets,  headed  for 
a  friend’s  home  to  spend  the  night. 

Her  colleague  Ramos  also  headed 
for  Florence  and  Normandie,  think¬ 
ing  that  because  she  is  Latina  she 
might  be  safer  than  other  people  be¬ 
ing  attacked  and  beaten.  “I  was 
wrong,”  she  wrote  later. 

As  she  approached  the  intersection 
she  passed  five  women  with  six-packs 
of  beer  who  had  just  looted  a  liquor 
store. 

“You  better  not  go  down  there,” 
one  said.  “They’ll  kill  you.” 

She  watched  automobiles  pass  with 
huge  holes  in  their  windows.  Some 
drivers  were  Hispanic,  some  Asian, 
some  white.  Most  black  motorists  got 
through  unharmed,  although  she  saw 
one  black  driver  with  two  holes  in  his 
windows. 

A  little  later,  a  woman  warned  her 
to  get  out.  “You  better  just  go  home, 
ya  hear?” 

For  Ramos,  22,  Los  Angeles-born 
and  a  recent  journalism  graduate,  cov¬ 
ering  this  story  brought  her  first  se¬ 
rious  brush  with  disillusionment.  Her¬ 
self  Mexican- American,  she  grew  up 
and  went  to  school  in  ethnically  heav¬ 
ily  mixed  communities,  including  a 
high  school  that  was  40%  black,  and 
she  said  she  felt  she  had  gone  beyond 
racial  barriers. 

Ramos  cited  the  coexistence  of  mi¬ 
norities  as  one  of  the  reasons  she  had 
wanted  to  stay  and  work  in  Los  An¬ 
geles.  “I  wanted  to  be  where  the  racial 
demographics  were,”  she  later  said. 

However,  faced  with  a  major  break¬ 
ing  news  story  she  wanted  to  cover 
and  found  she  could  not  because  of 
her  skin  color,  she  experienced  not 
just  the  fright  we  all  felt,  but  also  feel¬ 
ings  of  fury  and  faltering  faith. 

“I  was  being  let  down  by  those  in¬ 
volved  from  the  black  community,” 
Ramos  said.  “I  feel  betrayed,”  and  she 
started  finding  something  new  and 
disquieting  in  herself. 

“I  did  start  looking  at  them  like  the 
other  people,”  she  said.  “I  was  be¬ 
coming  someone  that  I  used  to  de¬ 
nounce.”  Remembering  the  bashed- 
in  windows,  she  said,  “When  I  get  to 
a  stoplight,  you  look.  Who’s  there?” 


Asked  if  the  experience  had 
changed  her  philosophy,  Ramos  said 
it  had  changed  every  half-hour  that 
night. 

At  one  point,  a  young  black  man 
escorted  her  through  a  danger  spot. 
Eventually,  she  got  to  her  original  as¬ 
signment  at  the  First  AME  church, 
but  the  worst  and  the  best  was  yet  to 
come. 

People  emerging  from  the  church 
after  the  peace  rally  found  the  vio¬ 
lence  had  spread  over  a  wide  area.  A 
young  black  couple  coming  from  the 
church  agreed  to  accompany  Ramos 
to  her  car. 

“They  got  a  white  girl!  They  got  a 
white  girl!”  they  heard  someone 
yelling.  Ramos  and  her  newfound 
friends  hurried  faster. 

She  hid  her  camera,  notebook,  and 
press  pass  under  her  clothes. 

Two  hostile  young  black  men  ap¬ 
proached  them.  “Are  you  coming 
from  the  church?”  one  asked.  “If 
you’re  not,  you’re  going  to  get  filled 
with  lead.”  He  pulled  a  gun  from  his 
belt. 


“We’re  cool.  We’re  cool,”  the  man 
escorting  Ramos  said. 

“Get  outta  here,”  the  gunman 
shouted. 

Residents  fled  into  their  homes  as 
Ramos  and  her  rescuers  ran  by. 

She  is  still  trying  to  sort  it  all  out. 

“Greg  and  Janice  were  risking  their 
lives  to  help  me,  yet  others  were  ready 
to  kill  us,”  she  later  wrote  of  the  two 
strangers  who  had  helped  her. 

“I’ve  lived  in  this  city  all  my  life 
and  had  never  experienced  such  ha¬ 
tred.  I  felt  like  an  outcast  and  a  vic¬ 
tim.” 

For  me,  the  flames  eating  furiously 
at  buildings,  towers  of  smoke  bil¬ 
lowing  around  the  horizon,  the  con¬ 
stant  sense  of  danger  and  the  debris 
scattered  across  the  streets  of  a 
stricken  city  recalled  another  time, 
another  place. 

Last  time  it  was  Saigon  in  the  Tet 
offensive  of  1968.  Newsmen  trying 
to  learn,  wanting  to  see,  hoping  to  un¬ 
derstand  and  explain  to  a  horrified 
world,  ventured  out  into  streets  where 
not  only  angels  feared  to  tread  but  au¬ 
thorities  pulled  into  tight,  mutually 
supportive  deployments. 

In  1968,  we  wended  our  way  among 
soldiers  in  helmets  and  flak  jackets 


hunkered  down  behind  sandbags,  ex¬ 
changing  occasional  automatic  weap¬ 
ons  fire  with  an  elusive  enemy. 

In  1992,  we  made  our  way  through 
streets  teeming  with  arsonists,  loot¬ 
ers,  snipers,  and  snarling  rioters  as 
fire  trucks  screamed  up  one  street  and 
across  another,  and  Los  Angeles  Po¬ 
lice  Department  and  California  High¬ 
way  Patrol  officers  fought  a  losing 
battle  with  chaos. 

“What  happened  to  the  message  of 
Martin  Luther  King?”  I  asked  a  man 
in  a  crowd  watching  firefighters 
struggling  with  a  huge  blaze  on  the 
second  day  of  the  disturbance. 

“Times  have  changed,”  he  said. 
“I’m  against  violence.  I’m  really  up¬ 
set.  This  is  very  destructive.  We  need 
to  be  constructive,  but  this  is  the  only 
way  the  black  and  Latino  community 
can  express  itself.” 

Later,  as  three  colleagues  and  I 
drove  past  a  crowded  corner,  a  teen¬ 
ager  stepped  out  from  the  curb 
snarling  racial  epithets  at  us  even 
though  we  represented  three  differ¬ 
ent  ethnic  groups,  including  a  black 


photographer.  The  youngster  hurled 
a  piece  of  asphalt  at  us  narrowly  miss¬ 
ing  the  Hispanic  journalist  seated  in 
the  front  on  the  passenger  side. 

We  swung  out  of  the  traffic  lane 
we  had  been  waiting  in  and  sped  down 
the  street  to  the  corner  where  we 
turned  left  and  fled. 

The  next  day,  I  drove  alone  through 
the  desolate  streets  of  L.A.’s  South- 
side.  At  one  of  the  many  post  offices 
where  long  lines  awaited  their  May 
1  mail,  much  of  which  contained 
checks,  police  told  me  of  having  to 
quell  fights. 

Police  were  getting  nervous  about 
snipers.  Someone  with  an  AK-47  had 
sprayed  a  patrol  car  with  gunfire, 
wounding  one  of  the  two  policemen 
in  the  unit,  but  another  police  car 
nearby  carried  four  officers  who  ob¬ 
served  the  attack  and  quickly  returned 
fire,  wounding  and  apprehending  the 
gunman. 

As  I  approached  the  scene,  show¬ 
ing  my  credentials,  an  officer  barred 
my  way.  “You  can’t  go  through,”  she 
said.  “Crime  scene.” 

She  had  a  shotgun;  I  had  a  press 
pass.  I  decided  to  try  from  the  other 
side,  thinking  to  myself,  “I  thought 
(See  VIOLENCE  on  page  47) 


Later,  as  three  colleagues  and  I  drove  past  a 
crowded  corner,  a  teen-ager  stepped  out  from  the 
curb  snarling  racial  epithets  at  us  even  though  we 
represented  three  different  ethnic  groups,  including  a 
black  photographer. 
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A  journalist’s  guide  to  the  U.N.  Earth  Summit 

Rio  correspondents  say  the  real  story  is  not  with  the  heads  of  state 


By  Richard  Miller 

Although  some  editors  may  think 
that  President  Bush  and  the  other  100 
heads  of  state  will  be  the  big  story  at 
the  United  Nations’  Earth  Summit,  it 
is  really  citizens  groups  such  as 
Grandmothers  Against  Nuclear 
Weapons  and  the  Earth  Love  Fund 
which  deserve  a  second  look. 

For  the  more  than  2,500  interna¬ 
tional  journalists  descending  on  Rio 
de  Janeiro  to  cover  the  conference, 
take  a  tip  from  correspondents  in  Rio. 
The  interesting  stories  —  the  color, 
the  lively  quotes,  the  heated  debates 
—  will  be  across  town  at  the  numer¬ 
ous  parallel  events. 

“That’s  where  you’ll  find  the  im¬ 
passioned  speeches,  with  people  try¬ 
ing  to  transmit  energy  to  the  United 
Nations’  conference,”  says  Time  mag¬ 


azine  correspondent  Ian  McCluskey. 

As  some  journalists  see  it,  the  U.N. 
Conference  on  Environment  and  De¬ 
velopment  —  June  3  to  14  —  which 
is  supposed  to  lay  the  fertile  ground 
for  worldwide  environmental  policies, 
may  just  be  a  lot  of  fertilizer.  At  pre¬ 
conference  cocktail  parties  in  Rio,  re¬ 
porters  quip  about  Earth  Summit  hot 
air  contributing  to  global  warming. 

“I  think  this  conference  is  just  go¬ 
ing  to  be  a  dull  formality,”  says  Bruce 
Handler,  the  Rio  de  Janeiro  bureau 
chief  for  the  Associated  Press.  “How 
can  you  sustain  reader  interest  writ¬ 
ing  this  story  for  Joe  Pickup  for  1 1 
days?” 

Journalists  in  Rio  agree  that  most 
of  the  U.N.  conference  will  be  no 
more  than  photo  ops,  signing  cere¬ 
monies,  and  bureaucratic  haggling. 
Treaties  on  reducing  greenhouse 
gases  and  combating  ozone  depletion 
have  already  been  debated  and  re¬ 
ported  on  and  await  only  signatures. 

“After  the  opening  statements, 
we’II  have  10  days  of  guys  saying, 
‘Now  we  call  on  the  representative  of 


(Miller  is  a  free-lance  writer.) 


Botswana,’  and  he’ll  get  up  and  read 
a  paper  and  everyone  will  fall  asleep, 
really,”  Handler  says. 

Journalists  agree  that  news  will 
pick  up  when  President  Bush  arrives 
for  his  whirlwind  appearance  toward 
the  end  of  the  conference.  Then  again. 
Handler  adds,  “You’re  not  going  to 
get  German  Chancellor  Helmut  Kohl 
and  George  Bush  sitting  down  at  the 
podium  arguing  face  to  face  about 
pollution  controls. 

“The  action  will  be  out  at  the 
Global  Forum  where  the  so-called 
peoples’  group  will  give  their  views 
on  the  official  positions  being  taken 
or  not  taken  by  governments.” 

The  Global  Forum,  the  largest  of 
the  parallel  events,  is  an  umbrella  or¬ 
ganization  set  up  for  the  over  250  dif¬ 
ferent  groups  which  are  providing  al¬ 
ternative  solutions  on  the  issues  be¬ 


ing  debated  at  the  official  U.N. 
conference.  The  Global  Forum  has 
been  designated  by  Earth  Summit  sec¬ 
retary  Maurice  Strong  as  the  entity  to 
assure  that  the  voices  of  citizens  are 
heard. 

Varying  viewpoints  will  be  given 
from  groups  such  as  Greenpeace,  the 
International  Indigenous  Commis¬ 
sion,  and  the  Business  Council  for 
Sustainable  Development. 

Other  rare  perspectives  will  come 
from  the  Institute  for  Planetary  Syn¬ 
thesis  and  the  Sheet  Metal  and  Air 
Conditioning  Contractors  National 
Association. 

Though  some  journalists  dismiss 
the  gathering  as  an  “ecological  Wood- 
stock,”  it  is  these  numerous  seminars 
and  debates  that  will  critique  what 
comes  out  of  the  U.N.  conference. 

Rio-based  journalists  say  coverage 
of  the  Earth  Summit  will  need  to  be 
mixed  with  comments  and  reaction 
from  environmentalists,  business 
leaders,  women’s  groups,  scientists, 
artists,  and  religious  figures  who  will 
be  tackling  the  issues  of  environment 
and  development  at  the  parallel 
events. 


McCluskey  says  that  “The  issues 
are  far  too  important  to  leave  to  gov¬ 
ernments,  which  is  why  the  Global 
Forum  is  important.  Governments 
can’t  really  decide  anything  because 
they  are  too  concerned  with  their  own 
elections.  That’s  the  point  of  the 
Global  Forum.  It’s  a  counterweight 
with  vision.” 

Another  important  parallel  event 
will  be  the  World  Conference  for  In¬ 
digenous  People  to  be  held  at  an  In¬ 
dian  settlement  which  has  been  built 
near  the  U.N.  conference  center. 

Then  there  is  Ecotech,  also  near  the 
U.N.  center,  with  speeches  and  ex¬ 
hibits  on  the  latest  in  environmentally 
sound  technology.  From  the  business 
community  standpoint,  there  will  be 
the  Industrial  Forum  on  Environment 
and  Development  where  large  corpo¬ 
rations  such  as  Dow  Chemical  are  ex¬ 
pected  to  give  their  positions. 

Among  the  other  conferences,  vis¬ 
iting  journalists  could  find  interest¬ 
ing  the  Parliamentary  Earth  Summit, 
a  three-day  event  uniting  top  spiri¬ 
tual  and  political  leaders  to  discuss 
the  formation  of  an  International 
Green  Cross,  a  rescue  agency  for  the 
environment. 

Participants  of  the  Parliamentary 
Earth  Summit  will  include  world  re¬ 
ligious  figures  such  as  the  Dalai  Lama 
of  Tibet  and  the  Grand  Mufti  of  Syria. 
They  will  be  debating  issues  with  the 
likes  of  U.S.  Sen.  A1  Gore,  actress 
Liv  Ullman,  journalist  Bill  Moyers, 
and  singer  and  environmentalist  John 
“Rocky  Mountain  High”  Denver. 

“These  guys  are  an  eclectic 
bunch,”  McCluskey  notes,  explain¬ 
ing  that  the  conference  is  scheduled 
to  have  meditation  and  musical  in¬ 
terludes  between  speakers.  “It’s  not 
all  touchy-feeley,  but  will  have  sub¬ 
stance,  either  political  or  spiritual 
substance.” 

McCluskey  sees  this  type  of  side 
conference  as  important  because  it 
will  showcase  the  environmental  ini¬ 
tiatives  and  crusades  of  the  future. 
“This  is  where  the  global  vision  will 
come  out,”  he  believes. 

Finally,  another  obvious  story  an¬ 
gle  will  be  the  conference’s  venue, 
the  city  of  Rio  de  Janeiro,  which  is 
an  urban  microcosm  of  the  world’s 
social  and  environmental  problems. 

(See  SUMMIT  on  page  48) 


The  interesting  stories  —  the  color,  the  lively  quotes, 
the  heated  debates  —  will  be  across  town  at  the  nu¬ 
merous  parallel  events. 
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Examiner  dispute  with  AP  lingers 


San  Francisco  paper  has  removed  wire  service’s  byiines  for  a  month 


By  M.L.  Stein 


The  San  Francisco  Examiner  has 
removed  Associated  Press  bylines  on 
its  stories  and  photos  in  retaliation  for 
what  the  paper  says  has  been  a  re¬ 
peated  failure  of  the  wire  service  to 
credit  the  paper  for  its  enterprise  re¬ 
porting. 

What  is  especially  galling,  said  Ex¬ 
aminer  executive  editor  Phil  Bron- 
stein,  is  that  AP  often  credits  the  ri¬ 
val  San  Francisco  Chronicle  for  sto¬ 
ries  the  Examiner  has  broken. 

Although  the  two  papers  are  in  a 
joint  operating  agreement,  their  edi¬ 
torial  departments  compete  fiercely. 

“In  order  to  get  the  attention  of  the 
Associated  Press,  something  we  have 
clearly  failed  to  do  up  to  now,  I  want 
all  references  to  AP  removed  from  the 
paper”  beginning  with  the  April  16  is¬ 
sue,  Bronstein  wrote  in  a  staff  memo. 

He  said  the  Examiner  will  use  the 
credit  line  “Examiner  wire  services” 
and  that  AP  pictures  will  run  without 
credit  or  with  a  similar  line. 

The  issue  can  be  traced  back  to  at 
least  May  6,  1991,  when  Examiner 
metro  editor  Tim  Porter  complained 
in  a  letter  to  San  Francisco  AP  bureau 
chief  Rick  Spratling  that,  although 
the  Examiner  and  Chronicle  ran  iden¬ 
tical  stories  concerning  the  suspen¬ 
sion  of  two  Highway  Patrol  officers 
on  the  same  day,  AP’s  rewrite  cred¬ 
ited  the  Chronicle. 

Moreover,  Porter  went,  the  Exam¬ 
iner  had  another  story  a  day  ahead  of 
the  Chronicle,  but  the  AP  did  not 
move  an  account  until  the  Chronicle’s 
appeared  and  then  gave  it  credit. 

Porter  indicated  the  problem  was 
not  new,  stating  in  the  letter,  “Once 
again,  I  must  ask:  What  gives?  .  .  . 
I’m  not  pleading  for  Examiner  credit 
on  routine  stories;  I  simply  don’t  want 
the  AP  crediting  the  Chronicle  at  our 
expense.” 

Since  then,  Bronstein’ s  memo  con¬ 
tinued,  “the  Associated  Press  office 
in  San  Francisco  seems  determined 
not  only  to  avoid  giving  us  credit  for 
enterprise  stories  we  break,  but  to  give 
credit  to  the  Chronicle  instead.” 

This  has  happened  repeatedly,  the 
editor  said,  despite  his  “direct  ex¬ 
pressions  of  irritation  .  .  .  with  Rick 
Spratling.” 

Spratling  told  E&P  that  he  was 
aware  of  only  two  instances  when  the 


Examiner  was  “inadvertently”  not 
credited  for  its  stories  and  that  steps 
have  been  taken  to  correct  the  mistakes. 

Bronstein  said  that  “time  and  time 
again,  Spratling  has  apologized  and 
explained  the  error  away  as  having 
originated  from  some  new  rewrite 
person,  or  as  a  result  of  an  electronic 
carbon  problem,  etc.  etc.” 

Recently,  he  went  on,  AP  attributed 
an  Examiner  story  about  presidential 
candidate  Jerry  Brown  to  the  Chron¬ 
icle.  According  to  Bronstein,  the  story 
went  all  over  the  country  and  was  first 
credited  to  the  Chronicle  on  CBS’ 
Face  the  Nation  program. 

A  local  Examiner  story  involving 
a  disagreement  that  led  to  the  resig¬ 
nations  of  four  advisory  board  mem¬ 
bers  of  an  AIDS  service  organization 
also  was  first  credited  by  AP  to  the 
Chronicle,  Bronstein  noted.  A  San 


last  several  years,  when  the  Chroni¬ 
cle  has  broken  a  story  that  AP  has 
considered  worth  picking  up.  So  AP’s 
crediting  of  our  stories  to  the  Chron¬ 
icle  is  all  the  more  outrageous  and 
absurd.” 

He  also  related  that  the  Examiner 
recently  discovered  that  AP  acci¬ 
dentally  turned  off  an  emergency 
phone  line  —  paid  for  by  the  Exam¬ 
iner  —  between  the  two  offices.  It 
was  later  restored. 

Bronstein  said  the  ban  on  AP  credit 
lines  will  continue  until  he  gets  some 
“specific  and  satisfactory  answers” 
from  AP  on  how  it  will  avoid  such 
mistakes. 

Spratling  said  he  had  met  with 
Bronstein  and  that  AP  had  corrected 
the  issue  “to  some  extent,”  but  is  still 
not  satisfied. 

“The  errors  were  inadvertent,” 


“The  errors  were  inadvertent,”  Spratling  told  E&P. 
“In  each  case,  AP  corrected  the  error  and  moved 
another  story.  Our  Job  is  to  serve  the  needs  of 
member  papers  and  we’re  sorry  this  happened  and 
we  will  remedy  it.” 


Francisco  tv  station’ s  airing  of  the  re¬ 
port  named  the  Chronicle  as  the 
source. 

AP  corrected  the  error  in  a  subse¬ 


quent  story. 

Bronstein  said  that  he  also  was 
“ticked  off’  by  San  Jose’s  AP  bureau 
repeatedly  rewriting  Examiner  sto¬ 
ries  about  the  purchase  by  Japanese 
bankers  of  the  famed  Pebble  Beach 
golf  course  in  Monterey  County.  The 
AP  stories,  Bronstein  asserted,  ran 
with  an  AP  reporter’s  byline. 

“We’ve  become  considerably  more 
aggressive  lately  as  a  newspaper,” 
Bronstein  told  E&P.  “We  also  have 
broken  stories  as  significant  as  the 
Dow  Corning  breast  implant  docu¬ 
ments  —  which  led  directly  to  FDA 
action  —  down  to  a  whole  plethora 
of  local  political  scoops  that  have 
caused  City  Hall  to  spend  its  time  re¬ 
sponding.  I  believe  we  are  setting  the 
agenda  in  San  Francisco  these  days 
vis  a  vis  the  media.” 

In  reference  to  his  much  larger 
competition,  Bronstein  observed: 
“There  are  so  few  times,  even  in  the 


Spratling  told  E&P.  “In  each  case, 
AP  corrected  the  error  and  moved  an¬ 
other  story.  Our  job  is  to  serve  the 
needs  of  member  papers  and  we’re 
sorry  this  happened  and  we  will  rem¬ 
edy  it.” 

Chronicle  managing  editor  Matt 
Wilson  said  he  viewed  the  dispute 
with  “amused  detachment.” 

“Bronstein  is  trying  to  attract  at¬ 
tention  to  himself  and  his  newspaper 
and  if  I  were  in  his  shoes  I  wouldn’t 
consider  this  unwarranted,”  he  com¬ 
mented. 

Wilson  described  the  Examiner  as 
a  “relatively  small  afternoon  paper  in 
a  morning  market.” 

The  Chronicle’s  daily  circulation 
is  over  500,000,  compared  with  about 
130,000  for  the  Examiner. 

The  Chronicle  managing  editor 
challenged  Bronstein’ s  assertion  that 
the  Examiner  has  taken  the  lead  in 
enterprise  reporting. 

“We’ve  been  breaking  so  many  sto¬ 
ries  that  AP  probably  fell  into  the 
habit  of  automatically  crediting  us,” 
he  observed. 
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Two  global  groups 
lose  managing  directors 

By  Robert  U.  Brown 

Members  of  the  International  Press  Institute,  which 
met  in  Budapest  last  week,  and  members  of  the  Interna¬ 
tional  Newspaper  Publishers  Association  (FIEJ)  meet¬ 
ing  in  Prague  (May  24-27)  learned  that  they  are  losing 
their  managing  directors  within  the  year. 

Peter  Galliner,  director  of  IPI  for  16  years,  will  turn 
over  the  leadership  to  Johann  Fritz  of  Vienna  at  an  undis¬ 
closed  date  later  this  year.  Fritz  was  formerly  with  Die 
Presse  in  Vienna. 

At  the  same  time,  the  IPI  secretariat  will  be  moved 
from  London  to  Vienna  while  the  financial  headquarters 
will  remain  in  Zurich,  Switzerland. 

Cushrow  Irani,  The  Statesman,  Calcutta,  was  re-elected 
for  a  second  term  as  IPI  chairman. 

After  reviewing  his  activities  on  behalf  of  IPI  during 
the  last  year,  Galliner  told  350  members  and  guests  that 
“this  is  the  first  time  for  a  long  time  that  we  do  not  have 
to  appeal  for  the  release  of  our  colleagues  held  hostage.” 

He  noted,  however,  that  press  infringements  have  per¬ 
sisted.  IPI  has  made  48  representations  to  27  countries 
on  those  occasions. 

The  45th  World  Newspaper  Congress  of  FIEJ  in  Prague 
attracted  750  members  and  guests,  the  largest  attendance 
in  its  history. 

Timothy  Balding,  FIEJ  director  general  for  seven  years, 
told  the  board  of  directors  of  his  decision  to  retire  later 
this  year.  It  is  expected  that  a  search  committee  will  be 
formed  to  find  a  successor. 

Vaclav  Havel,  president  of  Czechoslovakia,  spoke  to 
the  opening  session.  He  was  introduced  by  K.  Prescott 
Low,  Quincy,  Mass.,  Patriot  Ledger,  the  FIEJ  president¬ 
elect. 

Havel  stressed  the  importance  of  a  free  press  and  said 
that  after  decades  of  suppression  there  is  now  full  free¬ 
dom  in  his  country. 

He  said  that  he  sometimes  gets  depressed  after  read¬ 
ing  some  of  the  “distortions  and  careless  reporting,”  but 
added  that  it  always  turns  to  a  feeling  of  gratification  and 
joy  that  “we  are  a  free  society  with  a  free  press.” 

12  American  journalists  selected 
for  Nieman  Fellowships 

Twelve  American  journalists  have  been  selected  for 
Nieman  Fellowships  at  Harvard  University  for  the  1 992- 
93  school  year. 

The  fellowships  provide  for  an  academic  year  of  study 
in  any  part  of  the  university.  They  were  established  in 
1938  through  a  bequest  of  Agnes  Wahl  Nieman  in  mem¬ 
ory  of  her  husband  Lucius,  founder  and  publisher  of  the 
Milwaukee  Journal 

Following  is  a  list  of  the  55th  class  of  American  fel¬ 
lows,  along  with  their  planned  areas  of  study: 

Rick  Bragg,  32,  Miami  bureau  chief  for  the  St.  Pe¬ 
tersburg  (Fla.)  Times,  who  will  take  courses  on  the  im¬ 
pact  of  civil  rights  activities,  economic  chains,  and  the 
influx  of  immigrants  on  Southern  cities  and  culture. 

Heidi  Evans,  37,  reporter  for  the  New  York  Daily  News, 
who  will  study  American  social  and  political  history, 
American  and  Russian  literature,  and  20th-century  po¬ 
litical  theory  and  practice. 

Katherine  Fulton,  37,  editor  of  The  Independent  in 


Durham,  N.C.,  who  will  take  courses  in  education,  psy¬ 
chology,  and  the  history  of  20th-century  social  move¬ 
ments. 

Barbara  Gutierrez,  38,  assistant  managing  editor  of  El 
Nuevo  Herald,  Miami,  who  plans  to  study  the  economics 
and  history  of  Latin  America  and  Cuba’s  impact  on  the 
Western  Hemisphere. 

Samuel  Hurst,  4 1 ,  field  producer  with  the  West  Coast 
bureau  of  NBC  News.  Hurst  will  study  conservation  bi¬ 
ology  and  ecology,  focusing  on  evolution,  population 
dynamics,  and  public  policy  issues  affecting  the  envi¬ 
ronment. 

Dori  J.  Maynard,  34,  reporter  for  the  Detroit  Free 
Press,  who  will  study  public  policy,  social  policy,  and 
national  and  regional  economics  affecting  urban  change 
in  the  United  States.  Before  moving  to  the  Free  Press, 

(See  NIEMAN  on  page  48) 
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U.S.  Media  Stock  Values 
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Stock 

5/26/92 

5/19/92  5/28/91 

Affiliated  Publications  Inc.  (NY) 

10.625 

11.00 

8.75 

A.H.  Belo  Corp.  (NY) 

39.50 

41.25 

30.75 

Capitol  Cities/ABC  Inc.  (NY) 

451.25 

464.00 

444.50 

Central  Newspapers  Inc.  (NY) 

22.00 

22.00 

20.75 

Dow  Jones  &  Co.  Inc.  (NY) 

31.625 

32.75 

27.875 

Gannett  Co.  Inc.  (NY) 

47.625 

47.375 

42.625 

Knight  Bidder  Inc.  (NY) 

59.125 

61.50 

52.75 

Lee  Enterprises  Inc.  (NY) 

28.625 

29.75 

28.50 

McClatchy  Newspapers  Inc.  (NY) 

20.25 

20.75 

21.75 

Media  General  Inc.  (AM) 

17.875 

18.25 

18.50 

Multimedia  Inc.  (OTC)  * 

28.50 

27.50 

27.625 

New  York  Times  Co.  (AM) 

28.875 

30.125 

22.625 

Park  Communications  Inc.  (OTC) 

15.75 

15.75 

16.00 

Pulitzer  Publishing  Co.  (OTC) 

30.50 

30.75 

25.00 

E.W.  Scripps  Co.  (NY) 

28.375 

28.25 

21.375 

Times  Mirror  Co.  (NY) 

34.125 

35.50 

29.375 

Tribune  Co.  (NY) 

43.25 

46.00 

44.75 

Washington  Post  Co.  (NY) 

233.50 

233.75 

212.50 

’  3  for  1  stock  split 
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Foreign  Media  Stock  Values 

(Weekly  Stock  Quotes) 


McLean  Hunter  Ltd.  (a)  1 1.75 

Hollinger  Inc.  (a)  '  9.75 

Quebecor  Inc.  Class  A  (a)(d)  14.00 

Reuters  (c)  64.75 

Southam  Inc.  (a)  17.00 

Thomson  Corp.  (a)  14.75 

Toronto  Sun  ^blishing  Corp.  (a)  16.50 

TorStar  Corp.  (a)  21.50 

Pearson  Ltd.  (b)  8.55 

News  Corp.  Ltd.  (c)  32.625 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  January  24, 1992 

Prepared  for  E&P  by  Wertheim  Scbroder  &  Company  Inc. 


5/26/92 

5/19/92  5/28/91 

11.75 

11.875 

10.625 

9.75 

11.00 

12.25 

14.00 

14.00 

9.0625 

64.75 

65.25 

45.875 

17.00 

17.375 

18.875 

14.75 

14.75 

16.50 

16.50 

16.625 

18.00 

21.50 

21.50 

23.625 

8.55 

8.83 

7.61 

32.625 

33.125 

13.50 
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Ombudsman  out 

Winnipeg  Free  Press  coiumnist  was  criticai  of  his 
paper’s  eariy  downpiaying  of  the  L.A.  riot  story 


By  Mark  Fitzgerald 

After  rioting  broke  out  in  Los  An¬ 
geles  early  in  the  afternoon  of  April 
29,  many  readers  of  the  first  edition 
of  the  next  day’s  Winnipeg  (Mani¬ 
toba)  Free  Press  were  surprised  to  see 
the  story  not  on  the  front  page,  but 
buried  inside  the  paper. 

Deep  inside  the  paper:  The  wire 
story  ran  on  Page  D-56. 

Instead,  the  30,000-copy  first  edi¬ 
tion  featured  a  front-page  story  and 
color  photo  of  two  “hero”  children. 

In  his  regular  column  that  Friday, 
Free  Press  ombudsman  Barry  Mullin 
blasted  the  initial  editorial  decision 
as  a  “shocking”  lapse  in  news  judg¬ 
ment  by  the  Thomson  Newspapers- 
owned  paper. 

Mullin  said  the  decision  was  part 
of  “a  not-so-subtle  shift  in  the  news 
focus”  of  the  Free  Press. 

“Ever  since  the  paper  underwent  a 
facelift  last  fall,”  Mullin  continued, 
“it  also  began  to  turn  away  from 
harder  news  to  softer  items.” 

In  the  column,  Mullin  quoted  crit¬ 
icism  from  several  readers,  and  lined 
up  on  their  side. 

“Some  of  those  readers,  as  do  I, 
have  trouble  with  news  judgments 
that  tend  to  play  down  harder  news 
stories  to  the  advantage  of  soft  fea¬ 
tures  on  a  colored-braces  fad  or  edi¬ 
ble  golf  tees,”  he  wrote. 

Mullin  tracked  the  L.A.  story  as  it 
was  first  shunted  to  the  depth  of  the 
paper  and  then  —  after  midnight  lo¬ 
cal  time  —  finally  brought  onto  the 
front  page  for  later  editions. 

“Underplaying  the  L.A.  story  even 
in  30,000  newspapers  does  little  to 
improve  our  credibility  as  a  newspa¬ 
per  readers  can  take  seriously,” 
Mullin  concluded. 

The  column  turned  out  to  be  both 
a  ringing  declaration  and  a  swan 
song:  The  day  it  was  published 
Mullin  was  told  by  publisher  Mau¬ 
rice  Swizter  that  things  were  going 
to  change. 

From  now  on,  Switzer  reportedly 
told  the  ombudsman,  column  topics 
would  need  approval  from  newsroom 
management,  and  every  column 
would  have  to  be  submitted  48  hours 
in  advance  of  publication. 

In  addition,  Switzer  said,  Mullin 
would  have  to  apologize  for  the  L.A. 
riot  column. 
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Rather  than  accept,  Mullin,  50,  sub¬ 
mitted  his  resignation,  which  he  later 
rescinded  on  the  advice  of  his  lawyer. 
Mullin  could  not  be  reached  for 


comment;  phone  calls  over  several 
days  to  his  home  number  went  unan¬ 
swered.  Switzer  did  not  return  phone 
messages. 


sup  •  port 

vb  :  To  provide  with 
service:  assist,  uphold 
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NEWSPEOPLE  IN  THE  NEWS 


Conrad  A.  Kloh,  formerly  di¬ 
rector  of  sales  and  marketing  for 
Phoenix  Newspapers  Inc.,  publishers 
of  the  Arizona  Republic  and  Phoenix 
Gazette,  recently  was  named  director 
of  planning  at  PNl. 

Previously,  Kloh  was  operations 
manager  of  classified  advertising  at 
the  San  Francisco  Newspaper  Agency, 
retail  ad  manager  with  the  Houston 
Post,  vice  president  of  advertising  for 
the  San  Antonio  Express-News  and 
sales  director  of  the  Boston  Herald 
American. 

*  *  * 

The  Boston  Globe  has  announced 
the  following  appointments. 

Mary  Jane  Patrone,  formerly 
public  affairs  manager,  has  been 
named  to  the  newly  created  position 
of  director  of  planning  and  develop¬ 
ment,  responsible  for  developing  new 
editorial  and  advertising  initiatives. 

In  a  related  move,  Leslie  F.  Grif¬ 
fin  Jr.,  director  of  community  rela¬ 
tions,  has  expanded  his  duties  by  as¬ 
suming  responsibility  for  several 
Globe  programs  previously  adminis¬ 
tered  by  Patrone,  including  the  pa¬ 
per’s  book  and  jazz  festivals  and  pro¬ 
grams  for  high  school  students. 

Peter  O.  Newton,  formerly  as¬ 
sistant  controller  of  the  Globe  and  ear¬ 
lier  internal  audit  manager  for  the  pa¬ 
per’s  parent  company  Affiliated  Pub¬ 
lications,  now  serves  in  the  newly 
created  post  of  general  manager  of 
advertising  administration  at  the 
Globe.  Richard  C.  Gair,  formerly 
tax  manager  at  Affiliated,  succeeds 
Newton  as  assistant  controller. 

Kimberly  C.  Green,  who  has  held 
several  positions  in  the  advertising 
department,  was  named  manager  of 
recruitment  advertising  in  the  classi¬ 
fied  ad  department  of  the  Globe. 

Michael  P.  Caruso,  formerly  in¬ 
ternal  audit  manager  at  Affiliated,  has 
joined  Community  Direct  Inc.,  the 
Globe’s  new  subsidiary  for  direct 
marketing  services,  as  director  of  op¬ 
erations. 


Michael  McCaffrey,  formerly 
circulation  manager  at  the  Fort  Wayne, 
Ind.,  News-Sentinel,  has  joined  The 
Blade  of  Toledo,  Ohio,  as  circulation 
director. 

McCaffrey  earlier  worked  as  state 
circulation  manager  and  marketing 
manager  at  the  News-Sentinel  and  in 
circulation  posts  for  the  Miami  Her¬ 
ald. 

*  *  * 

Randall  Smith,  assistant  man¬ 
aging  editor  for  business  news  at  the 
Kansas  City  Star,  was  elected  presi¬ 
dent  of  the  Society  of  American  Busi¬ 
ness  Editors  and  Writers  at  the 
group’s  recent  meeting.  He  succeeds 
Sandra  Duerr,  business  editor  of 
the  Louisville  Courier-Journal. 

Also  elected  were:  Jim  Kennedy, 
business  editor  with  the  Associated 
Press — vice  president;  Gary  Klott, 
business  author  at  Times  Books — 
treasurer;  and  Bill  Barnhart,  as¬ 
sociate  financial  editor  of  the  Chicago 
Tribune — secretary. 

Phillip  Moeller,  business  edi¬ 
tor  of  the  Baltimore  Sun,  was  re¬ 
elected  editor  of  the  Business  Jour¬ 
nalist,  the  society’s  semimonthly 
newspaper. 

*  *  * 

Dr.  Richard  Cole,  dean  of  the 
school  of  journalism  and  mass  com¬ 
munication  at  the  University  of  North 
Carolina,  Chapel  Hill,  has  been  re¬ 
elected  vice  president  of  the  national 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communica¬ 
tions. 

*  *  * 

Chris  Dahlgren,  formerly  sales 
and  marketing  manager  for  the  de¬ 
funct  Dallas  Times-Herald,  has 
joined  the  Omaha  (Neb.)  World-Her¬ 
ald  as  circulation  sales  and  market¬ 
ing  manager. 

*  *  * 

John  Purnell,  who  most  recently 
covered  news  and  features  for  both 
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the  metro  and  federal  desks  of  the 
Washington  Times  and  served  as  a 
correspondent  with  the  Associated 
Press  and  United  Press  International, 
has  been  hired  as  senior  editor  and 
chief  of  the  new  Washington  bureau 
of  the  biweekly  gay  and  lesbian  news 
magazine  The  Advocate. 

Purnell  founded  the  Palm  Beach 
(Fla.)  News  Service  and  has  written 
and  reported  for  several  newspapers, 
including  USA  Today,  the  Miami  Her¬ 
ald,  the  St.  Louis  Post-Dispatch  and 
the  Denver  Post. 

Achy  Obejas,  a  former  staff  re¬ 
porter  at  the  Chicago  Sun-Times  who 
has  written  for  the  Chicago  Tribune, 
the  Windy  City  Times  and  other  pub¬ 
lications,  now  oversees  the  Advo¬ 
cate’s  Midwestern  coverage. 

*  *  * 

Jan  Hoffman,  who  serves  on  the 
adjunct  faculty  of  the  Columbia  Uni¬ 
versity  Graduate  School  of  Journal¬ 
ism  and  most  recently  worked  as  a 
staff  writer  for  the  weekly  Village 
Voice  in  New  York,  has  joined  the 
New  York  Times  as  an  editor  of  the 
Week  in  Review  section. 

*  *  * 

Elizabeth  Rose,  formerly  sub¬ 
scriber  services  manager  at  the  San 
Diego  Union-Tribune,  recently  was 
promoted  to  circulation  operations 
manager.  In  her  new  slot  she  over¬ 
sees  circulation  administrative  ser¬ 
vices,  circulation  training  and  de¬ 
velopment  and  circulation  ^sterns; 
she  retains  responsibility  for  sub¬ 
scriber  services. 

Previously,  Rose  was  customer  and 
information  systems  manager  with 
Times  Publications  in  Oregon. 

Correction 

“Newspeople  in  the  News”  (E&P, 
May  2,  P.  64),  due  to  incorrect  in¬ 
formation  provided  by  the  company, 
reported  that  Donald  W.  Thurlow,  the 
new  publisher  of  Minnesota  Sun  Pub¬ 
lications  of  Bloomington,  previously 
had  worked  for  the  Winona  (Minn.) 
Republican  Herald,  the  Minneapolis 
Star  Tribune  and  was  vice  president 
and  general  manager  of  Minnesota 
Suburban  Newspapers. 
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OBITUARIES 


James  B.  Ayres,  57,  a  reporter 
with  the  Boston  Globe,  was  found 
dead  May  8  in  Cambridge,  Mass. 

*  *  * 

Claire  (Burke)  Cahill,  66,  a 
writer  for  the  defunct  Boston  Ameri¬ 
can  and  a  speechwriter  for  Mas¬ 
sachusetts  Gov.  John  Volpe,  died  of 
cancer  May  8. 

*  *  * 

Everett  D.  Collier,  78,  retired 
editor  and  earlier  political  editor,  as¬ 
sistant  chief  editorial  writer,  a  colum¬ 
nist,  assistant  editor  and  managing 
editor  at  the  Houston  Chronicle,  died 
May  3  from  hip  and  shoulder  injuries 
suffered  in  a  fall. 

*  *  * 

John  Ta  Chuan  Fang,  65,  pub¬ 
lisher  of  the  English-language  news¬ 
paper  Aiian  Week,  died  April  27  fol¬ 
lowing  surgery  to  remove  a  urinary- 
tract  blockage. 

Ta  Chuan  Fang  also  served  as  an 
officer  in  his  family  ’  s  publishing  cor¬ 
poration,  which  includes  the  San 
Francisco  Independent,  the  Chinese- 
language  television  guide  Weekly 
Program  and  the  Spanish-language 
magazine  Mission  Life. 

*  *  * 

Fredrick  Fries,  78,  former  man¬ 
aging  editor  of  the  weekly  Catholic 
newspaper  Criterion  who  worked  for 
its  predecessor  the  Indiana  Catholic, 
died  May  10. 

♦  *  * 

Marcellus  Craig  Garner,  71, 
former  publisher  of  the  Myrtle  Beach, 
S.C.,  Sun  News  and  mayor  of  Myrtle 
Beach,  died  of  complications  from 
emphysema  May  17. 

*  *  * 

Oliver  Saxon  Gramling,  87, 
who  helped  guide  the  Associated 
Press  into  broadcast  news  in  the  1940s 
and  authored  the  book  AP:  The  Story 
of  News,  died  of  congestive  heart  fail¬ 
ure  May  9. 

«  4c  :(c 

Owen  P.  Griffith,  88,  retired  golf 
editor  and  columnist  for  the  Hartford 
(Conn.)  Courant  who  earlier  was  with 
the  Montreal  Gazette,  died  May  1 1 . 

Griffith  later  wrote  a  weekly  golf 
column  for  the  Cape  Cod  Times  in 
Hyannis,  Mass. 

*  *  * 

James  G.  Kelly,  66,  associate  ed¬ 
itor  and  previously  publisher  of  the 
weekly  Lexington  (Neb.)  Clipper, 
died  May  3. 

4c  4:  4c 

J.C.  Kerlin,  91,  a  former  Sunday 
editor  of  the  Evansville  (Ind.)  Courier, 


city  editor  at  the  Evansville  Journal 
and  a  broadcast  news  director,  died 
April  28. 

4c  4c  4c 

Les  P.  Koelling,  87,  sportswriter 
and  columnist  at  the  Indianapolis 
News,  died  May  12. 

4c  4c  4c 

Paul  J.  Major,  71,  retired  vice 
president  and  general  manager  of  Ea¬ 
gle  Publishing  Co.,  parent  of  the  Berk¬ 
shire  Eagle,  Pittsfield,  Mass.,  died  of 
cancer  April  29. 

4!  4c  4c 

Matt  Meyer,  87,  a  newspaper  ex¬ 
ecutive  for  Scripps  Howard  of  (Cincin¬ 
nati,  died  May  7  after  having  suffered 
a  stroke. 

Meyer  served  as  president  of  the 
defunct  Washington  Daily  News  and 
New  York  World  Telegram  &  Sun, 
assistant  to  the  general  manager  of 
Scripps  Howard  Newspapers,  presi¬ 
dent  of  the  Scripps  Howard  Founda¬ 
tion  and  an  advertising  accounts  man¬ 
ager  in  the  newspaper  group’s  na¬ 
tional  sales  department. 

4c  4c  4c 

Donald  L.  Nutter,  79,  retired  ad¬ 
vertising  director  of  the  Long  Beach, 
Calif.,  Press-Telegram,  died  of  a 
heart  attack  April  9. 

Nutter  earlier  was  a  retail  ad  sales¬ 
man,  retail  ad  manager  and  ad  man¬ 
ager  for  the  former  Long  Beach  In¬ 
dependent. 

4c  4c  4c 

Donald  L.  Ray,  35,  a  technical 
services  manager  for  the  Associated 
Press  who  helped  spearhead  the  wire 
service’s  nationwide  conversion  to 
the  high-speed,  digital  photo  deliv¬ 
ery  service  PhotoStream,  died  in  a  car 
accident  May  9. 

Ray  earlier  was  a  technician  and 
field  engineer  for  electronic  dark¬ 
rooms  with  the  AP. 

4c  4:  4c 

Russell  Reed,  69,  a  former  staff 
photographer  at  the  Oakland  (Calif.) 
Tribune,  died  of  kidney  failure  May 
15. 

4c  4!  4! 

Myron  Rosenberg,  61,  manag¬ 
ing  editor  of  the  New  York-based  PR 
Newswire  who  previously  was  fi¬ 
nancial  news  editor  of  the  New  York 
World-Telegram  &  Sun,  died  May  7 
in  New  York. 

4c  4c  4c 

Don  Streater,  82,  a  columnist 
and  former  managing  editor  of  the 
Beaumont  (Texas)  Enterprise,  died 
May  5. 


L.D.  Warren,  85,  a  cartoonist 
with  the  Cincinnati  Enquirer  who 
earlier  worked  at  the  Courier-Post, 
Camden,  N.J.,  and  the  Philadelphia 
Record,  died  May  14  following  a  long 
illness. 

4c  4c  4: 

Charles  K.  Weiser,  87,  retired 
managing  editor  and  previously  tele¬ 
graph  editor,  assistant  city  editor,  city 
editor  and  assistant  managing  editor 
of  the  Allentown,  Pa.,  Morning  Call, 
died  April  22. 

4c  4c  4c 

Norman  F.  Zumwalt,  46,  former 
editor  of  the  Florence  (Ala.)  Times  and 
Alabama  Statehouse  bureau  chief  in 
Florence,  Gadsden  and  T uscaloosa  for 
the  New  York  Times  Regional  News¬ 
papers,  died  of  lymphoma  May  9. 


IN  BRIEF 


Meetings  closed 

Despite  arguments  from  the  New 
York  Times,  the  Washington  Post  and 
the  Philadelphia  Inquirer,  a  federal 
judge  in  Washington,  D.C.,  has  re¬ 
fused  to  force  the  National  Endow¬ 
ment  for  the  Arts  to  open  to  the  pub¬ 
lic  meetings  at  which  grant  applica¬ 
tions  are  discussed. 

The  newspapers  sought  opening  of 
the  Thursday  meetings  of  the  work¬ 
ing  groups  of  the  National  Council 
for  the  Arts,  which  advise  the  NEA 
on  grant  applications.  Full  meetings 
of  the  council  on  Fridays  and  Satur¬ 
days  are  open. 

Although  the  newspapers  con¬ 
tended  that  deliberations  were  taking 
place  in  the  working  groups,  the  judge 
said  they  failed  to  prove  that  the 
groups  were  discussing  or  deliberat¬ 
ing  over  individual  grants. 

New  cities  added 
to  delivery  network 

The  alternative  delivery  company 
Publishers  Express  recently  an¬ 
nounced  new  agreements  with  the  fol¬ 
lowing  companies:  the  Bridgeport 
(Conn.)  Post',  the  Charlotte  (N.C.) 
Observer,  the  Daily  Oklahoman,  Dis¬ 
tribution  Systems  of  Oklahoma,  Ok¬ 
lahoma  City,  Okla.;  the  Journal 
World,  Lawrence,  Kan.;  and  Miami 
Valley  Distribution  Systems,  a  divi¬ 
sion  of  Dayton  (Ohio)  Newspapers 
Inc. 
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Bilingual  Salvadoran  paper  turns  15 

Outspoken  76-year-old  owner  has  no  love  for  U.S.  newspapers 


By  Larry  Luxner 

An  admirer  of  alleged  death-squad 
founder  Roberto  D'Aubuisson  and  a 
kindly  yet  stubborn  old  right-winger 
who  has  nothing  but  contempt  for 
most  U.S.  journalists,  Mario  Rosen¬ 
thal  is  not  the  sort  of  newspaperman 
you  easily  forget. 

Rosenthal,  76,  is  editor,  publisher, 
and  owner  of  the  El  Salvador  News- 
Gazette,  whose  masthead  claims  it  is 
“Latin  America’s  only  bilingual 
weekly.”  Born  in  Guatemala,  reared 
in  New  York,  and  a  longtime  resident 
of  San  Salvador,  Rosenthal  bought 
the  tabloid  in  1979,  two  years  after 
its  founding  as  the  appropriately 
named  Gringo  Gazette. 


On  average,  the  News-Gazette  con¬ 
tains  12  pages  an  issue;  articles  ap¬ 
pear  in  both  English  and  Spanish,  and 
photos  are  printed  only  in  black  and 
white.  The  paper  is  far  smaller  than 
El  Salvador’s  two  Spanish-only 
dailies.  La  Prensa  Grafica  and  El  Di- 
ario  De  Hoy,  both  of  which  use  full 
color.  The  News-Gazette  also  differs 
from  its  rivals  in  another  way:  not  a 
single  reporter  is  counted  among  its 
15-member  staff. 

“My  paper  is  more  a  paper  of  com¬ 
ment  and  analysis.  I  don’t  need  re¬ 
porters,”  said  Rosenthal,  who  writes 
all  the  articles  himself,  except  for  AP 
and  Reuters  wire  stories  curiously  at¬ 
tributed  to  “NGNS”  (News-Gazette 
News  Services).  A  recent  issue  con¬ 


“I  am  not  a  socialist.  I  do  not  believe  in  Marxism,  or 
in  totalitarian  dictatorships  of  either  the  left  or  the 
right.  If  that  makes  me  a  rightist,  then  I’m  a  right-wing 
extremist.” 


Earlier  this  year,  Rosenthal’s  little 
paper  celebrated  its  fifteenth  an¬ 
niversary,  about  the  time  another 
event  was  making  far  bigger  head¬ 
lines  around  the  world:  the  signing  of 
the  Chapultepec  accords  in  Mexico 
that  brought  an  end  to  the  long,  bloody 
civil  war  between  the  Salvadoran  gov¬ 
ernment  and  Marxist  guerrillas  fight¬ 
ing  under  the  red  banner  of  the 
Farabundo  Marti  National  Liberation 
Front  (FMLN). 

“In  1 2  years  of  warfare,  my  paper 
has  consistently  interpreted  the  situ¬ 
ation  correctly.  I  tell  the  truth,  and 
people  appreciate  it,”  he  declared  re¬ 
cently.  “At  one  time,  the  daily  papers 
reproduced  my  articles,  until  I  got  so 
popular,  they  decided  they  didn’t  want 
to  give  me  any  more  free  publicity.” 

Rosenthal  was  interviewed  at  his 
office  in  the  Hotel  El  Salvador,  for¬ 
merly  the  Sheraton,  where  the  FMLN 
had  launched  its  urban  offensive  in 
1989.  He  claims  that  the  News- 
Gazette  has  a  circulation  of  5,000  and 
is  read  mainly  by  American  execu¬ 
tives,  U.N.  personnel,  and  other  En¬ 
glish-speaking  expatriates  living  in 
the  small,  overpopulated  Central 
American  nation. 

(Luxner  is  a  free-lance  writer.) 


tained  everything  from  a  wire  story 
on  Guatemala’s  drug-trafficking 
problem  to  an  editorial  attacking  El 
Salvador’s  “damaging”  labor  laws. 

The  publisher,  formerly  an  execu¬ 
tive  with  Trans  Caribbean  Airways, 
also  puts  out  a  monthly  newsletter,  El 
Salvador  Report.  Recent  Rosenthal 
productions  include  a  lengthy,  ver¬ 
batim  interview  with  the  chief  of  U.N. 
peacekeeping  operations  in  El  Sal¬ 
vador,  Iqbal  Riza,  as  well  as  a  glow¬ 
ing  tribute  to  the  late  Roberto 
D’Aubuisson,  founder  of  the  conser¬ 
vative  ARENA  party  who  was  often 
linked  to  the  formation  of  right-wing 
death  squads. 

Rosenthal  makes  no  apologies  for 
his  controversial  beliefs.  “I  am  not  a 
socialist.  I  do  not  believe  in  Marxism, 
or  in  totalitarian  dictatorships  of  ei¬ 
ther  the  left  or  the  right.  If  that  makes 
me  a  rightist,  then  I’m  a  right-wing 
extremist.” 

Indeed,  it  would  be  hard  to  imag¬ 
ine  Rosenthal  winning  a  popularity 
contest,  either  among  Pentagon  offi¬ 
cials  or  among  fellow  journalists  cov¬ 
ering  Central  America. 

“The  U.S.  Embassy  people  in  San 
Salvador  were  a  bunch  of  assholes  for 
supporting  a  Communist  named  Jose 
Napoleon  Duarte,”  he  says,  adding  in 


the  next  breath  that  “Nothing  could 
have  been  lower  than  the  standards 
of  U.S.  newspapers,  including  the 
New  York  Times,  in  its  coverage  of 
the  war  in  El  Salvador,  which  claimed 
some  75,000  lives. 

“The  American  press  isn’t  inter¬ 
ested  in  anything  where  blood  doesn’t 
flow,”  he  charged.  “During  the  war, 
the  press  was  completely  biased,  al¬ 
ways  talking  about  the  poor  guerril¬ 
las  fighting  for  justice.  There  never 
was  a  Communist  uprising  in  this 
country,  just  a  bunch  of  envious,  an¬ 
tisocial,  disgruntled  failures  who  be¬ 
lieve  they’re  entitled  to  something 
for  nothing.” 

Even  with  the  war  over,  Rosen¬ 
thal’s  scorn  for  the  U.S.  media  con¬ 
tinues  unabated.  In  his  May  10  edi¬ 
tion,  for  instance,  the  crusty  publisher 
launched  a  rambling,  vicious  attack 
on  the  Miami  Herald,  accusing  Her¬ 
ald  correspondent  Thomas  Long  of 
“writing  with  a  poisoned  pen”  his  ar¬ 
ticle  a  week  earlier,  in  which  he  had 
speculated  on  the  possibility  of  re¬ 
newed  political  violence  in  El  Sal¬ 
vador.  “Most  statements  in  the  arti¬ 
cle  are  lies,”  charges  Rosenthal, 
adding  that  “Long  did  not  investigate 
the  lies.  He  merely  repeats  the  lies  of 
the  political  opposition  and  FMLN 
propaganda.” 

Yet  Long  is  hardly  the  first  news¬ 
man  to  be  vilified  by  the  News- 
Gazette.  As  Rosenthal  himself  cheer¬ 
fully  concedes,  “All  the  U.S.  corre¬ 
spondents  covering  the  war  [in  El 
Salvador]  hated  my  guts.” 

Tough  as  he  is,  Rosenthal  praises 
the  Wall  Street  Journal  as  the  only 
American  newspaper  that  covers 
Central  America  fairly.  He  even  calls 
the  English-language  Tico  Times  in 
nearby  Costa  Rica  “a  pretty  good  pa¬ 
per,  though  they  are  a  bit  left  of  cen¬ 
ter.” 

One  byproduct  of  the  peace  treaty  is 
a  decline  in  the  number  of  foreign  cor¬ 
respondents  visiting  Central  America. 

Peace  may  also  have  repercussions 
for  the  News-Gazette.  In  the  same  ar¬ 
ticle  attacking  the  Herald,  Rosenthal 
hints  at  his  own  uncertain  future. 
“The  News-Gazette  has  battled  re¬ 
porters  like  Long  for  a  decade-and- 
a-half  and  it  will  continue  to  do  so 
right  down  to  its  last  edition,  which 
may  not  be  that  far  in  the  future,”  he 
wrote. 
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LEGAL  BRIEFS 


Israeli  judge 
dismisses  iawsuit 

A  Jerusalem  District  Court  judge 
has  dismissed  a  lawsuit  brought  by 
ABC  News  Inc.  against  an  Israeli  for 
infringement  of  copyright. 

Judge  Shalom  Brenner  ruled  on  a 
suit  brought  against  David  Bedein, 
who  had  held  showings  of  ABC  News 
clips  covering  the  Palestinian  upris¬ 
ing  in  1988  {E&P,  April  4). 

ABC  News  brought  suit  after  it  had 
learned  that  Bedein  had  been  charg¬ 
ing  admission  to  the  screenings, 
which  were  held  during  public  dis¬ 
cussion  of  foreign  news  coverage.  Be¬ 
dein  maintained  he  was  covering  only 
his  costs. 

Brenner  also  canceled  an  injunc¬ 
tion  against  Bedein  showing  the  clips 
and  ordered  ABC  News  to  pay  $3, 1 25 
in  legal  fees  to  Bedein,  a  court  offi¬ 
cial  said.  The  official,  who  insisted 
on  anonymity,  had  no  details  on  the 
decision. 

Bedein’ s  lawyer,  Joseph  Gellman, 
said  the  suit  had  been  dismissed  be¬ 
cause  the  copyright  on  the  clips  was 
held  by  ABC  Inc.,  not  ABC  News,  and 
no  evidence  on  the  corporate  link  be¬ 
tween  the  two  was  presented  in  court. 

Bedein,  a  native  of  Philadelphia, 
said  he  was  very  pleased  because  the 
decision  left  open  an  avenue  for  crit¬ 
icizing  television  coverage. 

—  AP 

Editors  settle 
discrimination  case 

Two  editors  fired  for  their  anti¬ 
abortion  activities  won  a  $35,000  out- 
of-court  settlement  just  as  the  trial  on 
their  religious  discrimination  lawsuit 
was  set  to  begin. 

John  Kennedy,  34,  and  Terri  Lam- 
bertsen,  29,  who  organized  an  anti¬ 
abortion  group,  lost  their  jobs  at  the 
Fairfield  (Iowa)  Ledger  on  April  9, 
1 990.  The  newspaper  said  the  editors’ 
stand  damaged  the  paper’s  credibil¬ 
ity.  The  editors  said  the  firings  vio¬ 
lated  religious  freedom  rights. 

The  editors,  both  of  whom  found 
other  jobs  in  journalism,  sued  for  a 
lifetime  of  earnings.  Under  the  April 
20  settlement,  they  will  divide  the 
$35,000  as  they  wish,  according  to  a 
spokesman  for  the  former  Ledger 
owners,  who  will  pay  the  damages. 

The  editors’  attorney,  Craig  Par- 
shall,  said  the  pair  had  won  an  im¬ 
portant  victory  for  religious  rights. 

“From  the  trial  attorney’s  stand¬ 
point,  there’s  always  a  bit  of  a  let¬ 


down  when  you  settle,”  Parshall  said. 
“You  want  to  do  battle  but,  in  princi¬ 
ple,  we  got  what  these  editors  were 
after  from  day  one.  From  that  point, 
it’ s  a  victory.  We’ ve  got  an  agreement 
that  spells  out  the  wrong  that  took 
place  from  the  principle  standpoint.” 

The  settlement  says  the  Ledger 
agrees  that  the  editors  were  acting  out 
of  religious,  not  political,  convic¬ 
tions. 

Newspaper  attorney  Kasey  Kincaid 
said  he  was  disappointed  with  the  out¬ 
come. 

“I’m  disappointed  that  the  case  was 
not  tried  because  I  wanted  to  see  the 
newspaper  fully  vindicated.  The  set¬ 
tlement  leaves  for  another  day  the  is¬ 
sue  of  whether  a  newspaper  can  be 
held  legally  liable  for  holding  news¬ 
room  employees  to  a  code  of  ethics 
relating  to  outside  activities,”  he  said 
in  a  statement. 

However,  Ledger  publisher  Byron 
Kimble  said  he  was  pleased. 

“I  just  feel  good  that  it’s  settled,” 
Kimble  said.  “It  has  been  a  distrac¬ 
tion  for  me,  time-consuming.  I  be¬ 
lieve  the  statement  will  show  that  our 
conflict-of-interest  principle  has  been 
upheld.  That  was  one  of  the  main  is¬ 
sues  we  were  concerned  about.  If  a 
newspaper  doesn’t  have  credibility, 
there’s  nothing  there.” 

He  referred  other  comment  to  Tom 
McGiffin  of  Liberty,  Mo.,  a  spokes¬ 
man  for  the  McGiffin  family  who 
owned  the  Ledger  at  the  time  of  the 
firings.  The  paper  has  since  been  sold 
to  Inland  Industries,  but  the  former 
owners  agreed  to  handle  any  damages 
in  the  case. 

McGiffin  said  the  cost  of  going  to 
trial  might  have  been  higher  than 
$35,000,  even  with  a  victory. 

The  case  has  no  precedent  value 
since  it  was  settled  out  of  court,  but 
Parshall  said  the  news  media  should 
expect  more  lawsuits  if  owners  are 
unwilling  to  make  accommodations 
for  religious  views.  —  AP 

Parking  ticket 
records  opened 
to  the  public 

A  list  of  parking  violators  in  Ver¬ 
mont’s  capital  of  Montpelier  was 
made  public  after  a  judge  had  ruled 
the  city  could  not  keep  it  secret. 

The  Barre-Montpelier  (W t.)  Times 
Argus  had  asked  for  a  list  of  parking 
violators  and  a  “booting  list,”  those 
cars  that  were  to  be  locked  in  the  Den¬ 
ver  boot,  a  device  that  immobilizes 
cars. 


City  officials  argued  that  the  tick¬ 
ets  were  not  covered  by  the  state’s 
open  records  law  because  they  were 
records  dealing  with  the  detection  or 
investigation  of  a  crime. 

Judge  Stephen  Martin  said  that  ar¬ 
gument  was  “misguided.”  Managing 
editor  Ann  Gibbons  said  the  news¬ 
paper  would  continue  to  fight  simi¬ 
lar  actions. 

The  open  records  law  provides  for 
legal  costs  to  be  awarded  in  some 
cases,  but  Martin  declined  to  award 
the  newspaper  about  $4,000  in  costs 
it  had  requested.  The  judge  said  the 
city  had  not  tried  to  hide  anything  and 
had  no  previous  cases  to  guide  it. 

Neither  side  disputed  the  facts  of 
the  case,  but  the  city  wanted  to  make 
sure  it  was  on  safe  legal  ground  be¬ 
fore  disclosing  the  names,  city  man¬ 
ager  Ryan  Cotton  said. 

“We’re  pleased  to  have  a  judge’s 
order  as  opposed  to  incurring  the  ex¬ 
tra  liability  of  releasing  names,”  he 
said.  “There  are  several  attorneys  on 
the  list,  and  court  challenges  are  not 
pleasant.  We  now  have  a  court  ruling 
as  our  defense.” 

—  AP 


Accu-Weather  forecasts  the 


weather  for  your  readers  with  cus¬ 
tom  local  maps  and  text.  Accurate 
presentations  of  local  weather  can  be 
your  competitive  edge  over  out-of 
town  dailies  and  the  other  media. 

>]ccu-Weather,  Inc. 

The  World's  Weather  Leader 

619  W.  College  Avenue 
_ State  College.  PA  16801 

(814)  234-9601  x400 

ANPA  Booth  #1344 
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E&P/INMA's  57th  annual 
promotion  contest  announces 
its  winners 

San  Diego,  Portland,  and  Boston 
papers  win  'bests’ 


The  57th  annual  International  Newspaper  Marketing 
Association/Editor  &  Publisher  newspaper  promotion 
awards  were  announced  at  the  62nd  INMA  International 
Conference  held  in  Dallas  this  week. 

Over  1,480  entries  from  the  United  States,  Canada, 
Scotland,  and  Australia  were  evaluated  by  the  32  judges. 

The  Best  in  Show  award  was  given  to  the  San  Diego 
(Calif.)  Union-Tribune.  Best  in  Copywriting  was  awarded 
to  the  Oregonian,  Portland,  Ore.  The  Boston  Globe  won 
the  Best  in  Graphic  Design  award. 

In  the  individual  categories,  the  Poughkeepsie  (N.Y.) 
Journal  won  five  first-place  awards  in  the  under  50,000 
circulation  competition;  the  Regina  (Sask.)  Leader-Post 
won  four  first-place  awards  in  the  50,000  to  100,000  cir¬ 
culation  competition;  the  Glasgow  Herald  of  Scotland 
won  four  first-place  awards  in  the  100,000  to  200,000 
competition;  and  the  St.  Petersburg  (Fla.)  Times  won 
three  awards  in  the  over  200,000  competition. 

The  judges,  each  responsible  for  two  of  the  19  cate¬ 
gories,  were:  Diane  Beecher,  principal,  Morris-Beecher; 
Berkey  Belser,  president,  Greensfield-Belser;  Steve  Be- 
shara,  owner,  Beshara  &  Associates;  Margaret  (Peggy) 
Boston,  promotion  manager.  National  Geographic, 
Nicola  Bovoli,  president,  Ediconsult  Italiana;  Kathleen 
Bowen,  promotion  manager,  Observer-Reporter,  Wash¬ 
ington,  Pa.;  John  R.  Brice,  sales  manager.  Advertising 
Age;  Sherry  Brown,  associate  director,  American  Press 


Richmond  Newspapers;  Amy  Pack,  marketing  services 
director,  Gannett  Rochester  Newspapers;  John  Palumbo, 
promotion  manager.  Providence  (K.l.)  Journal;  Bob  Pen- 
dergast,  director  of  corporate  communications.  Media 
General;  Erica  Peterson,  account  executive.  Standard 
Rate  &  Data  Service;  Randy  Prange,  president,  Prange 
&  O’Hearn;  Jim  Regan,  sales  promotion/public  affairs 
director,  Boston  Globe;  Dennis  Schain,  communications 
manager,  Hartford  (Conn.)  Courant;  Kathy  Soulia,  con¬ 
sumer  promotions  manager,  Washington  Post;  Christo¬ 
pher  Storm,  marketing  director,  San  Francisco  Exam¬ 
iner;  Betty  Sullivan,  educational  services  director,  ANPA 
Foundation;  Bud  Umbaugh,  promotion  director,  Caulkins 
Newspapers;  Barbara  Wells,  research  manager,  Dallas 
Morning  News;  and  Tim  Zeiss,  public  relations  manager, 
Asbury  Park  (N.J.)  Press. 

The  competition  committee  chairpersons  were:  Susan 
Zellers,  promotion  manager.  The  Capitol,  Annapolis, 
Md.;  Ferdinand  C.  Teubner,  publisher  E&P;  Deborah  M. 
Fogel,  promotion  manager,  E&P;  Kathleen  Bowen,  pro¬ 
motion  manager,  Observer-Reporter,  Washington,  Pa.; 
John  Palumbo,  promotion  manager.  Providence  (R.I.) 
Journal;  Bud  Umbaugh,  promotion  director,  Calkins 
Newspapers;  and  Earl  J.  Wilkinson,  director,  INMA. 


Newspapers;  Erik  Hansen,  public  relations  director,  Af- 
tenposten,  Oslo,  Norway;  Janell  Hines,  general  sales  man¬ 
ager,  WHFS  Radio,  Landover,  Md.;  Raeanne  Hytone,  art 
director,  KSK  Communications;  Tam  Janis,  senior  cor¬ 
porate  writer,  Gannett  Co.  Inc.;  Caroline  John,  vice  pres¬ 
ident,  consumer  marketing  and  research,  Cox  Newspa¬ 
pers;  Michael  Kane,  marketing  operations  manager,  Bal¬ 
timore  Sun;  Marianne  Bump  Lurie,  marketing  consultant. 
Falls  Church,  Va.;  Maxie  Mason,  promotion  director. 


Looking  over  the  entries  are  (from  ieft)  judges  Mei 
Campbeil,  president,  Campbell,  Harrington  &  Brear, 
and  Nicola  Bovoli,  president,  Ediconsult  Italiana. 


Among  the  Judges  for  this  year’s  E&P/INMA  news¬ 
paper  promotion  awards  were  (from  left)  Steve  Be¬ 
shara,  Beshara  &  Associates;  Peggy  Boston,  pro¬ 
motion  manager.  National  Geographic;  and  Michael 
Kane,  marketing  operations  manager.  The  Sun,  Bal¬ 
timore. 


Institute;  Mel  Campbell,  president,  Campbell,  Harring¬ 
ton  &  Brear;  Bob  Casazza,  vice  president/audience  de¬ 
velopment,  WJLA-TV,  Washington,  D.C.;  John  Green, 
vice  president,  marketing/research,  Gannett  Suburban 
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Category  #1  In-Paper  Promotion:  Circulation 


Under  50,000 

First  Place 

The  Desert  Sun 

Palm  Springs,  CA 

50,000-100,000 

First  Place 

The  Modesto  (CA)  Bee 

100,000-200,000 

First  Place 

The  Wichita  (KS)  Eagle 

Over  200,000 

First  Place 

St  Petersburg  (FL)  Times 

1  Certificate  of  Merit 

1  Iowa  City  Press-Citizen 

Certificate  of  Merit 

The  Stockton  (CA)  Record 

Certificate  of  Merit 

Lexington  (KY)  Herald-Leader 

Certificates  of  Merit 

Providence  (RI)  Journal-Bulletin 

1 

The  Dallas  (TX)  Morning  News 

Category  #2  In-Paper  Promotion:  Advertising 


Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Poughkeepsie  (NY)  Journal 

Statesman-Journal,  Salem,  OR 

El  Nuevo  Herald,  Miami,  FL 

The  Oregonian,  Portland,  OR 

1  Certificates  of  Merit 

Certificates  of  Merit 

Certificates  of  Merit 

Certificates  of  Merit 

Athens  (GA)  Daily  News/ 
Banner-Herald 

The  Repository,  Canton,  OH 

The  Tennessean/Nashville  Banner 

The  Charlotte  (NC)  Observer 

The  Herald,  Rock  Hill,  SC 

Mail  Tribune,  Medford,  OR 

Florida  Today,  Melbourne,  FL 

Lexington  (KY)  Herald  Leader 

The  Times-Picayune 

New  Orleans,  LA 

The  Milwaukee  (Wl)  Journal/ 

Sentinel 

■  Category  #3  In-Paper  Promotion:  Public  Relations 


Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Poughkeepsie  (NY)  Journal 

The  Leader-Post,  Regina,  SK 

The  Wichita  (KS)  Eagle 

Houston  (TX)  Chronicle 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

The  Capital,  AnnapoUs,  MD 

The  Modesto  (CA)  Bee 

Lexington  (KY)  Herald-Leader 

The  Arizona  Republic/ 

The  Phoenix  Gazette 

Category  #4  In-Paper  Promotion:  Editorial 


Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Observer-Reporter 
Washington,  PA 

The  Billings  (MT)  Gazette 

Glasgow  Herald,  Scotland 

The  Oregonian,  Portland,  OR 

Certificates  of  Merit 

Certificates  of  Merit 

Certificates  of  Merit 

Certificate  of  Merit 

The  Jackson  (TN)  Sun 

Pensacola  (FL)  News  Journal 

Roanoke  (VA)  Times  &  World- 

The  Richmond(VA)  Times- 

News 

Dispatch/News  Leader 

Poughkeepsie  (NY)  Journal 

The  Leader-Post,  Regina,  SK 

Lexington  (KY)  Herald-Leader 
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Category  #5  Printed  Materials:  Circulation 


Under  50,000 

50,000-100,000 

100,000-200,000 

Over  200,000 

First  Place 

First  Place 

First  Place 

First  Place 

Observer-Reporter 

The  News  Tribune 

The  Advocate,  Baton  Rouge,  LA 

San  Jose  (CA)  Mercury  News 
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The  Sun 
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The  Desert  Sun 

World-News 
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San  Antonio  (TX)  Light 
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The  Sun,  Baltimore,  MD 

Dauphin  (MAN)  Herald 
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West  Palm  Beach,  R 
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The  Daily  Reflector 

The  Stamford  (CT)  Advocate 
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Fort  Worth  (TX)  Star- 

Call 

Telegram 

Certificate  of  Merit 

Certificate  of  Merit 

Certificate  of  Merit 

Certificates  of  Merit 

Le  Droit,  Ottawa,  ON 

Duluth  (MN)  News-Tribune 

No  certificates  were  awarded 

Fort  Worth  (TX)  Star-Telegram 

The  Des  Moines  (lA)  Register 

The  San  Diego  (CA)  Union- 
Tribune 

1  Best  In  Show,  Copywriting  and  Graphics 

Best  In  Show  Best  In  Graphic  Design 


The  San  Diego  (CA)  Union-Tribune 


The  Boston  (MA)  Globe 


EDITOR  &  PUBLISHER  for  May  30, 1992 


Best  In  Copywriting 
The  Oregonian,  Portland,  OR 


27 


NEWS/TECH 


Newspaper  tech  managers  on  the  move 


Among  recent  promotions  at  the 
Dallas  Morning  News,  production  di¬ 
rector  James  M.  Correu  was  named 
production  vice  president.  He  is  suc¬ 
ceeded  as  production  director  by  H. 
Frank  Tyler,  formerly  production 
manager  at  the  North  Plant  printing 
facility  in  Plano. 

Under  Correu,  production  vastly 
expanded  at  Plano,  where  the  Morn¬ 
ing  News  began  printing  on  the  first 
of  its  huge  TKS  offset  presses  in  the 
early  1 980s.  More  recently,  the  paper 
has  experimented  with  TKS  color 
keyless  offset  technology. 

*  *  * 

The  Findlay  (Ohio)  Publishing  Co. 
promoted  production  manager  Karl 
L.  Heminger  to  production  vice  pres¬ 
ident.  Prior  to  joining  the  Findlay 
Courier  in  1987  as  its  assistant  pro¬ 
duction  manager,  Heminger  was  pro¬ 
duction  engineer  at  Precision  Manu¬ 
facturing  Co.,  Evanston,  Ill. 

*  *  * 

In  a  restructuring  of  its  computer 
and  technology  operations,  the  Hart¬ 
ford  Courant  named  Judy  Kallet  in¬ 
formation  technology  director,  with 
responsibility  for  the  business  and 
publishing  systems,  telecommunica¬ 
tions  groups,  and  strategic  planning. 
She  reports  to  operations  vice  presi¬ 
dent  Marty  Petty. 

Kallet  managed  high-technology 
programs  in  the  financial  services  in¬ 
dustry  for  the  past  20  years,  most  re¬ 
cently  with  Fleet/NorStar  Services 
Corp.  as  its  senior  vice  president — 
corporate  systems. 

The  Courant  also  named  Arthur 
Bailey  associate  director  of  informa¬ 
tion  technology/strategic  planning, 
reporting  to  Kallet.  The  former  in¬ 
formation  services  director  assesses 
new  technologies  and  their  potential 
applications  at  the  Courant. 

*  *  * 

S.  Keating  Rhoads,  former  Los 
Angeles  Times  Los  Angeles/San  Fer¬ 
nando  Valley  operations  director,  was 
promoted  to  the  new  position  of  op¬ 
erations  director,  overseeing  opera¬ 
tions  at  the  newspaper’s  three  pro¬ 
duction  facilities.  He  reports  to  Times 
operations  vice  president  Mike  Wil¬ 
iams. 

Kimberly  McCIeary-La  France, 

for  the  last  year  Los  Angeles/San  Fer¬ 
nando  V alley  assistant  operations  di¬ 
rector,  was  promoted  to  San  Fernando 
Valley  operations  director,  reporting 
to  Rhoads. 


Prior  to  joining  the  Times  last  year, 
Rhoads  was  finance  and  operations 
vice  president  at  the  Morning  Call, 
also  a  Times  Mirror  Co.  daily,  in  Al¬ 
lentown,  Pa.  He  previously  had  been 
finance  director  for  Reporter  Pub¬ 
lishing  Co.,  Abiline,  Texas,  group 
business  manager  for  the  San  Diego 
Urban  Newspaper  Group,  and  busi¬ 
ness  manager  for  the  now-defunct  San 
Francisco  Progress. 

McCleary-La  France  joined  the 
Times  in  1981  as  a  marketing  research 
analyst.  By  1988,  after  a  year  as  sales 
presentations  manager,  she  trans¬ 
ferred  to  the  production  department, 
working  as  manager  of  the  paper’s 
Orange  Country  Press  Project  and  op¬ 
erations  manager  at  its  San  Fernando 
Valley  plant.  Before  joining  the 
Times,  McCleary-La  France  held  var¬ 
ious  positions  with  Bullocks  Corp. 
and  worked  as  a  staff  assistant  for 
Barry  Goldwater  Jr. 

*  *  * 

Corpus  Christi  Caller-Times  cir¬ 
culation  director  Charles  S.  Vene¬ 
tian  was  named  operations/distribu¬ 
tion  director  “to  more  accurately  re¬ 
flect  his  increased  responsibilities,” 
according  to  the  Texas  daily.  In  ad¬ 
dition  to  the  circulation  department, 
Venetian  directs  the  pressroom,  dis¬ 
tribution  center,  and  transportation 
department.  Together,  the  four  areas 
employ  about  a  third  of  the  paper’s 
work  force. 

Until  his  appointment  as  circula¬ 
tion  director  in  1987,  Venetian 
worked  for  three  years  as  general 
manager  of  Trademark  Press  Inc.,  the 
Corpus  Christi-based  commercial 
printing  subsidiary  of  Harte  Hanks 
Communications  Inc.,  which  pub¬ 
lishes  the  Caller-Times. 

*  *  * 

David  Tallmadge  was  promoted 
to  press  production  manager  at  the  St. 
Petersburg  Times,  succeeding  E.G. 
Mills,  who  retired. 

Joining  the  Times  in  1 968  as  an  en¬ 
graver,  Tallmadge  moved  on  to  the 
positions  of  craft  camera  operator, 
craft  operator  in  charge,  assistant  su¬ 
perintendent,  superintendent  and, 
most  recently,  camera/platemaking 
manager. 

Tallmadge’s  vacated  post  as  cam¬ 
era/platemaking  manager  was  filled 
by  Lorna  Borghese,  who  was  pro¬ 
moted  from  sheetfed/offset  manager, 
a  position  she  had  held  since  1989. 
Borghese  began  her  career  at  the 


Times  as  a  craftsperson  in  platemak¬ 
ing,  and  later  was  craft  operator  in 
charge. 

*  *  * 

Four  appointments  were  made  re¬ 
cently  in  connection  with  changes  in 
the  Orlando  Sentinel  operations  de¬ 
partment.  Former  Chicago  Tribune 
packaging  manager  Jeff  Johnson  as¬ 
sumed  the  newly  created  position  of 
production  operations  manager  at  the 
Sentinel,  where  he  is  responsible  for 
coordinating  management  of  all  Sen¬ 
tinel  production  activities.  Reporting 
directly  to  Johnson  are  division  man¬ 
agers  over  prepress  and  technical  op¬ 
erations,  press  and  packaging  in  Or¬ 
lando,  and  the  Regional  Production 
Center  in  Lake  County. 

Jim  Spence,  formerly  technical 
services  manager,  was  named  pre¬ 
press  and  technical  operations  man¬ 
ager,  with  responsibility  for  all  such 
operations  within  the  company. 

Now  press  and  packaging  manager 
at  the  Orlando  production  center, 
Robin  Shank  had  been  production 
manager  for  five  years,  overseeing 
completion  of  the  newspaper’s  $35 
million  pressroom  expansion  in  1988. 

Continuing  to  manage  all  activi¬ 
ties  at  the  Regional  Production  Cen¬ 
ter/Lake  County,  Warren  Skipper 
now  has  the  title  of  production  cen¬ 
ter  manager — RPC/Lake. 

*  *  * 

West  Virginia  Publishing  Co.  an¬ 
nounced  the  appointment  of  Ernest 
S.  West  Sr.  as  production  director  for 
the  Morgantown  Dominion  Post.  He 
is  responsible  for  all  prepress  func¬ 
tions,  including  composing,  color 
scanning  and  platemaking,  as  well  as 
the  pressroom,  distribution  and  de¬ 
livery  and  maintenance. 

Prior  to  joining  the  Post,  West  was 
production  director  for  the  Daily 
News  of  Los  Angeles  and  before  that 
was  acting  operations  director  and 
production  manager  of  the  Bakers¬ 
field  Californian. 

A  23-year  veteran  of  the  newspa¬ 
per  industry.  West  earlier  was  pres- 
room  manager,  then  production  man¬ 
ager  at  the  now  defunct  Dallas  Times 
Herald.  He  began  his  career  in  1965 
as  an  apprentice  and  pressman  at 
Matzner  Publications  in  New  Jersey. 
Before  moving  west,  he  spent  six 
years  as  assistant  pressroom  super¬ 
intendent  at  the  Star-Ledger,  Newark, 
N.J. 
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NEWS/TECH 


Tech  vendors’  agreements 


Monotype  Corp.  PLC,  Surrey, 
England,  was  acquired  by  Switzer¬ 
land’s  Cromas  Holdings  investment 
company.  The  Monotype  purchase  in¬ 
cluded  operating  subsidiaries  in 
France,  Holland,  Germany,  Italy,  Sin¬ 
gapore/Malaysia,  and  the  U.S.,  which 
will  remain  sales  and  support  centers 
for  Monotype  systems,  products,  and 
related  software.  The  international 
sales  and  coordinating  support  cen¬ 
ter  and  development  and  manufac¬ 
turing  operations  remain  at  Salfords, 
Redhill. 

Cromas  did  not  buy  Monotype’s 
type  library.  It  had,  however,  already 
acquired  Monotype’s  PC-based  news¬ 
paper  front-end  subsidiary  GB  Tech¬ 
niques,  which  complements  its  ac¬ 
quisition  earlier  this  year  of  Robert 
Maxwell’s  Mac-based  QED. 

Former  sales  director  Peter  Walsh 
took  over  as  CEO  of  the  firm,  since 
renamed  Monotype  Systems  Ltd. 
LaserCompany  typesetting  technol¬ 
ogy  inventor  David  Hedgeland  con¬ 
tinues  as  technical  development  di¬ 
rector. 

Monotype  Systems  Ltd.  is  to  op¬ 
erate  as  an  independent  sister  com¬ 
pany  to  QED.  It  reported  orders  val¬ 
ued  at  $2.5  million  in  the  week  fol¬ 
lowing  the  acquisition,  and  said 
Monotype  will  fully  retain  and  sup¬ 
port  its  product  line. 

In  a  separate  but  related  transac¬ 
tion,  George  A.  Sinclair  purchased 
the  85%  stake  in  Sinclair  Imaging 
Systems  Ltd.  held  by  Monotype 
Corp.  PLC  for  an  undisclosed  sum. 
The  firm’s  chairman,  founder,  and 
now  its  managing  director,  Sinclair 
acquired  the  shareholding  through 
agreement  with  Monotype’s  ap¬ 
pointed  administrative  receivers. 

Monotype  Corp.  entered  receiver¬ 
ship  in  early  March  (E&P,  Mar.21). 
In  the  U.S.,  Monotype  Inc.  continued 
to  operate  as  before,  and  Sinclair 
Communications  Inc.  remains  a  sep¬ 
arate  business.  A  statement  from  Sin¬ 
clair  Imaging  Systems  noted  that  in¬ 
vestors  supplied  additional  financing 
to  fund  new-product  development  and 
market  expansion. 

4c  sic  4c 

BT  Systems  Inc.  was  purchased  in 
March  by  SI  Handling  Systems  Inc., 
located  in  Rochester  Hills,  Mich., 
where  BT  remains  in  its  new  64,000- 
square-foot  office  and  staff. 

SI  Handling  Systems  Inc.  is  a 
wholly  owned  subsidiary  of  SI  Han- 
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dling,  headquartered  in  Easton,  Pa., 
which  has  been  in  the  materials  han¬ 
dling  business  since  1958,  combin¬ 
ing  products  and  services  with  other 
material  handling  equipment  to  cre¬ 
ate  customer  system  solutions. 

4;  4c  4c 

The  full  text  of  all  news  releases 
transmitted  by  Canada  NewsWire, 
is  now  available  on  Dow  Jones  In¬ 
formation  Services’  News/Retrieval 
and  DowVision.  CNW  transmits  news 
for  corporations,  federal  and  provin¬ 
cial  government  institutions,  trade  as¬ 
sociations,  and  public  and  investor 
relations  agencies.  It  is  available  in 
News/Retrieval’s  Business  News- 
Wire  and  Clipping  Service,  and  is 
stored  in  News/Retrieval’s  Text- 
Search  Services. 

4c  4c  4c 

Star  International  Corp.,  West¬ 
mont,  Ill.,  was  designated  exclusive 
distributor  in  Latin  America  and  the 
Southeast  Asia/Pacific  region  for 
Fincor  Electronics,  York,  Pa.,  a 
division  of  IMO  Industries  Inc.  It 
will  supply  complete  drive  systems 
in-corporating  microprocessor  con¬ 
trols  for  single-  and  double-width 
presses.  Star  also  will  supply  spare 
parts  and  can  arrange  training  ses¬ 
sions  for  production  and  mainte¬ 
nance  staffs. 

Star  is  also  now  representing  in 
Latin  America  Burgess  Industries, 
whose  product  line  includes  Burgess 
vacuum  frames,  exposure  controls, 
static  controls,  and  lighting  systems, 
and  the  pin  registration  products, 
punches,  and  plate  benders  from  the 
Chesley  F.  Carlson  Co.,  which 
Burgess  acquired  last  year. 

4t  4:  4: 

Micro  Voice  Applications,  Min¬ 
neapolis,  and  the  Post-Bulletin, 
Rochester,  Minn.,  have  jointly  de¬ 
signed  an  audio  classified  ad  order- 
entry  system  called  Tele-Class,  which 
enables  advertisers  to  place  classified 
ads  at  any  hour  using  a  touch-tone 
phone.  The  menu-driven  system 
prompts  callers  through  several  steps 
to  place  ads  in  one  or  more  of  the  Post- 
Bulletin’s  publications.  It  can  func¬ 
tion  as  a  primary  system  or  as  an  over¬ 
flow  system  when  ad  takers  are  busy. 
The  system  also  takes  changes  and 
cancellations,  gives  rates  and  dead¬ 
lines,  offers  on-line  help  for  mistakes, 
and  records  times  of  calls. 


4c  4:  4= 

Dewar  Information  Systems  Corp., 
Westmont,  Ill.,  signed  an  agreement 
with  Idaho’s  Tribune  Publishing  Co. 
allowing  Dewar  to  sell  Tribune’s 
NewsView  PC-based  library,  which  is 
compatible  with  the  Novell  network 
used  by  Dewar. 

Dewar  will  sell  and  install  News- 
View  in  North  America  as  a  value- 
added  remarketer  through  its  market 
and  distribution  channels.  Dewar  and 
Tribune,  publisher  of  the  Lewiston 
Morning  Tribune,  are  working  on  a 
filter  to  reduce  time  spent  moving  sto¬ 
ries  from  the  production  system  into 
the  library. 

Of  the  23  North  American  news¬ 
paper  users  of  NewsView,  three  al¬ 
ready  run  the  electronic  library  on 
Dewar  systems.  It  also  runs  on  a  Dew¬ 
ar  installation  at  a  New  York  maga¬ 
zine.  DISC  users  can  access  News- 
View  from  any  network  workstation, 
then  cut  and  paste  library  text  into 
their  current  work. 

4:  4c  4c 

Polychrome  Corp.,  the  manufac¬ 
turer  of  lithographic  plates,  graphic 
arts  film  and  equipment  based  in  Fort 
Lee,  N.J.,  reached  agreement  with  In¬ 
dia’s  Stovec  Industries  Ltd.  for  the 
transfer  of  Polychrome  technology 
and  engineering  support,  leading  to 
Stovec’ s  construction  of  a  plate  man¬ 
ufacturing  plant  in  Ahmedabad. 

The  contract  allows  for  the  licens¬ 
ing  and  transfer  of  the  technology  to 
support  the  new  facility,  which  will 
be  based  on  manufacturing  principles 
Polychrome  uses  at  plants  in  the  U.S., 
Europe,  and  Asia.  The  Stovec  factory 
will  utilize  a  continuous  web-fed 
graining,  anodizing,  and  coating  line 
required  for  the  making  of  advanced 
presensitized  plates.  Polychrome  is 
a  unit  of  DIG  Americas  Inc.,  a  sub¬ 
sidiary  of  Tokyo-based  Dainippon 
Ink  and  Chemicals  Inc. 


IN  BRIEF 


Landmark  acquires 
Summary  Scan 

Landmark  Communications  Inc., 
based  in  Norfolk,  Va.,  has  acquired 
Summary  Scan,  a  marketer  of  cus¬ 
tomized  data  reports  that  track  con¬ 
sumer-oriented  promotions  of  pack¬ 
aged  goods  manufacturers. 

Summary  Scan,  based  in  Chicago, 
was  previously  a  division  of  the  Ad¬ 
vertising  Checking  Bureau  of  New 
York. 

The  acquisition  is  Landmark’s  first 
in  the  field  of  business  information 
services.  It  will  be  managed  by  Paul 
Rose,  formerly  executive  vice  presi¬ 
dent  of  Maxwell/Macmillan’s  infor¬ 
mation  Services  Group,  which  re¬ 
cently  joined  Landmark. 

Landmark  publishes  nine  daily 
newspapers,  31  non-dailies,  numer¬ 
ous  special  publications,  Chicago 
magazine,  and  Antique  Trader  mag¬ 
azine.  It  also  owns  and  operates  the 
Weather  Channel  and  the  Travel 
Channel  on  cable  television,  two  tv 
stations,  and  radio  stations. 

Maclean  profits  up 

Maclean  Hunter  Ltd.  reported  first- 
quarter  net  jumped  70%  to  $  1 3.6  mil¬ 
lion  (Canadian),  or  80  a  share,  from 
$8  million,  or  50  a  share,  a  year  be¬ 
fore. 

Operating  income  rose  15%  to  40 
million  as  revenue  rose  3%  to  $384.8 
million. 

Most  of  the  earnings  increase  came 
from  lower  interest  costs.  Cable  tele¬ 
vision  operations  showed  strong 
growth  but  advertising-dependent 
businesses  generated  lower  operating 
profits  than  they  did  two  years  ago. 

Holdings  in  the  Toronto  Sun  Pub¬ 
lishing  Corp.,  publisher  of  the  Toronto 
Sun  and  other  Canadian  tabloids,  pro¬ 
duced  better  results  than  in  the  year- 
earlier  quarter  as  ad  revenue  began  to 
rise. 

Multimedia  to  register 
Sally  Jessy’s  stock 

Multimedia  Inc.  plans  to  register 
stock  worth  about  $4.9  million  for 
television  talk-show  hostess  Sally 
Jessy  Raphael. 

The  Greenville,  S.C. -based  com¬ 
pany,  which  publishes  newspapers 
and  syndicates  the  Sally  Jessy  Raphael 
show,  filed  registration  papers  with 
the  Securities  and  Exchange  Com¬ 
mission.  The  company  said  180,000 


shares  of  Multimedia  common  stock 
will  be  issued  in  the  form  of  options 
earned  or  to  be  earned  by  Raphael 
from  1991  through  1995.  The  options 
enable  her  to  buy  shares  at  a  reduced 
price;  the  shares  at  the  current  price 
of  $27  amount  to  $4.9  million  worth 
of  stock. 

Raphael  had  no  specific  intent  to 
sell  any  shares,  said  Robert  E.  Hamby 
Jr.,  Multimedia  treasurer  and  chief  fi¬ 
nancial  officer. 

The  stock  became  authorized  and 
registered  for  Raphael  but  remained 
unissued,  so  that  if  it  is  sold  in  the  fu¬ 
ture  it  will  not  be  treated  as  unregis¬ 
tered,  or  lettered. 

Boston  Globe 
zoned  edition 
completes  cycle 

The  Boston  Globe  will  publish  a 
special  weekly  zoned  section  for  the 
communities  of  Boston,  Brookline, 
Cambridge,  and  Somerville. 

It  will  appear  as  part  of  the  Sunday 
Globe  beginning  Oct.  4. 

The  publication  of  a  central-area 
weekly  section  completes  a  Globe 
zoning  program  begun  in  1987  with 
New  Hampshire  Weekly,  a  Sunday 
section  exclusively  for  that  state. 

In  1 989  and  1 990,  four  more  zoned 
sections  were  established  covering 
135  cities  and  towns  in  metro  Boston. 

Telcos  seek  to 
halt  cable  buy 

Local  phone  companies  have  asked 
the  Federal  Communications  Com¬ 
mission  to  stop  Cox  Enterprises  Inc. 
from  buying  control  of  a  communi¬ 
cations  company  serving  local  busi¬ 
nesses  in  big  cities  around  the  coun¬ 
try. 

The  filing  by  several  phone  com¬ 
panies  is  an  odd  reversal:  After  years 
of  newspapers  asking  the  government 
to  stop  phone  companies  from  com¬ 
peting  as  information  providers, 
phone  companies  are  asking  the  gov¬ 
ernment  to  stop  a  newspaper-cable  tv 
company  from  competing  in  the 
phone  business. 

Cox  publishes  the  Atlanta  Consti¬ 
tution-Journal  and  is  the  nation’ s  fifth 
largest  cable  television  operator. 

It  has  agreed  to  buy  50. 1  %  of  Tele¬ 
port  Communications  Group  of  Staten 
Island.  In  major  cities.  Teleport  op¬ 
erates  fiber-optic  networks  linking 
businesses  with  their  long-distance 


carriers,  essentially  bypassing  local 
phone  lines. 

The  United  States  Telephone  As¬ 
sociation,  a  trade  group,  asked  the 
FCC  to  block  the  Cox  acquisition, 
saying  it  would  violate  the  Cable 
Television  Act  of  1984,  which  pre¬ 
vents  one  company  from  owning  both 
a  telephone  and  a  cable  television  sys¬ 
tem  in  the  same  market. 

Cox  argued  that  the  law  does  not 
affect  the  deal  because  Teleport  does 
not  have  a  monopoly  on  the  local  mar¬ 
ket  in  the  same  way  that  local  phone 
companies  do. 

Wall  Street  Journal 
modifies  typeface 

Text  in  May  11  editions  of  The 
Wall  Street  Journal  carried  a  little 
more  ink  and  a  little  more  air,  thanks 
to  a  slight  modification  of  the  Jour¬ 
nal’s  15-year-old  Dow  Text,  a  pro¬ 
prietary  font  based  on  Ideal,  a  com¬ 
mercial  font. 

Designed  to  improve  readability  of 
body  type  in  stories  throughout  the 
paper,  the  redrawn  typeface  is  one- 
tenth  of  a  point  bigger  and  bolder  than 
before.  Leading  runs  one-tenth  point 
deeper.  Headline  and  graphics  type¬ 
faces  remain  unchanged. 

“The  new,  stronger  font  is  designed 
to  stand  up  better  to  the  potential  loss 
of  clarity  from  the  satellite  trip,”  said 
the  Journal,  noting  that  85%  of  its 
more  than  1.8  million  daily  copies 
come  from  plants  that  receive  page 
data  by  satellite. 

According  to  the  Journal,  work 
began  on  the  typeface  change  in 
1990.  David  Berlow,  of  the  Boston- 
based  Font  Bureau,  redesigned  the 
font.  The  project  was  headed  by  Greg 
Leeds,  design  director  for  special 
projects  in  the  Journal’s  graphics  de¬ 
partment. 

MPA  celebrates 
125th  birthday 

The  Missouri  Press  Association  is 
celebrating  its  125th  birthday  this 
month. 

It  was  founded  by  38  editors  on 
May  16,  1867,  “for  the  purpose  of 
taking  into  consideration  matters  per¬ 
taining  in  general  to  the  newspaper 
interests.” 

Today,  MPA  represents  approxi¬ 
mately  250  weekly  and  55  daily  news¬ 
papers,  printing  businesses,  and  other 
associations  interested  in  the  news¬ 
paper  industry. 
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An  exclusive  annual  E&P  Advertising  Data  Section 
1991  Total  Advertising  Inches  in  285  Newspapers  (245  Cities) 

The  tabulations  below  are  taken  from  figures  reported  to  Editor  &  Publisher  by  the  newspaper  concerned. 


Title  of  Frequency 

Newspaper 

Number 
elAdv. 
Columns 
per  page 

Column 

Widtb 

in 

inches 

Retail 

General 

N/A 

Financial 
and  Legal 

495,243 

2,345,031 

Total 

Advertising 

ALABAMA 

Tuscaloesa  News . 

..(eS) 

6 

21/16 

456,207 

18,266 

187,326 

13,187 

359,350 

835,843 

ALASKA 

Juneau  Empire . 

t  Legal  advertising  is  reported  in  8-col  format. 

..(e) 

S(a) 

21/16 

152,771 

13,140 

N/A 

17.018Zt 

54,568 

237,497 

Daily  Sitka  Sentinel . . . 

..(B) 

6 

21/16 

76,651 

12,370 

N/A 

7,601 

13,980 

112.602 

ARIZONA 

Casa  Grande  Oispatck . 

..(e) 

G 

21/16 

154,059 

12,342 

1,006 

38,959 

95,852 

302.220 

Arizona  Repubkc/Pboenii  Gazette 

(mte) 

6 

21/16 

1.514,679 

116,641 

N/A 

N/A 

1,849,788 

3,481,306 

Arizona  Republic . 

Total . 

(S) 

6 

21/16 

373,620 

1.6BB.499 

40,361 

157,002 

N/A 

N/A 

N/A 

N/A 

495,243 

2,345,031 

909,224 

4,390,532 

ARKANSAS 

Camden  News . 

...(e) 

G(a) 

21/16 

63,745 

1,239 

N/A 

6,565 

41.460 

133.009 

Conway  log  Cabin  Democrat . 

(eS) 

6(d) 

21/16 

196,102 

1,751 

15,695 

8,593 

93,548 

315,889 

El  Dorado  News-Times 

(m) 

G(a) 

21/16 

197,091 

4.609 

N/A 

7,812 

115,763 

325,475 

Hot  Springs  Sentinel-Record . 

t  Automotive  inches  are  included  in  Retail 
and  Classified. 

(m) 

6(a) 

21/16 

372,783 

6,709 

N/At 

12,459 

231,815 

623,766 

CALIFORNIA 

BrawleyNews . (eS) 

t  Automotive  includes  both  display  &  classified  Inches. 

6(b) 

21/16 

13,955 

12,206 

21,144t 

29,436 

140,523 

217,266 

Camarillo  Daily  News . 

...(m) 

6(b) 

21/16 

260,464 

7,229 

N/A 

25,563* 

327,502 

620,778 

El  Centro  Imperial  Valley  Press . 

t  Automotive  includes  both  display  &  classified 
inches. 

...(eS) 

6(b) 

21/16 

20,515 

12,206 

138,453t 

29,436 

140,523 

341,135 

Fresno  Bee . 

t  Automotive  and  Financial  are  included  in 
General  and  Classified. 

....(m) 

6(c) 

21/16 

796,247 

66,207 

N/At 

N/At 

999,294 

1,883,748 

Hanford  Sentinel . 

....(eS) 

6 

21/16 

247,320 

10,571 

101,255 

12,532 

41.058 

412,736 

Los  Angeles  Daily  News . 

(m) 

6(c) 

21/16 

729,564 

74,299 

61,305 

65,410 

1,705,341 

2,635,939 

Daily  News 

Total... 

IS) 

6(c) 

21/16 

168,169 

897,773 

66,148 

142,447 

11,307 

72,612 

5,190 

70,600 

662,306 

2,367.647 

915,140 

3,551,079 

Marysville  Appeal  Democrat . 

t  Automotive  inches  included  in  Classified. 

le) 

6(b) 

21/16 

327,283 

10,196 

N/At 

34,352 

266.082 

657,913 

Monterey.  Herald . 

....(mS) 

6 

21/16 

444.674 

23,643 

N/A 

21,054* 

509.642 

999,213 

Drange  County  la  Habra  Daily  Star-Progress .. 

....(e) 

6 

21/16 

239,804 

141,793 

N/A 

25,726 

21,536 

428,659 

Oroville  Mercury-Register . 

....(e) 

6 

21/16 

176,666 

3,852 

4,700 

19,056 

118,408 

324,904 

Palmdale  Antelope  Valley  Press . 

t  Classified  includes  Automotive. 

....(mS) 

6 

21/16 

562,476 

24,073 

N/A 

97,119* 

629,401* 

1,333,071 

Porterville  Recorder . 

t  Automotive  inches  Included  in  Retail. 

....(e) 

6 

21/16 

245.905 

6,482 

N/At 

12,334 

200.407 

465,128 

Redding  Record  SearchligH . 

. (eS) 

6(b) 

21/16 

474,749 

20,600 

N/A 

N/A 

489,044 

984,393 

Riverside  Press-Enterprise . 

t  Legal  inches  are  reported  in  9-col.  format. 

. (mS) 

6(c) 

2 1.'16 

601,733 

60,059 

N/A 

106.6862t 

855.222 

1,823.702 

Sacramento  Bee . 

. (mS) 

6(c) 

21/16 

1.266,797 

139,100 

N/A 

N/A 

2,666,983 

4,074,880 

San  Bernardino  Sun 

(mS) 

6 

21/16 

646,634 

60,507 

207,566 

77,719 

555,128 

1,549,556 

San  Francisco  Chronicle 

(m) 

6(c) 

21/16 

734.702 

107,501 

30,298 

46,853 

792,249 

1,711,603 

Examiner . 

le) 

6(c) 

21/16 

614,974 

102.208 

29,158 

38,612 

785,540 

1,570,492 

Examiner  (  Cbrenicle 

Total . 

IS) 

6(c) 

21/16 

297,704 

1,647,360 

112.888 

322,597 

13,581 

73,037 

11.890 

97,355 

406,449 

1,984,238 

642.512 

4,124,607 

'Figure  represents  Legal  advertising  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  irrcluded  in  Classified,  General 
and  Retail. 
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nthit  Frtqmcif 

Nambar 

CobNIM 

alAdv. 

WMtb 

hi 

Financial 

495.243 

Total 

par  pap 

ieebes 

Retail 

Oenaral 

m 

aadLafal 

2.345.031 

Advartisini 

Sm  Ub  Okis#o  TMinn-TrikiM . 

..(t) 

S 

21/IB 

402.126 

38.377 

N/A 

29.661 

353,516 

821.702 

Saa  HatN  riMS . — 

..(•) 

B 

21/TB 

263.064 

56.1737 

N/A 

45.956- 

232.254 

597.449 

t  National  mchides  Automotive  and  Financial. 

..(t) 

B 

2I/1G 

3S2.TSS 

60.296 

N/A 

11.546 

219.262 

S43.667 

Sairta  Haaica  Oatlook . 

..(t) 

i 

21/18 

336.911 

62.903 

N/A 

44.694 

333.429 

777,937 

Tarraaca  DaB  Irean . 

S 

21/11 

620.561 

75.161 

N/A 

49.607 

704.848 

1.450.195 

..(inS) 

E(b) 

21/16 

435.601 

16.194 

23.109 

27.667 

327,171 

630.662 

Walaat  Craak-Caatra  Casta  raaas . 

...tm) 

6 

21/IE 

463.356 

41.152 

22.260 

69.672 

673.470 

1.269.930 

COLORADO 

...(■) 

B 

21/IB 

691.569 

49.661 

N/At 

30.370 

1.650.961 

2.422.561 

HSl . — 

...(S) 

6 

21/16 

315.511 

16.060 

N/At 

15.947 

561.514 

911.032 

TaW . - . - . 

1.001.080 

67.721 

N/At 

46.317 

2.212.475 

3.333.593 

t  Automotive  included  m  ctassitied  and  Genecal. 

Startiai  laanial-Al«acala-_ . . . 

...(e) 

Mb) 

21/16 

91.316 

3.967 

116 

306 

23.340 

125.105 

CONNECTICUT 

-..(a) 

Mb) 

21/16 

164.316 

4.076 

N/A 

4.308 

106.571 

299,277 

Mb) 

21/16 

261.896 

9.091 

207.712t 

12.67227 

161.591 

698.962 

Mb) 

21/11 

109.961 

1.103 

2.0367 

B54Z7 

61,170 

175.188 

TaM . - 

397.851 

10.194 

209.6107 

13.5267 

242,781 

874,148 

t  Automotive  and  Letal  incties  are  repotted 

in  9-col.  format. 

Norwaii  Hoir . - . 

....(a) 

B 

21/16 

366.407 

36.201 

N/A 

11.281* 

165.404 

581.2937 

t  Grand  Total  includes  prepnnts 

Watartaiy  RepaMicaa . . 

....(m) 

G 

21/IB 

353.049 

12.694 

N/At 

N/A7 

220.646 

586.383 

Sunday  Repaktican . . . 

6 

21/1S 

176.612 

9.147 

N/At 

N/A7 

114,053 

302.012 

ratal . . . 

531.661 

21.641 

N/At 

N/A7 

334.693 

888.385 

t  Automotive  and  Financial  are  included  in 

all  other  totals. 

FLORIDA 

Fort  Laadatdale  San-Seatiael . 

. (m) 

Me) 

21/16 

3.103.570 

222.224 

N/A7 

N/A7 

2.857.596 

6.183.392 

t  Automotive  is  included  in  classified. 

tt  Financial  included  in  Retail. 

Fort  Myers  News-Press . . 

. (mS) 

E 

21/16 

1.064.06B 

52.428 

87.234 

117,376 

639.806 

1.960.910 

Fort  Walton  Beach  Northwest  Florida  Daily  News  ..(m) 

Mb) 

21/16 

596297 

8.320 

N/A 

N/A 

432.162 

1.036.779 

St  Peterskarj  runes . 

. (m) 

Me) 

21/16 

3.226.360 

55.456 

N/A 

N/A 

2.022.424 

5,304,246 

Sanford  HeiaU . 

. (eS) 

Ma) 

21/16 

106.905 

623 

N/A 

51.453 

83.770 

242.751 

Tampa  Tribane.. 

(m) 

6 

21/16 

2.776.256 

47.278 

13.631 

N/A 

1.651.321 

4.490.492 

Trikaae  and  rmies 

($) 

6 

21/16 

964.899 

35.303 

111 

N/A 

439297 

1.460.211 

Total . 

3.763.155 

62.561 

14.355 

N/A 

2.090.618 

5.950.709 

GEORGIA 

Atlanta  Coastitirtioii 

(m) 

Me) 

21/16 

784.381 

59.647 

420.6037 

34.281 

474.261 

1,772,579 

loataal . 

(a) 

Me) 

21/IS 

765.197 

59.992 

420.0037 

49.729 

474,261 

1.789.182 

Coastititian.. 

(S) 

Me) 

21/16 

336.754 

68.451 

111.7157 

15,973 

442.700 

975.593 

Total _ _ 

1.906.332 

168.090 

951.7217 

99.969 

1.391.222 

4.537.354 

t  Automotive  inches  are  reported  in  10-col.  format. 

Statesboro  Herald . . . 

. (m) 

6 

21/16 

71.844 

325 

N/A 

149 

13.031 

85.348 

HAWAII 

Honohila  Advertiser . 

. (m) 

MO 

21/16 

567.407 

66.736 

N/A 

N/A 

498.6427 

1,152,987 

Star  BaOebn . 

. (a) 

Me) 

21/16 

546.806 

86.889 

N/A 

N/A 

443.8057 

1.077.500 

Saaday  Star  Ballethi  t  Advertisar . 

. (S) 

Me) 

21/16 

408.454 

76.192 

N/A 

N/A 

283,7147 

148.360 

Total . 

1.522.6E1 

249.619 

N/A 

N/A 

1.206.3617 

2.978.841 

t  Classified  inches  include  Legal. 

IDAHO 

Blackfoot  Morning  News . 

. (m) 

Mb) 

21/16 

76.998 

2.960 

N/At 

N/A7 

76,727 

155.725 

t  Automotive  and  Financial  are  included  in 

all  other  totals 

Tirin  Falls  Times-News . 

. (mS) 

6 

21/1G 

348.572 

4.215 

N/A 

19.901 

244.585 

617.349 

ILLINOIS 

Aurora  Beacon-News . . . 

. (eS) 

6 

21/16 

382.733 

13.700 

2.065.7007 

43.425 

6.336.064 

8.841.622 

t  Automotive  reported  in  Classified  format. 

Champaifn  News-Gazette . 

. (eS) 

Mb) 

21/16 

455.030 

10.936 

N/A 

16,927 

350.596 

835.419 

Flora  OaBy  Clay  Caoirty  Advocate-Press . 

. (a) 

6 

21/16 

74.763 

735 

N/A 

5,157 

26.934 

107.609 

Geneva  Kane  County  Chronicle . 

. (m) 

Mb) 

21/16 

229.564 

2.727 

36.536 

9,819 

142.149 

422.615 

Manon  Daily  Repablican . 

. (a) 

Ma) 

21/16 

151.908 

4.510 

20.760 

14.912 

26,491 

220,641 

Rack  Island  Atrus  G  MoliM  Daily  DIspatek.. 

. (a) 

6 

21/16 

427.074 

32.913 

230.161 

40,613 

186.313 

919.074 

Rockford  Retister  Star . 

. (m) 

Me) 

21/4 

595.707 

32.564 

293.4947 

73.97577 

495.146 

1,123,437 

t  Automotive  inches  included  in  Classified. 

tt  Financial  included  In  Retail. 

1  *  Figure  represents  Legal  actvertising  only.  ** 

F>reprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  /-column  format. 

1  Totals  do  not  r>ecessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General 

arxf  Retail. 
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Title  of  Fregeeecy 

Number 

Cahunn 

Newspaper 

ofAdv. 

Width 

CobniMS 

bi 

Fwaicial 

485243 

Total 

per  page 

iucbes 

RotaM 

GunoraJ 

N/A 

and  Legal 

2245J31 

Advertisiag 

SpriettieM  State  leemal-Register . 

.(m) 

1 

2t/IB 

472.7B5 

238B8 

N/A 

N/A 

285,118 

781.584 

Watseka  Times  Republic . 

.(a) 

B 

1M 

82.483 

I.D8B 

2,832 

18,388 

56,325 

148.158 

INDIANA 

Bleomingtoo  HeraM-Times . 

..(mS) 

B 

2  I/IB 

2BB.7SS 

18.524 

N/A+ 

8.528 

236282 

518.161 

t  Automotive  is  includeil  in  Retail  and  Classified. 

Fraakfert  Times . 

..(0) 

B 

2t/1B 

I24.BDD 

2,388 

N/A 

4,475 

73,186 

204.066 

Greensliurg  Daily  News . 

..(0) 

B 

2  I/IB 

l32iBt 

4,784 

N/A 

8.168 

88261 

228.588 

Indianapolis  Star . 

-(m) 

B 

21/IB 

BB5.B23 

33,287 

N/A 

N/A 

5872H 

1288.458 

News . 

..(0) 

B 

21/IB 

5Da,7B2 

32J5I 

N/A 

N/A 

578236 

1,112J83 

Star . 

..(S) 

B 

21/IB 

28B.7BI 

I8J55 

N/A 

N/A 

488.438 

727,385 

Total . 

I.37B.4DB 

84,573 

N/A 

N/A 

1274.837 

3.135,818 

Lafayette  Journal  Courier . 

..(mS) 

B 

21/IB 

371 J7S 

11,254 

N/A 

N/A 

331.528 

714,458 

LaPorte  HeraM-Aigus . 

..(0) 

B 

21/IB 

247.BBB 

5,138 

N/A 

7J15 

188.758 

388.713 

Lebanon  Reporter . 

..(0) 

B 

21/IB 

I2B.S25 

2.IB7 

N/A 

4,352 

52.325 

188,388 

Madison  Courier . 

..(0) 

B 

21/IB 

183.888 

3,381 

N/A 

4.884 

52.782 

225,828 

Martinsville  Daily  Reporter . 

..(0) 

B 

21/4 

l44.B4St 

N/A 

N/A 

18.887 

23.184 

184,818 

t  Retail  inches  include  General  and  Automotive. 

MuncieStar . 

..(m) 

B 

21/IB 

2B2.3S3 

18,586 

N/A 

N/A 

157215 

456.388 

Evening  Press . 

..(0) 

B 

21/IB 

3n.S47 

16,574 

N/A 

N/A 

178.883 

577,384 

Sunday  Star . 

..(S) 

B 

21/IB 

I3S.IIB 

7,727 

N/A 

N/A 

47222 

186.387 

Total . 

BB7.4IB 

2B.86I 

N/A 

N/A 

381.888 

1218.118 

Rensselaer  Republican . 

...(0) 

B 

21/IB 

7.887+ 

88 

N/A 

382 

2.447 

8.832 

t  Retail  inches  include  Automotive. 

South  Bend  Tribune . 

...(e) 

B(c) 

21/IB 

381.334 

IB.I8B 

N/A 

N/A 

288.181 

842258 

Tribune . 

(S) 

B(c) 

21/IB 

138.281 

7,885 

N/A 

N/A 

134.854 

286.388 

Total . 

437.825 

28,081 

N/A 

N/A 

433.145 

822.587 

Valparaiso  tfiilette-Messenger . 

(eS) 

B 

21/IB 

288.838 

3,512 

N/A 

N/A 

132.185 

402.558 

Washington  Times-Herald 

(e) 

B(a) 

21/IB 

288.473 

3,135 

N/A 

5,187 

78.068 

287,724 

IOWA 

Sioux  City  Journal . 

...(mS) 

B(b) 

21/IB 

484,781 

8.831 

N/A 

13,286 

378,418 

867.462 

KANSAS 

Chanute  Tribune . 

...(e) 

B(a) 

21/IB 

8S.B3B 

4,817 

N/A 

7,111* 

55.065 

181,771 

Derby  Daily  Reporter 

(e) 

B 

21/IB 

43,433 

N/A 

N/A 

181.158 

32.788 

in.38D 

Hutchinson  News 

(m) 

B(b) 

21/IB 

283,723 

13,680 

N/A 

15.4882 

280.826 

583.718 

Independence  Daily  Reporter . 

(eS) 

B 

21/4 

I48.BI2 

B.334 

N/A 

4.7BI 

18,348 

172.453 

Newton  Kansan... 

(e) 

B 

21/IB 

IIB24B 

3,838 

1B.B84 

8.428 

77.881 

215,381 

Salina  Journal . 

(m) 

8(b) 

21/IB 

2B5,72D 

8.I4B 

a.1S8 

18.366 

138,757 

482,075 

Topeka  Capital  Journal 

(m) 

B 

21/IB 

818,521 

IB.BB3 

N/A 

N/A 

334.865 

861.308 

Wichita  Ea^e . 

(mS) 

B(c) 

21/IB 

852,275 

22,788 

348,821+ 

22.28B‘ 

383.886 

1,467,583 

t  Automotive  inches  reported  m  lO-col.  format. 

KENTUCKY 

Asbiand  Independent . 

....(eS) 

B(a) 

21/IB 

337,853 

IB.S63 

N/A 

13.844 

188.374 

538.534 

Henderson  Gleaner . 

....(mS) 

B 

21/IB 

174,884 

12,682 

N/A 

N/A 

148.054 

335.546 

Maysville  Ledger-Independent . 

....(m) 

B(a) 

21/IB 

2SB2BS 

2.638 

N/A 

3,585* 

108.881 

382,731 

Dwensboro  Messenger-Inquirer . 

....(m) 

B(c) 

21/IB 

587,178 

15,145 

182,574+ 

27,456 

88.818 

082.183 

t  Automotive  reported  in  lO-col.  format. 

Winchester  Sun . 

....(e) 

B(b) 

21/IB 

148.438+ 

830 

N/A 

3.585* 

47,184 

188.848 

t  Retail  inches  include  Automotive. 

MAINE 

Bangor  Daily  Hews . 

....(m) 

G(k) 

21/IB 

38B.D23 

24,287 

82.485 

48.853 

123234 

874.782 

Kennebec  Journal . 

....(m) 

B(b) 

21/18 

2BI.I4B 

7,881 

165.158+ 

21,818+ 

183242 

588.544 

t  Automotive  arrd  Financial  reported  in  col.  format. 

Lewiston-Aubum  Sun-Joumal . 

. (mS) 

S 

21/18 

388,587 

8.866 

83.882+ 

35.182+ 

288.881 

883.254 

t  Automotive  and  Financial  included  in  Classified. 

Portland  Press  Horald . 

. (m) 

B(b) 

21/18 

33B.43B 

28,831 

68,787 

15.828++ 

102.488 

548.172 

Maine  Sunday  Telegram . 

. (S) 

B(b) 

21/18 

285.471 

8.856 

45,358 

5,228++ 

102,858 

388.873 

Total . 

543,888 

38.887 

114,148 

28,857++ 

205.448 

815.045 

t  Automotive  reported  in  9-col.  format. 

tt  Financial  includes  Retail. 

MARYLAND 

Frederick  Post  and  Hews . 

.....(mte) 

B(a) 

2 

587.832 

18.305 

21.582 

N/A 

581.841 

1,121,840 

MASSACHUSETTS 

Athol  Datiy  Nows . 

(e) 

B(a) 

21/18 

III.5I3+ 

1.837 

N/A 

8,353 

78.828 

188.828 

t  Retail  inches  include  Automotive. 

Attleboro  Sun  Chroniclu . 

(eS) 

B(b) 

21/IB 

434.B3B 

2,387 

N/A 

23.848 

232.853 

883.504 

Brockton  Entorpnse . 

(eS) 

8 

21/IB 

427,488 

13JBB 

N/A 

N/A 

378.128 

818.803 

Gardner  News 

(0) 

B 

12/4 

8B.48B 

852 

N/A 

18.055* 

23,837 

133.440 

Eagla-Tnbune 

(e) 

B(c) 

21/IB 

354,184 

11,887 

N/A 

N/A 

221,844 

587.705 

Tribune 

($) 

B(c) 

21/IB 

144,145 

3,447 

N/A 

N/A 

88,745 

244.337 

Total 

488.338 

15,114 

N/A 

N/A 

318.588 

832.042 

‘Figure  represents  Legal  advertising  only.  “  Preprints  /  Inserts  net  included. 

(a)  Classified  advertising  on  S-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  arc  sbovm  and  because  Automotive  and  FinarKial  breakdoems  are  sometimes  also  included  in  Classified,  General 
and  Retail. 
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TMm 

FregMicy 

Nooiktr 

Cobima 

INinpipir 

olAdv. 

WMtb 

Cckmus 

ii 

Fiaancial 

495.243 

Total 

ptfpagt 

ioebes 

Retail 

Oanaral 

N/A 

andlaial 

2.345.03) 

Advertisini 

ImMSm. . . — . -  —  - 

. (eS) 

1 

21/TE 

4S9.335 

19.321 

135.0417 

30,027* 

321.374 

848,057 

t  Automlive  mckxled  n  Classified. 

Pimrield  lerkstiri  Eafit . . . . 

- .(■) 

1 

21/IB 

349.962 

33.799 

N/A 

N/A 

2B0,735t 

S64.49S 

t  Classified  incties  include  Automotive  and  Legal. 

MKiPalriMMitr _ _ 

— (e) 

t 

21/11 

440.611 

22.294 

126.219 

43.579 

349,384 

982.486 

Smrtfidfidge  Navs 

— (t) 

nil) 

11/2 

84.507 

196 

N/A 

12.480 

15.510 

112,693 

MICHIGAN 

tdhai  Daily  Tetetram . 

— (tS) 

1 

21/IE 

147.712 

2.706 

N/A 

N/A 

92.328 

242.746 

Dtirfit  Fnt  Press 

(■) 

t(c) 

21/1fi 

625.939 

62J40 

N/A 

N/A 

461.947 

1,150,126 

Oetroil  Naas... 

(c) 

Me) 

21/1fi 

466.903 

56.103 

N/A 

N/A 

396.283 

909.289 

Dees  t  Fret  Press 

(S) 

Me) 

21/IE 

271.099 

51.770 

N/A 

N/A 

576.193 

899,052 

Tefal . . . . 

1.363.941 

170.113 

N/A 

N/A 

1,424,413 

2.958.487 

IMbadSaatiael 

(t$) 

Mh) 

21/IE 

319.557 

10.231 

N/A 

N/A 

246.967 

576.755 

Tranrse  City  llecard.fa|le _ 

. (tS) 

Mb) 

21/IE 

399.902 

13.U0 

N/A 

24.027 

317,4717 

755.130 

t  Classified  inches  include  Automotive 

MINNESOTA 

DaMk  News-Triteae . . 

. (mS) 

Mb) 

21/IE 

371,472 

17.921 

199.995 

25.234 

352.789 

967.381 

DedWiatRefeklicaaEacle . 

. (a) 

S 

21/1fi 

152,627 

4.497 

N/A 

9.538 

98.9647 

265,526 

tClassified  indies  mclude  Autonnlive. 

MISSOURI 

besas  City  Star . 

. (m) 

6 

21/IE 

755.545 

61,144 

N/A 

N/A 

468.718 

1.285.405 

Star . 

. (S) 

E 

21/IE 

342.596 

37,731 

N/A 

N/A 

243.683 

624.000 

Fetal . 

1.091.131 

96.675 

N/A 

N/A 

112.399 

1.909.405 

Kenaett  Daily  Democrat 

(cS) 

S 

21/IE 

119.400 

N/A 

N/A 

N/A 

N/A 

119.480 

Hence  Ledter... 

(a) 

9 

13/4 

165J7I 

10.556 

N/A 

4.103 

70.668 

250.598 

St  losepk  lle«s.Press 

(mS) 

Mb) 

21/IE 

1,025.073 

106.691 

N/A 

4,831 

205.110 

1,341,705 

St  Laeis  Pest.DispatcD 

-  (m) 

Me) 

21/1S 

543,111 

42.693 

N/A 

N/A 

548.925 

1.134.729 

Pesimispatca 

(S) 

Me) 

21/IB 

336.199 

41.868 

N/A 

N/A 

414.679 

739.736 

Total . 

979.300 

91.561 

N/A 

N/A 

9E3.604 

1.934.465 

Treataa  DepaDlicaa-raaes . 

(a) 

B 

21/IE 

73.201 

3.617 

N/A 

6.535 

43.369 

126.722 

West  Plaies  Daily  IMI . . 

(t) 

E 

21/1fi 

123,5001 

7.229 

N/A 

6.489 

29.972 

167.270 

t  Retail  inches  include  Automolive 

MONTANA 

Haeattea  RavaRi  Repablic . 

. (m) 

B 

21/16 

70,372 

1.360 

N/A 

3,895 

44.445 

120.072 

NEBRASKA 

ColaaiDas  Telefraoi . 

. .(e) 

E 

21/16 

196.294 

19.147 

N/A 

16.051* 

97.859 

325.506 

Fremeat  Tribaae . 

. (a) 

S 

21/16 

196.299 

5,349 

21.413 

5.485 

40.158 

258,692 

Eraad  Islaad  Independent . 

(eS) 

Ma) 

21/16 

467.669 

14.392 

N/A 

11.395 

191.826 

075.162 

Rearney  Hah . 

(a) 

B 

21/16 

259.980 

17,157 

N/A 

1t,72EZ 

106.819 

394,582 

Uacela  loaraal-Star 

(mte) 

Mb) 

21/18 

534.043 

12.668 

389 

13.928 

433.951 

994.900 

NEVADA 

Carsoa  City  Nenda  Appeal _ _ 

. (eS) 

E 

21/18 

137.6361 

6.246 

N/A 

145.618 

144.474 

433.974 

t  Retail  inches  include  Automotive. 

NEW  HAMPSHIRE 

daremoat  Eafle  Tiities . 

. (e) 

Ma) 

21/16 

145.696 

3.534 

2.973 

5.750 

59.681 

210,634 

Haachester  Uaion  Leader 

(m) 

Mb) 

21/16 

565.529 

15,182 

N/A 

N/A 

346.272 

926.983 

New  Hampshire  Sunday  News . 

(S) 

Mb) 

21/16 

194.618 

6,311 

N/A 

N/A 

203.402 

404.401 

Fetal . 

760,147 

21.563 

N/A 

N/A 

549,674 

1,331.304 

NEW  JERSEY 

Dridtenater  Coarier.|lews . 

. (mS) 

S 

21/16 

304.949 

49.394 

N/A 

N/A 

311,341 

665.604 

Hacheasack  Record . 

. (m) 

Me) 

21/16 

797.893 

81.632 

24.123 

83.250 

483.171 

1.460.059 

Record . 

. (S) 

Me) 

21/16 

563.922 

214,624 

9.371 

35.202 

383.035 

1.205.354 

Total . 

1,351,805 

296.456 

32.494 

118.452 

866.206 

2,665.413 

NEW  MEXICO 

Pertales  News-Tribiine . 

. (eS) 

E 

21/1S 

106.273 

3.724 

5.555 

10,180 

53.645 

179,377 

RosweH  Daily  Record . 

. (m) 

S 

21/16 

189.269 

9.036 

1.366 

21.224 

132.887 

352.792 

Santa  Fe  New  Mesicaa . 

. (niS) 

E 

21/18 

336.000 

13.800 

N/A 

31,250 

274.200 

055,250 

NEW  YORK 

Amsterdam  Recorder . . 

. (aS) 

B 

21/16 

189.149 

5,597 

37,737 

11.489 

75.2887 

280.520 

t  Classified  includes  Display  Automotive. 

Duffahi  News . _ 

. (aUday) 

Me) 

21/16 

493.597 

71.951 

57,161 

23,477 

319.064 

935.170 

News 

IS) 

Me) 

21/1S 

365.864 

89.460 

33.101 

10.409 

79.529 

578.370 

Total 

929.461 

181.311 

90.289 

33.886 

398.593 

1,513.540 

Canandaifua  Daily  Messenter . 

la) 

E 

21/16 

176.740 

768 

N/A 

13,687* 

110.7627 

301.937 

t  Classified  mches  Automotive 

I  ‘Figure  represents  Legal  advertising  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8<olumn  format,  (b)  Classified  advertising  on  9*column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

1  Totals  do  net  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified.  General 

1  and  Retail. 
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International  YearBook 

Over  250,000  Newspaper  Facts  in  Seven  Easy-to-Ose  Sections! 

SECTION  I:  Directory  of  all  U.S.  daily  newspapers,  data  on  location,  population,  circulation,  advertising  rates,  names  of 
executives;  newspapers  published  for  national  distribution-,  newspaper  groups;  mechanical  equipment  in  U.S.  newspaper  plants. 

SECTION  II:  Location,  publication  days,  circulation,  names  of  publishers  and  editors,  advertising  rates  of  non-daily  newspapers 
and  those  serving  college,  trade,  ethnic,  black,  professional  or  other  specialized  audiences. 

SECTION  III:  Complete  directories  of  Canadian  daily  newspapers;  Canadian  newspaper  groups;  data  on  weekly  and  ethnic 
papers  published  in  Canada. 

SECTION  IV:  Newspapers  from  Great  Britain,  Europe,  Latin  America,  Bermuda,  West  Indies,  Australia,  New  Zealand,  Africa,  Near 
East  and  Asia  with  circulation  information,  rates  and  other  data. 


SECTION  V:  News  services,  feature  syndicates,  comic  section  groups,  magazine  sections  and  art  and  map  services. 


SECTION  VI:  Directory  of  newspaper  mechanical  equipment,  suppliers  and  services  for  all  newspaper  departments.  Newspaper 
suppliers  and  services,  by  type  of  equipment,  for  both  letterpress  and  offset  newspapers.  Data  on  trade  unions,  pay  scales. 

SECTION  VII:  National  newspaper  advertising  representatives,  with  names,  address 
and  telephone  of  branches  and  lists  of  newspapers  represented 
Promotion  and  circulation  services,  brokers  and 
appraisers,  clipping  bureaus,  film,  ad  and  press 
clubs,  newspaper  associations,  journalism  schools, 
newsprint  statistics,  journalism  awards. 

FRONT  PAGES:  Ready  reconers  of  advertising 
rates  and  circulations  for  the  U.S.  and  Canada, 
annual  newspaper  linage  totals,  basic  data  for  space 
buyers,  top  one  hundred  daily  newspapers.  Newspaper 
Standard  Ad  Units  and  New  Expanded  SAU™  System 
and  mechanical  equipment  abbreviations. 

Order  your  own  E&P 
International  YearBook  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P 
and  mail  it  along  with  your  payment  to: 

Editor  &  Publisher,  Year  Book,  11  West  19th  Street 
New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212) 675-4380. 

Payment  must  accompany  all  orders  and  be  in  U.S.  dollars. 

N.Y.  buyers  add  appropriate  sales  tax. 
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nisti 

— 

NMiAtr 

Cehuee 

afldv. 

Plldlb 

ii 

Financial 

4197a 

Total 

pirpage 

iuebes 

RelaH 

Oeeeral 

H/A 

aad  Legal 

2,3a,131 

Adveitising 

iairiurii>FritfMRi  IviiiiK  Mstnftr  — . 

.....(e) 

Mb) 

11/10 

1ITj13 

3,700 

H/A 

1,7a 

97,914 

207407 

taaevaFagtr  Lakes  Than . — 

.....le) 

Me) 

21/11 

107,710 

22,700 

H/A 

12,071 

1917777 

394,4U 

t  Classified  mches  include  kutmuitne. 

Mmi  Jtwnl . . 

....(a) 

0 

21/10 

191.040 

0,734 

30,9027 

11,7907 

102,379 

303,797 

t  AutonnlNe  end  Financial  induded  in  Classified. 

Htrtli  TwmwmAi  Www . . . . 

— (a) 

1 

21/10 

03.449 

9,900 

H/A 

7,771 

90,497 

197712 

CMhtf*Mstrw/liinnV 

Mvaacelesn . 

. (meS) 

Me) 

21/10 

100.040 

020 

H/A 

23,020 

aTOO 

170,779 

Pert  lervisTri  Stale  (anlte .  ... 

— .(a) 

Mb) 

21/10 

110.000 

9,109 

H/A 

9,22127 

90,121 

191,933 

t  legal  incties  are  lepoited  in  9-col.  format. 

Spfiifs  . . . 

— (m) 

1 

2 

100J11 

9,022 

H/A 

11,130 

142,793 

349,229 

Syracuse  Fast  Slaadard . . 

- (■) 

Me) 

21/10 

400.009 

31,139 

H/A 

H/A 

202721 

714,090 

NeraMleareal . 

.....(e) 

Me) 

21/10 

420.000 

20,102 

H/A 

H/A 

104,072 

049,280 

Herald  taaricaa . 

— (S) 

Me) 

21/10 

219.107 

14,072 

H/A 

H/A 

100,041 

390,900 

TaW . . 

...... 

1.122.070 

74,190 

H/A 

H/A 

909,141 

1,702,211 

NORTH  CAROLINA 

lerliugleu  Teuii  Howi . 

_ (eS) 

0 

21/10 

320.304 

0790 

H/A 

0,039 

290,922 

993,914 

Ckartane  Observer . . 

. (m) 

Me) 

21/10 

900.909 

41,030 

304,000 

0,110* 

379,199 

i,4io,oa 

Observer  . — 

. .(» 

Me) 

21/10 

229.910 

33,300 

70,939 

2,117* 

194,427 

931,9U 

Tefal . . 

024.903 

74,420 

400,944 

0,007* 

973,9K 

1,042,020 

Oarbam  HeraH-Saa..... _ _  _ 

. — (wB) 

0 

21/10 

991.090 

23,401 

H/A 

H/A 

303,920 

930,907 

Nut  Eilwpnst . . .  . 

— (eS) 

Mb) 

21/10 

390,093 

20714 

H/A 

7,393 

179,7297 

901,349 

t  Classified  mches  include  Automotive. 

SaiMHtnM _ _ 

. (e) 

Mb) 

21/10 

270,019 

21,120 

H/A 

H/A 

49,918 

390,099 

NORTH  DAKOTA 

OissarckTiibaae _  _  .. 

. (m) 

Mb) 

21/10 

431,310 

10,007 

H/A 

H/A 

200724 

747,429 

band  Fetks  Herald _ 

. .(m) 

Mb) 

21/10 

310,300 

10,304 

121,0147 

12,930 

101,047 

990,099 

t  Automotive  leported  in  9col.  format 

WahpataaOailyHeen .  _ 

. (luS) 

Me) 

21/10 

120.999 

0,003 

7,930 

9,ia 

a,712 

190,002 

OHIO 

AlitMi  Rfvitw . . 

. (a) 

1 

21/10 

100.093 

1,032 

32720 

12,701 

90,719 

204,394 

OeOefeetaiee  Eiamiaef _ _ 

. (a) 

1 

21/10 

224,010 

4,470 

H/A 

14,310 

99,891 

302,734 

OaaHiag  treen  Seetiael-Tribaae . 

. — (e) 

Ma) 

21/10 

100.410 

9740 

H/A 

19,304 

107,1017 

3U,214 

t  Classified  includes  Automotive. 

ffitptii'  riftr  *tirrif< 

. — (a) 

Me) 

21/10 

172.173 

030 

H/A 

H/A 

49,974 

222,709 

Sabee  leueirar . . 

. (a) 

Ma) 

21/10 

94.707 

1,733 

11,101 

1,140 

98,oa 

139,001 

laaaHews _ 

. (eS) 

Mb) 

21/10 

1.000,7377 

200,0907 

11,11177 

10,011 

301,001 

1,099,970 

t  Retail  and  General  include  Pieprints. 

tt  Automotne  included  in  Classified. 

Mbprilldf 

. ..(a) 

Mb) 

21/10 

104,010 

2,999 

H/A 

H/A 

111,M7 

291,020 

Madiaa  tazette . . 

. (m) 

1 

21/10 

239,229 

3,409 

H/A 

14799 

300,041 

993,9a 

Pvt  ClMrtN*ll(ws  ItenM 

. (a) 

1 

21/10 

03,999 

4,007 

H/A 

H/A 

49,9197 

ia,197 

t  Classified  incliides  legal  inches. 

Trey  Oady  Hans . . 

. . .(e$) 

1 

21/10 

100734 

4,099 

919 

0,734 

11l,a2 

3ii9,ao 

. .(a) 

i 

21/10 

307,710 

29,074 

H/A 

H/A 

193,901 

017,291 

OMe  _ 

- ($) 

t 

21/10 

210,001 

22,102 

H/A 

H/A 

ia,919 

394,070 

Telal 

......... 

013,777 

47,770 

H/A 

H/A 

3a,410 

1,M1,W9 

OKLAHOMA 

Mabel  McCartain  Sazetle . . . 

. (eS) 

1 

21/10 

101.0107 

20,909 

H/A 

H/A 

10777 

132,702 

t  Retail  inches  include  Automotive. 

Maskagee  Pkeend . 

. (mS) 

Mb) 

21/10 

290,000 

9,300 

10,090 

20,900 

U,I34 

429,204 

Panca  CHy  Hens . 

. (eS) 

0 

21/10 

410.390 

10770 

1,939 

11,034 

132,421 

979,022 

Shaneee  Hens-Star . 

(mS) 

1 

21/10 

309792 

3,090 

21,002 

9,003 

112,000 

942,023 

SbOnater  Hens  Press . 

(e$) 

1 

21/10 

300.000 

00,000 

H/A 

H/A 

100,820 

920,020 

TahaWorid 

(m) 

1 

21/10 

492.001 

12,312 

H/A 

H/A 

301,930 

020,303 

Tribaae 

(e) 

1 

21/10 

492,400 

12,930 

H/A 

H/A 

399,3a 

020,709 

Wfrii 

(C) 

1 

21/10 

239,309 

21,002 

H/A 

H/A 

229,910 

a2,l17 

1,130,090 

40,092 

H/A 

H/A 

9a,1M 

2,129,U8 

ViaHa  Oady  faareal . 

-  (a) 

1 

21/10 

90,107 

H/A 

H/A 

0,030 

1,334 

111,«7 

OREGON 

Abany  Oemecrat-HeraM . 

. (e) 

Mb) 

21/10 

209721 

3700 

H/A 

10,422 

243,890 

992,0M 

Reed  OeOetie . 

(eS) 

Mb) 

21/10 

493,004 

0,490 

H/A 

H/A 

a9,091 

912,109 

glamath  FaOs  HeraM  0  Hens 

(eS) 

Mb) 

21/10 

321,397 

9,774 

H/A 

H/A 

137,490 

404,999 

Ontarie  Argus  Observer  . 

(eS) 

0 

21/10 

100,930 

11,032 

H/A 

9,999 

217,1077 

404,724 

t  Classified  includes  Automotive. 

PENNSYLVANIA 

AOcetane  Mereiug  Cal 

(mS) 

Me) 

21/10 

1,333,001 

43,307 

419,370 

40,007 

913,ai 

2,799,973 

Clearfield  Progress 

(a) 

1 

15/0 

299,000 

13,«1 

H/A 

10,942* 

198,3a 

a2,030 

CeatesvMe  Oady  Recerd 

(m) 

1 

21/10 

104,910 

3,400 

H/A 

9,900* 

90,001 

213,779 

Elnead  CHy  Ledger 

(e) 

i 

21/10 

190,914 

3,770 

10,309 

9,101 

99,790 

2a,99l 

‘Figure  represents  Legal  advertising  only.  “  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General 
and  Retail. 
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Title  of 

Freguency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

M 

Financial 

495J43 

Total 

per  page 

inches 

Retail 

General 

N/A 

and  Legal 

2,345,031 

Advertising 

Erie  Momnig  News 

(m) 

Kb) 

2t/16 

247.496 

13.696 

N/A 

N/A 

276,036 

539,422 

Daily  Times 

(e) 

Kb) 

2t/1G 

266.965 

14.390 

N/A 

N/A 

357.111 

656.406 

Times  News 

(S) 

Kb) 

21/1S 

213.219 

6.611 

N/A 

N/A 

253,036 

472.937 

Total... 

747,613 

34,697 

N/A 

N/A 

666,165 

1.670,765 

Settysberg  Times 

(m) 

1 

21/1G 

166,956 

2,041 

N/A 

12.649 

160,025 

361,673 

Lehigbton  Times  News . 

le) 

Kb) 

21/1G 

263.672t 

4.530 

N/A 

15,419 

171,573 

455,194 

t  Retail  incluites  Automotive  inches. 

Reading  Eagle  Times . 

. (mte) 

6 

21/1G 

461,297 

12,436 

N/A 

N/A 

391,992 

656,727 

Eagle . 

. . (S) 

6 

21/1G 

324,761 

7,966 

N/A 

N/A 

263,657 

616,604 

Total . 

766.D56 

20.424 

N/A 

N/A 

675,649 

1,473,331 

Scraetoe  Tribene  t  Times 

(mte) 

Kb) 

21/16 

324.D4B 

11.425 

N/A 

12,272* 

166,656 

514,593 

Sunday  Times ... 

(S) 

6 

21/1G 

194,199 

12.624 

N/A 

663’ 

65,359 

292,645 

Total . 

516.239 

24,049 

N/A 

12.935* 

252,215 

607,436 

Streudsburg  Pocoeo  Record . 

(mS) 

Ka) 

21/1G 

363,137 

5.906 

129.617 

19,675 

242,621 

761,156 

Unientewn  HeraM-Standard . 

(mS) 

6 

21/16 

265,477 

11.396 

N/A 

7,454 

115.520t 

419,649 

t  Classified  Includes  Automotive  inches. 

Washington  Observer-Reporter . 

(m) 

Kb) 

21/16 

234.13D 

9,676 

2,694 

26.526 

304,916 

560,146 

Obsener-Reporter 

IS) 

Kb) 

21/16 

72,216 

622 

326 

4,766 

76,204 

156,356 

Total . 

3DS.346 

10.700 

3,020 

33.316 

363,120 

736,504 

RHODE  ISLAND 

Providence  loumal . 

. (m) 

G 

21/16 

467.063 

26,956 

97.097 

136.625 

163,940 

912,461 

Evening  Bulletin 

(e) 

G 

21/16 

446.921 

25,631 

94,653 

45,471 

157,797 

770,673 

Providence  Sunday  loemal . 

(S) 

G 

21/16 

211,612 

24.652 

64,141 

43.000 

173.160 

536,565 

Total . 

1.125.596 

77,439 

276.491 

225.296 

514.697 

2.219,719 

West  Waiwick  Kent  County-Daily  Times .... 

le) 

G 

21/16 

1114,576 

669 

N/A 

15,065 

74,502 

194,634 

SOUTH  CAROLINA 

Columbia-State  Record . 

. (mS) 

Kc) 

21/16 

793.4BB 

52.700 

251.300t 

N/A 

312.00Ctt 

1.409,400 

t  Automotive  reported  In  10-col.  format. 

ft  Classified  Includes  Legal  Inches. 

HiKon  Head  Island  Packet . 

. (mS) 

Ka) 

21/16 

335.D77 

1,275 

72.926t 

6,640* 

291,715 

560,426 

t  Automotive  included  In  Classified. 

Myrtle  Beach  Sun  News . 

. (m) 

Kc) 

21/16 

543.4BB 

17.600 

246.700 

N/A 

307,600 

1,115.700 

Sumter  Item . 

. (eS) 

6 

21/16 

345.345 

7.600 

N/A 

10.637 

147,946 

511,930 

SOUTH  DAKOTA 

Watertown  Public  Opinion . 

. (e) 

G 

21/16 

253.207 

5,133 

N/A 

13,949 

110.247 

362.536 

TENNESSEE 

Cookeville  Herald-Citizen . 

. (eS) 

G 

21/16 

233.749t 

5,936 

N/A 

5,695 

6U73 

326,653 

t  Retail  includes  Automotive  inches. 

lacksen  Sun . 

. (OS) 

G 

21/16 

261,447 

12,263 

N/A 

N/A 

240.307t 

534,017 

t  Classified  includes  Automotive  and  Financial. 

Morristown  Citizen  Tribune . 

. (eS) 

Ka) 

21/16 

392,221 

116,692 

N/A 

N/A 

241.163t 

750,296 

t  Classified  includes  Automotive  and  Financial. 

Paris  Pest-Intelligencer . 

. (e) 

Kb) 

21/16 

154.132T 

4,641 

N/A 

6,053 

75.334 

242,360 

t  Retail  includes  Automotive  inches. 

Shelbyville  Thnes-Cazette . . . 

. (e) 

7 

21/16 

214,254 

3,323 

N/A 

7,423 

55.442 

260,442 

TEXAS 

Big  Spring  Herald . 

. (eS) 

G 

21/16 

129.722 

1.532 

14.920 

2,716 

76,737 

227,627 

Branham  Banner-Press . 

. (eS) 

G 

21/16 

141.673 

9.540 

N/A 

N/A 

75.661 

227,074 

Brownsville  Herald 

(eS) 

Kc) 

21/16 

334,415 

22,265 

N/A 

22J62* 

152,447 

531,409 

Cleburne  Times-Renew 

(eS) 

Kb) 

21/16 

199.653 

11,160 

N/A 

N/A 

105,340 

316,353 

Clute  Brazosport  Fact 

leS) 

G 

21/16 

420.603 

6.051 

N/A 

N/A 

196.669 

625,723 

Houston  Pest . 

(allday/S)  G 

21/16 

1,157.764 

129,679 

N/A 

N/A 

655,734 

2.143,197 

Laredo  Morning  Tunes 

(m) 

G 

21/16 

305.257 

7,761 

70.097 

16,672 

110,031 

509,616 

McAllen  Monitor . 

(m) 

Kc) 

21/16 

535.941 

27,130 

N/A 

56,307 

527.476t 

1.146,656 

T  Classified  Includes  Automotive  inches. 

Plano  Star  Courier 

(m) 

G 

21/16 

207.762 

5.509 

N/A 

3,205 

551.146 

767,644 

San  Antonio  Express-News . 

. (allday/S)  G(c) 

21/16 

994.622 

64.642 

N/A 

N/A 

966,990 

2,046.454t 

t  Grand  Total  includes  Automotive  and  Financial. 

Stephenville  Empire-Tribune . 

(eS) 

G 

21/16 

162,574 

N/A 

N/A 

N/A 

35,045 

217,619 

Sulphur  Springs  News-Telegram . 

(e) 

G 

21/16 

175,675 

2,776 

N/A 

N/A 

145,174 

323,625 

Texarkana  Gazette 

ImS) 

Ka) 

21/16 

417.544 

7.697 

N/A 

11.197 

221,754 

656,192 

Texas  City  Sun .... 

Im) 

Kb) 

21/16 

222,311 

4,549 

106.000t 

6.193 

140,222 

396,469 

t  Automotive  reported  in  9-col.  format. 

UTAH 

Dgden  Standard-Examiner . 

. (e) 

Kb) 

21/16 

530,262 

51.665 

1.349.600 

33,577 

264,664 

2,549,774 

VERMONT 

Burtingten  Free  Press . 

. (mS) 

G 

21/16 

429,630 

21.664 

96.702 

11.464 

272,756 

632,416 

’Figure  represents  Legal  advertising  only.  ”  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General 
and  Retail. 
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TWO  el 

Mimeieir 

elAde. 

per  page 

Cokmm 

Width 

la 

Retail 

General 

N/A 

Flaaacial 
and  Legal 

495,243 

2,345,031 

Fetal 

Advertising 

Newesrl  Oady  [ipress . 

. (a) 

1 

21/11 

1D8.S2D 

2,475 

N/A 

N/A 

42,727 

145,722 

>Tnn1 

t  Retail  includes  Automotive  inches. 

. (e) 

1 

21/11 

223.187t 

3,912 

N/A 

N/A 

54J51 

281,830 

VIRGINIA 

Fredtrickskari  Free  laace-Star . 

._..(e) 

1 

21/18 

582,140 

9.912 

N/A 

15,824 

158,523 

773,299 

Pettrskeri  Pregress-lades . 

.....(e) 

t 

21/18 

207,747 

15,093 

N/A 

N/A 

124,775 

347,815 

Hchmsad  Taaes-Oiseatch  t  Newsreader  — 

..„(meS) 

S 

21/18 

1.842.103 

229,108 

8.242 

88.789 

938247 

3.082.a7 

WASHINGTON 

CeetraNa  Chreaide . 

. (e) 

Ma) 

2 

332.000 

7,800 

39,000 

14,300 

118,000 

510,100 

ENeaskerg  Daily  Recerd 

(e) 

Ma) 

21/18 

130,180 

5,705 

22,532 

7,299 

137,309 

303,015 

Everett  Herald .. 

(n) 

I 

21/18 

385,095 

58,448 

4,584 

80,193 

505,250 

1,011,588 

Spekaae  Spekesaiaeneviaw . 

(n) 

MO 

21/18 

398,195 

33.011tt 

N/A 

7,2472t 

458,570 

895,023 

Spekaae  Cbroatcle 

(e) 

Me) 

21/18 

395,930 

32.842tt 

N/A 

11.4102f 

453,894 

893,778 

Seekesenerteview 

Telal . . . . 

t  legal  inches  reported  in  Ittcol.  format, 
ft  General  includes  Financial. 

(S) 

MO 

21/18 

145,110 

939,143 

12.800tt 

78,533tt 

N/A 

N/A 

1.874Zt 

20.331Zt 

210,878 

1,120,940 

388,474 

2,157273 

Tacena  Mereiai  News  Trtheae _ 

t  Classified  includes  Automotive  and  Financia 

— (at) 

6 

21/18 

570,038 

112,287 

N/A 

N/A 

8032327 

1285.555 

Vaecoever  ColemNiaa . — 

. .(eS) 

i 

2 

473,028 

23,908 

N/A 

N/A 

310,872 

887,806 

WaNaWallaUaiOA^alletin . . 

_-..(eS) 

6 

21/18 

253,215 

7,894 

N/A 

N/A 

80,013 

325,829 

WISCONSIN 

Aattgo  Daily  laarnal . 

. (e) 

6 

21/18 

158,010 

3,908 

N/A 

11,195 

25,788 

198,899 

Eae  Claire  leader  Tetegraei 

(eS) 

Mb) 

21/18 

399,000 

18.000 

N/A 

25,000 

338.000 

780,000 

laacsvile  Satetie . 

(eSI 

i 

21/18 

315,379 

15,724 

N/A 

10,228' 

194,988 

528,297 

Hearoe  Eveniat  Times . 

(e) 

8 

21/18 

84,885 

2,485 

N/A 

5.119 

81,871 

174,320 

'Figure  represents  Legal  advertising  only.  "  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8H:olumn  format,  (b)  Classified  advertising  on  9.column  format,  (c)  Classified  advertising  on  lO^column  format,  (d)  Classified  advertising  on  7K:olumn  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General 
and  Retail. 


CANADA 


Edmoaton  loamal . . . . (niS) 

7  Automotive  and  Financial  reported  in  lO^col.  tormat. 

Note  Figures  reported  in  modular  agate  lines. 

Me) 

21/18 

9.814234 

1,995.879 

3,012,7897 

381,8587 

5,980,541 

20,985.079 

Edmoataa  San _ _ .(mS) 

7  Classified  includes  Automotive  and  Financial. 

Note  Figures  reported  in  agate  lines. 

8 

19/18 

9,565.8D0 

1,858.000 

N/A 

N/A 

5,901.8007 

18.123,200 

Fart  McMnrTay  Today _ _ (e) 

7  Classified  includes  Legal  inches. 

Mb) 

21/18 

170,524 

31,049 

N/A 

N/A 

13,9217 

229,959 

Mediciae  Hat  Newt . . (e) 

Note  Figures  reported  in  modular  agate  lines 

8 

21/18 

4,199,488 

483,232 

N/A 

N/A 

1,352,898 

8.035,814 

Red  Deer  Advocate - - (e) 

Note  Figures  reported  in  modular  agate  lines. 

Mb) 

21/18 

4.800.000 

563,000 

1,000.000 

N/A 

2.200,000 

8,383.000 

BRITISH  COLUMBIA 

Dawson  Crook  Poaco  River  DIock  News . (o) 

8 

21/18 

132,379 

22,815 

N/A 

N/A 

20,239 

175,433 

Nanaimo  DaNy  Free  Press . (e) 

Note  Figures  reported  in  agate  lines. 

8 

2 

2,985,391 

298,054 

N/A 

N/A 

1,434,898 

4,718,343 

Prince  George  CNiznn _ (o) 

Note  Figures  reported  in  agate  lines. 

8 

21/18 

3,917,133 

481,734 

N/A 

N/A 

1,581,905 

5,880,772 

NEW  BRUNSWICK 

Moncton  Times-Transcript . . . (e) 

8 

21/18 

645278 

51,017 

N/A 

N/A 

292,834 

988,929 

NOVA  SCOTIA 

Halitai  DaNy  News . . . . . (m) 

7  Grand  Total  includes  Automotive  and  Financial. 

Note  Figures  reported  in  agate  lines. 

7 

13/8 

5,857.671 

821,030 

N/A 

N/A 

882,192 

7,180,8937 

New  Glasgow  Evening  News _ _ (e) 

Note  Figures  reported  in  modular  agate  lines. 

8 

21/18 

1,982,530 

198,037 

N/A 

N/A 

888,202 

2,868,769 

ONTARIO 

DmekviNe  Recorder  t  Tones . . . (e) 

Note  Figures  reported  in  agate  lines. 

8 

21/18 

3,877,889 

847,839 

N/A 

N/A 

2,188,539 

8,712,247 

'Figure  represents  Legal  advertising  only.  "  Preprints  /  Inserts  not  included.  "'All  figures  in  modular  agate  lines. 

(a)  Classified  advertising  on  fLcolumn  format,  (b)  Classified  advertising  on  9.column  format,  (c)  Classified  advertising  on  lO^column  format,  (d)  Classified  advertising  on  7.column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General 
and  Retail. 
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TWeol 

Newspaper 

Fretiaency 

Number 
ofAdv. 
Colemes 
per  page 

CokHna 

Width 

in 

mches 

RataH 

General 

N/A 

Financial 
and  legal 

495743 

2,345,031 

Total 

Advertising 

Guelpk  Daily  Mercury . . . 

Note:  Figures  reported  in  agate  lines. 

. (e) 

6 

21/16 

291,491 

41,596 

N/A 

N/A 

150759 

490,352 

HamiNon  Spectator . 

t  Automotive  t  Financial  reported  in  Retail, 
General,  and  Classified  Totals. 

Note:  Figures  reported  in  agate  lines. 

. (e) 

G 

21/16 

7,139,077 

1,947736 

1,310,007t 

362,3697 

5,671,663 

14,750,176 

Ottawa  Citizen . 

t  Automotive  included  in  Classified. 

Note:  Figures  reported  in  modular  agate  lines. 

. (allday/S) 

6(b) 

21/16 

11,925,549 

3,099,044 

725,0637 

N/A 

6,647760 

21,671,673 

SauR  Ste.  Marie  SauN  Star . 

t  Automotive  included  in  Retail  and  Classified 

. (e) 

6 

21/16 

267,530 

37,240 

377407 

N/A 

163,695 

406,465 

Toronto  Sun . 

Note:  Figures  given  in  agate  lines. 

. (m) 

G 

13/S 

15,651,000 

1,606,000 

N/A 

N/A 

13,200,000 

30,917,000 

PRINCE  EDWARD  ISLAND 

Summerside  ioumal-Pioneor . 

. (e) 

6(b) 

21/16 

173,539 

11,614 

N/A 

N/A 

60,650 

266,203 

QUEBEC 

Granby  la  Vois  de  L'Est . 

Note:  Figures  reported  in  agate  lines. 

. (m) 

5 

2 

4,713,372 

395,666 

N/A 

N/A 

1,733,305 

6,642,623 

SASKATCHEWAN 

Moose  Jaw  Times-Herald . 

. (e) 

6 

21/16 

102,064 

22,533 

N/A 

N/A 

44,764 

169,301 

’Figure  represents  Legal  advertising  only.  **  Preprints  /  Inserts  not  included.  ***AII  figures  in  modular  agate  lines. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General 
and  Retail. 

ADVERTISING  DATA  PRDVIDED  BY  LEADING  NATIDNAL  ADVERTISERS 

Data  on  the  following  newspapers  are  provided  by  Leading  Data  is  shown  in  standard  column  inches.  Leading  National 
National  Advertisers.  To  maintain  uniformity  and  standardized  Advertisers  Conversion  System  is  a  methodology  based  upon  the 

records  for  their  subscribing  newspapers,  Leading  National  printed  page  area  and  includes  all  products  of  a  newspaper. 

Advertisers  utilizes  a  system  of  classification  whereby  all  display  «  «  « 

advertising  falls  into  one  of  the  following  major  classifications:  Full  Run  and  Part  Run  are  reported  separately  and  should  not  be 

Retail,  General,  Automotive,  Financial,  Classified  and  Legal.  combined  for  promotional  claims. 


Retail  Seneial  Automobile  FInaocial  Classirml  Legal  Grand  Total 


BERGEN  COUNTY,  NJ. 

FuH 

Part 

FuN 

Part 

Full 

Part 

FuH 

Part 

FuH 

Part 

Full 

Part 

FuH 

Part 

Record  Evening  . 

(e) 

787,875 

159,534 

81,630 

2,560 

24,124 

2,470 

30,685 

3,554 

483,172 

N/A 

52,564 

N/A 

1,460,050 

168,118 

Record 

(S) 

563,922 

938,459 

214,825 

5,183 

8,371 

7 

32,552 

2,872 

383,019 

N/A 

2,652 

N/A 

1,205,341 

946,521 

Totai.. 

1,351,797 

1,097,993 

2%,455 

7,743 

32,495 

2,477 

63,237 

6,426 

866,191 

N/A 

55,216 

N/A 

2,665,391 

1,114,639 

BOSTON,  MASS. 

FuU 

Part 

FuH 

Part 

Full 

Part 

FuN 

Part 

FuN 

Part 

Fall 

Part 

FuH 

Part 

Globe . 

. (m) 

627,720 

140,477 

130,023 

3,521 

19,181 

5,049 

30,879 

438 

738,954 

N/A 

24,468 

N/A 

1,571,225 

149,485 

Globe . 

. (S) 

645,985 

472,933 

320,026 

16,679 

15,764 

3,619 

19,730 

17,736 

900,763 

1,729 

4,377 

2,288 

1,906.645 

514,984 

Total . 

1,273,705 

613,410 

450,049 

20,200 

34,945 

8,668 

50,609 

18,174 

1,639,717 

1,729 

28,845 

2,288 

3,477,870 

664,469 

Herald . 

. (m) 

339,089 

1,056 

61,340 

N/A 

6,456 

N/A 

16,612 

N/A 

631,578 

N/A 

123,470 

N/A 

1,178,545 

1,056 

Herald 

(S) 

75,062 

408,100 

58,954 

80,858 

4,622 

N/A 

2,543 

344 

179,480 

N/A 

4,865 

N/A 

325,526 

489,302 

Total.. 

414,151 

409,156 

120,294 

80,858 

11,078 

N/A 

19,155 

344 

811,058 

N/A 

128,335 

N/A 

1,504,071 

490,358 

CINCINNATI,  OHIO 

Full 

Part 

FuH 

Part 

Full 

Part 

FyH 

Part 

FmH 

Part 

Full 

Part 

FuH 

Part 

Enquirer . 

. (m) 

808,110 

63,994 

41,940 

1,879 

26,607 

1,884 

22,416 

N/A 

866,728 

%,047 

38,130 

N/A 

1,803,931 

163,804 

Post  Evening 

le) 

669,286 

%,537 

35,680 

753 

5,524 

880 

7,935 

N/A 

359,415 

N/A 

7,973 

N/A 

1,085,813 

98,170 

Enquiier 

IS) 

884,294 

48,404 

213,376 

3,255 

9,696 

86 

12,339 

N/A 

416,588 

N/A 

2,104 

N/A 

1,538,397 

51,745 

Total.. 

2,361,690 

208,935 

209,996 

5,887 

41,827 

2,850 

42,690 

N/A 

1,642,731 

%,047 

48,207 

N/A 

4,428,141 

313,719 

OAUAS,  TEXAS 

Full 

Part 

Full 

Part 

FuN 

Part 

Full 

Part 

Full 

Part 

Fall 

Part 

FuH 

Part 

Morning  News . 

. (m) 

1,627,784 

399,551 

82,642 

20,866 

43,564 

10,059 

36,217 

3,402 

2,093,847 

78,952 

19,828 

1,439 

3,903,882 

514,269 

News. 

(S) 

1,018,090 

190,115 

251,692 

8,920 

14,543 

2,665 

30,837 

92 

992,578 

6,827 

10,137 

N/A 

2,317,877 

208,619 

Total.. 

2,645,874 

589,666 

334,334 

29,786 

58,107 

12,724 

67,054 

3,494 

3,086,425 

85,779 

29,965 

1,439 

6,221 

722,888 

Times  Herald 

(a/d) 

870,050 

108,441 

44,574 

3,084 

10,998 

5,760 

13,036 

2,595 

1,104,355 

69,323 

10,984 

2,104 

2,053,997 

191,307 

Times  Herald . 

. (S) 

740,648 

67,570 

157,357 

172 

6,222 

N/A 

16,023 

N/A 

283,667 

N/A 

5,337 

N/A 

1,209,254 

67,742 

Total . 

1,610,698 

176,011 

201,931 

3,256 

17,220 

5,760 

29,059 

2,595 

1,388,022 

69,323 

16,321 

2,104 

3,263,251 

259,049 

GREENWICH.  CONN. 

Full 

Part 

Fall 

Part 

FuN 

Part 

FuH 

Part 

FuN 

Part 

Fall 

Part 

FuH 

Part 

Time . 

. (a/d) 

382,709 

124,025 

42,515 

278 

16,729 

N/A 

22,588 

48 

287,616 

N/A 

5,665 

N/A 

757,822 

124,351 

Time  Sunday . 

(S) 

333,057 

149,497 

165,139 

N/A 

9,637 

N/A 

10,051 

43 

131,086 

N/A 

367 

N/A 

649,337 

149,540 

Total. 

715,766 

273,522 

207,654 

278 

26,366 

N/A 

32,639 

91 

418,702 

N/A 

6,032 

N/A 

1,407,159 

273,891 

HARTFORD,  CONN. 

Foil 

Part 

FuN 

Part 

Full 

Part 

FuH 

Part 

FuN 

Part 

FuH 

Part 

FuH 

Part 

Courant . 

. (m) 

464,298 

612,931 

65,187 

21,252 

65,484 

35,110 

27,460 

22,125 

443,687 

13,666 

28,205 

213 

1,094,321 

705,297 

Courant 

(S) 

233,673 

1,624,%7 

241,932 

11,981 

6,582 

7,299 

17,126 

6,836 

259,903 

535 

2,385 

N/A 

761,601 

1,651,618 

Total. 

697,971 

2,237,898 

307,119 

33,233 

72,066 

42,409 

44,586 

28,%1 

703,590 

14,201 

30,590 

213 

1,855,922 

2,356,915 

(Continued  on  page  45) 
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Columbus  is  the  topic  in  Coiumbus 

Speakers  at  columnists'  meeting  in  Ohio  discuss  a  1492 
voyage  and  more.  Also,  awards  are  presented 


By  David  Astor 

I 

The  voyage  of  Christopher  Colum¬ 
bus  in  1492.  The  journalism  of  Ernie 
Pyle  between  1935  and  1945.  Writ¬ 
ing  about  fathers  today.  Free-lancing 
more  successfully  in  the  future. 

This  was  the  time  line  traversed  by 
speakers  at  this  month’s  National  So¬ 
ciety  of  Newspaper  Columnists 
(NSNC)  convention  in  Columbus, 
Ohio.  Given  the  locale,  it  was  no  sur¬ 
prise  that  a  fateful  trip  of  500  years 
ago  was  the  most  sensitive  subject  of 
discussion. 

Marjory  Pizzuti,  director  of  the 
Christopher  Columbus  Quincenten- 
nial  Jubilee  Commission,  argued  that 
the  500th  anniversary  of  the  voyage 
was  worth  celebrating.  John  Sanchez 
of  the  Ohio  Center  for  Native  Amer¬ 
ican  Affairs  said  it  was  not. 

Pizzuti  observed  that  the  anniver¬ 
sary  events  being  staged  in  Colum¬ 
bus  serve  several  purposes,  such  as 
drawing  visitors  to  the  city  and  cre¬ 
ating  tourism-related  jobs  while  also 
educating  people  about  the  “good, 
bad,  and  ugly”  resulting  from  Colum¬ 
bus’  arrival  in  the  “New  World.” 

The  commission  director  added 
that  many  of  the  events  have  a  “mul¬ 
ticultural”  component.  Pizzuti  said, 
for  instance,  that  Native  Americans 
are  taking  part  in  the  massive  Amer- 
iFlora  ’92  exposition  in  Columbus. 

Pizzuti  observed  that  Ohio’s  capi¬ 
tal  is  “the  largest  city  in  the  world 
bearing  the  Columbus  name,”  and  that 
various  other  locales  such  as  the 
Caribbean,  Spain,  and  Italy  are  cele¬ 
brating  the  quincentennial  as  well. 


Outgoing  NSNC  president  Mary 
Ann  Lindiey  and  current  trea¬ 
surer  Bob  Hiil. 

Photo  by  David  Astor 

Sanchez,  a  Yaqui  Nation  member 
married  to  a  woman  who  has  Spanish 
and  Italian  blood,  said  1992  was  a 
time  to  “mourn”  rather  than  celebrate. 
He  noted  that  Columbus  directly  and 
indirectly  set  off  a  chain  of  occur¬ 
rences  that  would  slash  the  North  and 
South  American  indigenous  popula¬ 
tion  from  about  100  million  in  1492 
to  the  present  1.8  million. 

The  Columbus  legacy,  continued 
Sanchez,  includes  murder,  disease, 
racism,  pollution,  and  more.  Rather 
than  spending  millions  on  celebrat¬ 
ing  the  500th  anniversary,  Sanchez 
said  the  city  of  Columbus  should  have 
used  the  money  to  deal  with  present- 
day  problems  such  as  homelessness 
and  hunger. 

As  for  Native  American  involve¬ 
ment  in  events  such  as  AmeriFlora, 
Sanchez  said  these  participants  are 
“Urcle  Tom-Toms”  who  don’t  rep¬ 
resent  their  people. 

“If  AmeriFlora  had  been  held  in 


1993  or  1994,  we  might  have  sup¬ 
ported  it,”  stated  Sanchez,  who 
teaches  at  Capital  University  in 
Columbus.  “However,  since  it  was 
tied  to  Christopher  Columbus,  we 
can’t  do  that.” 

The  mixed  legacy  of  Columbus  has 
been  the  subject  of  many  newspaper 
columns  this  year.  Back  in  the  i930s 
and  1 940s,  many  columns  focused  on 
the  Depression  and  World  War  II  — 
and  one  of  the  most  famous  people 
writing  them  was  Ernie  Pyle. 

Indiana-based  writer  David  Nichols 
spoke  at  the  NSNC  convention  about 
Pyle,  who  was  distributed  by  Scripps 
Howard  News  Service  (SHNS)  and 
United  Feature  Syndicate  during  his 
career.  Nichols  compiled  and  edited 
two  1980s  Random  House  books  on 
the  journalist  —  Ernie’s  War:  The 
Best  of  Ernie  Pyle’s  World  War  II 
Dispatches  and  Ernie ’s  America:  The 
Best  of  Ernie  Pyle’s  1930s  Travel 
Dispatches. 

Nichols  said  the  Indiana-born  Pyle 
had  been  the  first  aviation  columnist 
at  an  American  newspaper  and  man¬ 
aging  editor  of  the  Washington  Daily 
News  when  he  began  traveling  the 
U.S.  by  car  in  1935.  During  the  next 
several  years,  Pyle  churned  out  six 
1 ,000- word  columns  a  week  about  all 
kinds  of  people  and  places  —  and 
didn’t  even  take  notes  when  con¬ 
ducting  interviews.  “He  had  an  in¬ 
credible  memory,”  stated  Nichols. 

Given  his  weekly  output,  not  all  of 
Pyle’s  1930s  copy  was  top-notch. 
However,  a  lot  of  it  was  incredibly 
“descriptive,”  “colorful,”  and  “com- 
(See  NSNC  on  page  44) 


Michael  Bugeja 


John  Sanchez 


Marjory  Pizzuti 


David  Nichols 
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Creators  will  be  syndicating  Molly  Ivins’  column 


Columnist  Molly  Ivins,  who 
“writes  about  Texas  politics  and  other 
bizarre  happenings”  for  the  Fort 
Worth  Star-Telegram,  has  signed  with 
Creators  Syndicate. 

Ivins,  46,  has  worked  for  the  Hous¬ 
ton  Chronicle,  Minneapolis  Tribune, 
Texas  Observer,  New  York  Times,  and 
Dallas  Times  Herald.  She  has  also 
free-lanced  for  publications  such  as 
Atlantic,  Esquire,  Harper’s,  The  Na¬ 
tion,  and  TV  Guide',  written  about 
press  issues  for  journalism  reviews 
and  the  American  Civil  Liberties 
Union;  and  authored  the  best-selling 
Molly  Ivins  Can  7  Say  That,  Can  She  ? 

The  award-winning  journalist  also 
does  occasional  commentary  for  Na¬ 
tional  Public  Radio  and  MacNeil/ 
Lehrer,  and  has  appeared  on  the 
Tonight  show  and  other  programs. 

Ivins  —  who  speaks  Spanish  and 
French  —  has  a  B .  A.  from  Smith  Col¬ 
lege,  a  master’s  in  journalism  from 
Columbia  University,  and  studied  for 
a  year  at  the  Institute  of  Political  Sci¬ 
ence  in  Paris. 

Her  column  clients  include  the  Al¬ 
bany  (N.Y.)  Times  Union,  Atlanta 
Constitution,  Chicago  Tribune,  Den¬ 
ver  Post,  Detroit  Free  Press,  Hous¬ 
ton  Post,  Philadelphia  Daily  News, 
Sacramento  Bee,  San  Francisco 
Chronicle,  Seattle  Times,  and  Wash¬ 
ington  Post. 

Summit  exhibition 

A  selection  of  environmental  car¬ 
toons  that  will  be  exhibited  at  the 
United  Nations  Earth  Summit  in  Rio 
de  Janeiro  is  being  offered  by  the  Car¬ 
toonists  &  Writers  Syndicate. 

CWS  president/editorial  director 
Jerry  Robinson  curated  the  “Our  En¬ 
dangered  Planet”  show,  and  will  be 
at  the  June  3-14  summit  to  open  the 
90-cartoon  exhibition.  Some  of  the 
cartoons  —  which  come  from  more 


Molly  Ivins 

than  30  countries  —  will  also  appear 
in  the  Terra  Viva  daily  newspaper 
published  during  the  summit. 

Robinson  brought  a  similar  show 
to  Moscow  for  a  previous  earth  sum¬ 
mit  addressed  by  Mikhail  Gorbachev. 
That  exhibition  has  been  touring  the 
former  Soviet  republics  since  1990. 

Most  of  the  international  cartoons 
in  the  show  are  by  contributors  to  the 
“Views  of  the  World,”  “Wit  of  the 
World,”  and  “Caricatures”  features 
syndicated  by  CWS,  which  recently 
started  the  “212/Cartoon”  phone  line 
for  ordering  cartoons. 

A  huge  total  of  1 12  heads  of  gov¬ 
ernment  are  expected  to  attend  the  up¬ 
coming  summit,  which  Robinson  is 
covering  at  the  invitation  of  the  Global 
Forum  and  Inter  Press  Service. 

UM  developments 

Video  Plus+,  as  VCR  Plus+  is 
known  outside  North  America,  was 
introduced  to  the  Japanese  market  in 
April. 

Gemstar’s  United  Media-marketed 
system,  which  provides  codes  to  sim¬ 
plify  VCR  programming,  has  also 
been  launched  in  the  United  Kingdom. 
Upcoming  introductions  include 
France,  Germany,  and  Australia. 

Lifestyle  columns 

Three  new  weekly  lifestyle 
columns  are  now  available  at  no  ex¬ 
tra  cost  to  New  York  Times  News 
Service  clients. 

The  features  appear  in  the  new 
“Styles”  section  of  the  Sunday  New 
York  Times. 

One  of  the  columns  is  “Out  There,” 


which  examines  the  cultural  life  in 
various  cities  around  the  world;  an¬ 
other  is  a  relationships  feature  deal¬ 
ing  with  topics  ranging  from  Ivana 
Trump’s  life  after  “The  Donald”  to 
the  growing  popularity  of  chastity; 
and  the  third  is  “Signals”  by  Woody 
Hochswender,  who  looks  at  different 
aspects  of  American  style  such  as  the 
influence  of  Marlene  Dietrich  on 
Madonna’s  image  and  the  craze  of 
wearing  clothes  backward. 

'Marmaduke’  news 

The  title  character  in  “Mar- 
maduke”  by  Brad  Anderson  of 
United  Feature  Syndicate  will  be 
“chairdog”  for  a  June  7  New  York 
City  walk-a-thon  in  which  dog  own¬ 
ers  and  their  dogs  will  raise  money 
to  fight  human  and  animal  cancers. 

Anderson  —  whose  cartoon  dog 
was  selected  for  the  first-time  event 
by  the  American  Cancer  Society’s 
N.Y.C.  division  —  donated  original 
“Marmaduke”  art  that  will  be 
awarded  to  the  top  fund-raiser. 
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Carol  Cutler  is  the  chief  American 
consultant  to  Time/Life's  THE  GOOD 
COOK  series.  She's  a  former  colum¬ 
nist  for  WOMAN'S  DAY.  A  prize¬ 
winning  cookbook  author.  And  she's 
our  HOME  ENTERTAINING  COL¬ 
UMN  writer.  Her  party  ideas,  recipes 
and  catering  tips  will  give  your  read¬ 
ers  plenty  of  food  for  thought. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  weekly  column 
with  art.  Alaska,  California,  Hawaii 
and  Canada,  call  collect  (619) 
293-1818.  Cpt  the  package  that  ties 
up  readership  and  revenues. 
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(Continued  from  page  42) 

passionate,”  said  Nichols. 

Pyle  is  perhaps  best  known  for  his 
World  War  II  dispatches,  for  which 
he  won  a  Pulitzer  Prize  in  1944. 
Nichols  said  Pyle  initially  had  a  cer¬ 
tain  distance  from  his  subject  matter, 
such  as  when  he  focused  more  on  how 
eerily  beautiful  London  looked  dur¬ 
ing  the  1 940  bombing  than  on  the  suf¬ 
fering  of  its  residents.  This  changed 
as  the  war  went  on. 

Nichols  noted  that  Pyle  gradually 
became  very  close  to  the  infantrymen 
doing  most  of  the  fighting.  “He  put 
his  life  on  the  line  to  celebrate  these 
men  and  make  sure  their  sacrifices 
got  credit  in  the  press  at  home,”  said 
the  NSNC  speaker. 

Pyle  was  killed  by  a  Japanese  ma¬ 
chine-gun  bullet  to  the  head  in  April 
1945,  when  he  was  44. 

Nichols  mentioned  briefly  that  he 
was  introduced  to  Pyle’s  work  by  his 
World  War  II  veteran  father.  At  an 
earlier  NSNC  session,  dads  were  a 
major  topic  of  discussion  for  speaker 
Ralph  Keyes,  an  Ohio-based  maga¬ 
zine  writer  and  author  whose  latest 
book  is  the  just-released  Sons  on  Fa¬ 
thers. 

The  collection,  edited  by  Keyes  for 
HarperCollins,  features  80  pieces  of 
writing  —  including  contributions  by 
columnists  such  as  Bob  Greene  of  the 
Chicago  Tribune  and  Tribune  Me¬ 
dia  Services,  Lewis  Grizzard  of  the 
Atlanta  Journal-Constitution  and 
King  Features  Syndicate,  and  Mike 
Harden  of  the  Columbus  Dispatch  and 
SHNS. 

While  a  particular  male’s  positive 
or  negative  feelings  about  his  father 
might  seem  too  specific  to  interest 
readers,  Keyes  said  these  pieces  can 
strike  a  chord  with  numerous  men 
who  have  similar  feelings  about  their 
own  fathers.  He  noted  that  a  common 
thread  among  men  is  a  strong  need  to 
understand,  forgive,  and  reconcile 
with  their  fathers. 

Keyes  said  there  are  other  “uni¬ 
versal  secrets”  shared  by  many  men 
and  women,  including  high  school 
memories,  the  impact  of  height  on 
how  people  are  perceived,  things  peo¬ 
ple  do  when  alone  in  a  car,  and 
“risklets”  —  little  chances  people 
take,  such  as  sticking  a  fork  in  the 
toaster  to  pull  out  a  slice  of  bread. 

The  former  Newsday  staffer  said 
these  and  other  “universal  secrets” 
may  seem  trivial  compared  with  po¬ 
litical  developments  in  Eastern  Eu¬ 
rope,  but  they  are  indeed  important 
because  so  many  people  can  relate  to 
them.  And,  said  Keyes,  they  make 


good  topics  for  columns,  books,  and 
magazine  articles. 

Free-lancing  stories  to  magazines 
was  the  topic  of  another  NSNC  con¬ 
vention  speaker —  Writer’s  Digest 
contributing  editor  Michael  Bugeja, 
who  is  a  professor  at  Ohio  University  ’  s 
E.W.  Scripps  School  of  Journalism. 

Bugeja  told  his  columnist  audience 
that  “your  style  of  writing  is  not 
markedly  different  than  magazine 
writing”  —  which  often  has  a  theme, 
takes  a  subjective  look  at  things,  and 
strives  for  some  sort  of  epiphany. 
However,  he  stressed  that  every  mag¬ 
azine  has  its  own  style  and  audience 
that  a  story  proposal  must  be  geared 
toward. 

“Think  of  each  magazine  as  a  per¬ 
son,”  said  Bugeja,  a  former  UPI  state 
editor  who  has  sold  more  than  450 
free-lance  articles.  “What  can  you  tell 
or  not  tell  this  person,  and  what  tone 
of  voice  can  you  use?  Also,  you  can’t 
write  for  a  magazine  unless  you  have 
affection  for  its  audience.” 

When  questioned,  Bugeja  said  he 
didn’t  think  there  was  a  large  market 
for  newspaper  columnists  to  get  their 
columns  reprinted  in  magazines, 
which  generally  prefer  original  work. 

A  good  deal  of  original  work  was 
honored  at  an  awards  ceremony  dur¬ 
ing  the  first  night  of  the  NSNC  con¬ 
vention.  Entries  came  from  249  peo¬ 
ple,  according  to  Barbara  Green  of 
the  Richmond  (Va.)  Times-Dispatch, 
who  co-coordinated  the  contest  with 
fellow  Times-Dispatch  columnist 
Steve  Clark. 

The  winner  of  the  general-interest- 
column  category  for  over- 100,000- 
circulation  newspapers  was  Curtis 
Austin  of  the  Dallas  Morning  News, 
whose  contest  entries  were  written  for 
the  now-defunct  Dallas  Times  Her¬ 
ald.  Second  was  Doug  Clark  of  the 
Spokane  (Wash.)  Spokesman-Review 
and  third  was  Judith  Newmark  of  the 
St.  Louis  Post-Dispatch,  while  hon¬ 
orable  mentions  went  to  Bill  Mc¬ 
Clellan  of  the  Post-Dispatch,  Susan 
Campbell  of  the  Hartford  (Conn.) 
Courant,  and  C.R.  Roberts  of  the 
Tacoma  (Wash.)  Morning  News  Tri¬ 
bune. 

In  the  over- 100,000  humor  cate¬ 
gory,  the  winner  was  Tony  Gabriele 
of  the  Newport  News  (Va.)  Daily 
Press,  followed  by  Jim  Kershner  of 
the  Spokane  paper  and  E.J.  Montini 
of  the  Arizona  Republic.  Honorable 
mentions  went  to  Rosemary  Parrillo 
of  the  Cherry  Hill  (N.J.)  Courier- 
Post,  Dan  Bernstein  of  the  Riverside 
(Calif.)  Press  Enterprise,  and  Sheila 
Stroup  of  the  New  Orleans  Times- 
Picayune. 

The  winner  of  the  general-interest 
category  for  under- 100,000  circula¬ 
tion  was  Suzanne  Fields  of  the  Wash- 


Curtis  Austin 


ington  Times,  followed  by  Lynn  Bar¬ 
tels  of  the  Albuquerque  Tribune  and 
Steven  Slosberg  of  the  New  London 
(Conn.)  Day. 

In  the  under- 100,000  humor  cate¬ 
gory,  the  winner  was  Slosberg,  fol¬ 
lowed  by  Jane  Musala  of  the  Beaver 
County  (Pa.)  Times  and  Nancy  Nall 
of  the  Fort  Wayne  (Ind.)  News-Sen¬ 
tinel. 

And  in  the  items  area,  the  winner 
was  Bill  T  ammeus  of  the  Kansas  City 
Star,  followed  by  Diane  Ketcham  of 
the  New  York  Times  and  Mike  Deu- 
pree  of  the  Cedar  Rapids  (Iowa) 
Gazette.  An  honorable  mention  went 
to  Kate  Nelson  of  the  Albuquerque 
Tribune. 

Several  of  the  winners  are  nation¬ 
ally  distributed.  For  instance.  Fields  is 
with  the  Los  Angeles  Times  Syndi¬ 
cate,  Austin  is  with  the  Knight-Rid-  ] 
der/Tribune  News  Service  (KRT), 
and  Tammeus  is  with  the  New  York 
Times  News  Service. 

Tammeus  is  the  new  NSNC  presi¬ 
dent,  succeeding  Mary  Ann  Lindley 
of  the  Tallahassee  Democrat  and 
KRT  (see  last  week’s  E&P).  Stroup 
is  vice  president,  Harden  is  secretary, 
and  Bob  Hill  of  the  Louisville 
Courier-Journal  and  Gannett  News 
Service  is  treasurer.  Longtime  NSNC 
leader  Richard  Des  Ruisseaux  of  the 
Courier-Journal  is  president  emeri¬ 
tus. 

The  NSNC  also  gave  its  Sitting 
Duck  Award  for  easy  journalistic  tar¬ 
gets  to  Millie  the  White  House  dog. 

A  Copley  package 

A  “Recreation  and  Sports”  pack¬ 
age  is  being  offered  by  Copley  News 
Service. 

It  includes  20  stories  on  camping, 
hiking,  nature  appreciation,  outdoor 
entertaining,  adventure  travel,  boat¬ 
ing,  biking,  golf,  tennis,  and  water 
sports.  Ten  of  the  stories  have  pho¬ 
tos,  and  supplemental  color  slides  are 
available. 
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13.612 

N/A 

306.234 

N/A 

38.381 

N/A 

701.919 

N/A 

Star  News . 

. (S) 

104.458 

N/A 

39.864 

N/A 

2.857 

N/A 

1.942 

N/A 

101.291 

N/A 

2.815 

N/A 

253.227 

N/A 

Total . 

417.777 

N/A 

59.789 

N/A 

13.305 

N/A 

15.554 

N/A 

407.525 

N/A 

41.196 

N/A 

955.146 

N/A 

SAN  DIEGO.  CALIF. 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

San  Diego  Union . 

. (m) 

1.286.040 

N/A 

79.419 

N/A 

50.985 

N/A  ' 

43.936 

N/A 

1.045.212 

N/A 

5.804 

N/A 

2.511.396 

N/A 

Tribune . 

. (e) 

1.284.541 

N/A 

116.935 

N/A 

53.242 

N/A 

45.476 

N/A 

974.088 

N/A 

1.513 

N/A 

2.475.795 

N/A 

Union . 

. (S) 

902.867 

N/A 

246.962 

N/A 

8.790 

N/A 

16.557 

N/A 

469.047 

N/A 

725 

N/A 

1.644.948 

N/A 

Total . 

3.473.448 

N/A 

443.316 

N/A 

113.017 

N/A 

105.969 

N/A 

2.488.347 

N/A 

8.042 

N/A 

6.632.139 

N/A 

SAN  GABRIEL.  CALIF. 

Full 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

San  Gabriel  Tribune . 

. (m) 

458.703 

N/A 

24.131 

N/A 

42.711 

N/A 

14.406 

N/A 

366.289 

N/A 

52.033 

N/A 

958.273 

N/A 

Tribune . 

. (S) 

112.851 

N/A 

37.435 

N/A 

2.841 

N/A 

2.648 

N/A 

91.216 

N/A 

1.394 

N/A 

248.385 

N/A 

Totai . 

571.554 

N/A 

61.566 

N/A 

45.552 

N/A 

17.054 

N/A 

457.505 

N/A 

53.427 

N/A 

1.206.658 

N/A 

SAN  JOSE.  CAUF. 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

FuN 

Part 

San  Jose  Mercury  News . 

. (a/d) 

1.569.724 

N/A 

84.629 

N/A 

65.907 

N/A 

50.55) 

N/A 

1.713.006 

N/A 

8.701 

N/A 

3.492.518 

N/A 

MercuiyNews . 

. (S) 

1.036.326 

N/A 

233.521 

N/A 

15.406 

N/A 

6.068 

N/A 

597.255 

N/A 

863 

N/A 

1.889.439 

N/A 

Total . 

2.606.050 

N/A 

318.150 

N/A 

81.313 

N/A 

56.619 

N/A 

2.310.261 

N/A 

9.564 

N/A 

5.381.957 

N/A 

SANTA  ROSA.  CALIF. 

Fall 

Part 

FuB 

Part 

FuN 

Part 

FuR 

Part 

FuR 

Part 

FuR 

Part 

FuR 

Part 

Santa  Rosa  Press  Democrat . 

. (m) 

450.576 

N/A 

21.489 

N/A 

9.565 

N/A 

22.125 

N/A 

862.868 

N/A 

42.240 

N/A 

1.408.863 

N/A 

Press  Democrat . 

. (S) 

164.413 

N/A 

44.148 

N/A 

4.120 

N/A 

13.539 

N/A 

233.181 

N/A 

6.246 

N/A 

465.647 

N/A 

Total . 

614.989 

N/A 

65.637 

N/A 

13.685 

N/A 

35.664 

N/A 

1.096.049 

N/A 

48.486 

N/A 

1.874.510 

N/A 

STAMFORD.  CONN. 

FuR 

Part 

FuR 

Part 

FuN 

Part 

FuR 

Part 

FuR 

Part 

FuN 

Part 

FuR 

Part 

Advxate . 

. (a/d) 

439.224 

298.189 

45.948 

278 

16.297 

N/A 

23.990 

172 

291.227 

N/A 

13.126 

N/A 

829.812 

298.639 

Advocate . 

. (S) 

309.225 

177.495 

165.611 

45 

9.639 

N/A 

11.354 

N/A 

130.314 

N/A 

367 

N/A 

626.510 

177.540 

Total . 

748.449 

475.684 

211.559 

323 

25.936 

N/A 

35.344 

172 

421.541 

N/A 

13.493 

N/A 

1.456.322 

476.179 

VENTURA.  CALIF. 

FuH 

Part 

FuR 

Part 

FuR 

Part 

FuR 

Part 

FuR 

Part 

FuR 

Part 

FuR 

Part 

Star  Free  Press . 

. (m) 

425.919 

N/A 

34.357 

N/A 

70.311 

N/A 

24.413 

N/A 

384.709 

N/A 

47.252 

N/A 

986.961 

N/A 

Star  Free  Press . 

. (S) 

153.108 

N/A 

41.657 

N/A 

3.470 

N/A 

10.680 

N/A 

176.654 

N/A 

2.034 

N/A 

387.603 

N/A 

Total . 

579.027 

N/A 

76.014 

N/A 

73.781 

N/A 

35.093 

N/A 

561.363 

N/A 

49.286 

N/A 

1.374.564 

N/A 

WESTCHESTER/ROCRIAND.  NEW  YORK 

FuR 

Part 

FuR 

Part 

FuH 

Part 

FuR 

Part 

FuR 

Part 

FuN 

Part 

FuR 

Part 

Reporter  Dispatch . (e) 

523.041 

143.680 

58.509 

1.412 

35.001 

852 

51.939 

319 

316.713 

50 

43.682 

N/A 

1.028.885 

146.313 

Reporter  Dispatch  (S) 

597.490 

336.993 

195.138 

99 

18.472 

802 

22.982 

73 

126.495 

33 

772 

N/A 

961.349 

338.000 

Total . 

1.120.531 

480.673 

253.647 

1.511 

53.473 

1.654 

74.921 

392 

443.208 

83 

44.454 

N/A 

1.990.234 

484.313 
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Vote  pending  on  New  York  deliverers’  contract 

New  violence  erupts  in  three-week  dispute 


A  week  after  a  ratification  vote  was 
called  off  over  the  issue  of  amnesty 
for  nine  union  members  accused  of  vi¬ 
olence,  unionized  truck  drivers  were 
scheduled  to  vote  May  28  on  contracts 
to  end  a  three-week  dispute  involving 
the  New  York  Times  and  four  newspa¬ 
per  distribution  op)erations. 

On  May  6  union  members  rejected 
tentative  contracts,  and  two  whole¬ 
salers  replaced  more  than  200  News¬ 
paper  and  Mail  Deliverers  Union 
drivers.  Violence  erupted  immediate¬ 
ly.  Damage  to  vehicles  and  disruption 
of  Times  delivery  continued  sporadi¬ 
cally  until  a  federal  judge  threatened 
heavy  fines  against  the  union. 

The  dispute  was  heading  toward 
possible  resolution  with  a  vote  on 
renegotiated  contracts  scheduled  for 
May  21.  However,  the  union  at  the 
last  minute  canceled  the  vote  until 
nine  members  who  were  accused  of 
violence  in  earlier  incidents  were  as¬ 
sured  they  would  get  their  jobs  back. 

Arthur  Imperatore  refused  to  rein¬ 
state  the  drivers  who,  he  said,  violated 
company  rules  by  disrupting  opera¬ 
tions.  Imperatore’ s  Imperial  Delivery 
Service  acquired  two  suburban  whole¬ 
salers,  but  not  their  NMDU  contracts. 
When  the  union  voted  down  new  con¬ 
tracts  calling  for  job  reductions  and 
concessions,  he  replaced  the  union 
drivers,  locking  out  more  than  200 
NMDU  drivers. 

The  hang-up  over  amnesty  rekin¬ 


dled  violence.  The  night  the  ratifica¬ 
tion  vote  was  called  off  May  21,  a  re¬ 
placement  driver  was  critically  injured 
by  a  thrown  rock.  Gary  Mauney,  50, 
of  Fayetteville,  N.C.,  was  listed  in 
critical  condition  with  head  injuries 
after  he  was  hit  in  the  head  by  a  rock 
that  crashed  through  a  van  window  as 
he  drove  replacement  drivers  to 
Imperatore’s  newspaper  distribution 
plant  in  New  Rochelle,  N.Y. 

A  union  driver,  Robert  Doyle,  27, 
was  arrested  at  the  scene  and  charged 
in  the  assault.  Doyle  was  one  of  the 
nine  drivers  whom  Imperatore  has  ac¬ 
cused  of  participating  in  violence  and 
has  refused  to  rehire. 

In  a  compromise  designed  to  allow 
a  vote  on  renegotiated  contracts,  the 
accused  drivers  would  be  classified  as 
employees  but  not  return  to  work  until 
an  arbitrator  decides  their  fate.  Boyle 
would  be  excluded. 

If  the  vote  takes  place  as  scheduled, 
all  2,900  NMDU  members  will  be  eli¬ 
gible  to  vote  on  five  contracts, 
whether  they  are  covered  by  the  con¬ 
tracts  or  not.  Two  contracts  cover 
Imperatore’s  two  distributors,  two 
more  affect  two  wholesalers  the  New 
York  Times  Co.  has  agreed  to  buy, 
and  one  includes  drivers  at  the  Times’ 
new  $450  million  printing  plant  in 
Edison,  N.J. 

The  plant  has  been  idle  about  18 
months  pending  labor  agreements,  and 
the  paper  intends  to  begin  operating  it 


this  year.  The  Times  is  seeking  major 
job  reductions  and  concessions  on 
overtime  and  work  rules  to  achieve 
the  millions  of  dollars  in  yearly  oper¬ 
ating  cost  savings  the  highly  automat¬ 
ed  plant  makes  possible. 

The  new  contracts  contain  some 
sweeteners  for  the  drivers  {E&P,  May 
23,  P.  19).  But  they  call  for  hundreds 
of  job  reductions,  through  attrition 
and  buyouts,  and  concessions  on 
overtime  and  other  work  practices. 
The  tentative  agreements  are  support¬ 
ed  by  three  intermediaries  selected  by 
the  NMDU,  as  well  as  NMDU  presi¬ 
dent  Douglas  LaChance  and  the 
union’s  executive  board. 

Despite  union  leadership  support 
and  the  grim  alternative  of  more  labor 
strife,  dissenters  within  the  union  op¬ 
pose  the  agreements  and  NMDU  pres¬ 
ident  Douglas  LaChance. 

About  100  dissident  drivers  demon¬ 
strated  May  26,  two  days  before  the 
ratification  vote,  at  the  paper’s  43rd 
Street  headquarters  shouting,  “Shut 
them  down,  shut  them  down.’’  The 
Times  also  reported  four  bomb 
threats,  all  unfounded. 

Union  members  widely  blame  the 
Times  for  the  conflict.  They  say  the 
Times’  offer  of  a  $10  million  unse¬ 
cured  loan  to  Imperatore  shows  that 
the  paper  is  using  him  to  break  the 
drivers’  union,  considered  one  of  the 
strongest  and  only  union  able  to  halt  a 
newspaper. 


Pittsburgh  strike  drags  on 


In  its  latest  effort  to  get  news  to 
Pittsburgh  residents,  the  strike-idled 
Pittsburgh  Post-Gazette  May  26  be¬ 
gan  publishing  a  free  two-page  mini¬ 
newspaper. 

About  half  of  the  100,000  copies 
were  delivered  to  the  Port  Authority 
Transit  of  Allegheny  for  distribution 
on  buses  and  trolleys. 

The  other  50,000  will  be  distributed 
exclusively  at  31  7-Eleven  conve¬ 
nience  stores.  The  stores  are  picking 
up  the  cost  of  the  printing. 

In  the  latest  FAS-FAX  from  the  Au¬ 
dit  Bureau  of  Circulations,  the  Post- 
Gazette  reported  a  daily  circulation 
of  153,832. 

The  news  summary  is  the  latest  re¬ 
sponse  to  a  strike  that  began  when  600 
truck  drivers  represented  by  Local 
21 1  of  the  International  Brotherhood 


of  Teamsters  suddenly  walked  off  the 
job  May  17. 

Previously,  the  Post-Gazette  had 
set  up  a  free  phone  line  with  a  sum¬ 
mary  of  local  news,  sports,  business 
and  entertainment  news. 

In  addition,  the  a.m.  Post-Gazette 
started  up  a  fax  newspaper  with  de¬ 
livery  to  businesses  and  broadcast 
outlets. 

Competitors  have  also  entered  the 
void,  with  suburban  papers  printing 
extra  copies. 

One  Pittsburgh  competitor,  the 
North  Hills  News-Record,  converted 
its  twice-weekly  paper  to  a  daily  start¬ 
ing  with  the  second  day  of  the  strike. 

The  drivers  strike  halted  publica¬ 
tion  of  the  Scripps  Howard  Newspa¬ 
per  group-owned  Post-Gazette  and 
Block  Newspaper  group’s  evening 


Pittsburgh  Press,  which  are  jointly 
produced  and  distributed  under  an 
agency  agreement.  The  drivers  struck 
just  as  the  joint  operating  agency,  the 
Pittsburgh  Press  Co.,  was  about  to 
implement  a  new  delivery  system. 

Under  the  new  system,  which  has 
been  bitterly  opposed  by  the  union  in 
the  yearlong  negotiations,  carriers 
would  pick  up  their  papers  at  four 
bulk  distribution  centers. 

Union  and  management  represen¬ 
tatives  say  the  plan  would,  over  two 
years,  eliminate  up  to  450  of  the  600 
Teamster  positions. 

The  plan  also  envisions  ending 
youth  carriers,  a  total  of  about  4,300. 

For  the  first  time  since  the  strike 
began,  the  two  sides  met  May  27. 

The  last  newspaper  strike  in  Pitts¬ 
burgh  was  in  1975. 
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we  had  settled  these  problems  in  dis¬ 
cussions  last  year.” 

As  I  circled  the  area,  1  heard  an  in¬ 
terview  by  a  radio  reporter  with  a  po¬ 
lice  lieutenant  from  the  crime  scene. 

My  press  pass  got  me  past  a  Cali¬ 
fornia  Highway  Patrol  police  line  at 
a  fire  where,  across  the  street,  a  Los 
Angeles  police  officer  with  pistol 
drawn  was  stalking  a  possible  sniper 
in  a  two-story  building.  He  found  no 
sniper. 

A  short  time  later,  a  large  contin¬ 
gent  of  city  policemen  in  full  combat 
kit  backed  by  an  armored  personnel 
carrier  bristling  with  weapons  rushed 
across  a  main  thoroughfare  and  turned 
all  lanes  of  northbound  traffic  around 
in  three  giant  U-turns,  heading  cars 
back  southward.  Helicopters  clattered 
overhead. 

Already  inside  police  lines  this 
time,  1  parked  my  car  on  a  side  street 
and  got  out.  Fear  of  snipers  again 
rubbed  raw  nerves.  The  armored  per¬ 
sonnel  carrier  stood  at  the  center  of  a 
perimeter  of  officers  in  flak  jackets 
and  combat  helmets  standing  with 
shotguns  at  the  ready,  while  a  K-9  unit 
sniffed  through  the  neighborhood  in 
search  of  two  gunmen. 

A  few  minutes  earlier  three  men  in 
a  car  had  pulled  alongside  a  motorist 
waiting  for  a  stoplight  and  fired  a  gun 
at  him.  The  motorist  turned  out  to  be 
a  Los  Angeles  police  officer  on  his 
way  to  his  assignment  in  plain  clothes. 

In  the  ensuing  gunfight,  the  officer 
killed  one  of  his  three  assailants,  and 
the  other  two  fled  on  foot.  The  opera¬ 
tion  rounded  them  up  within  an  hour. 

On  the  night  the  trouble  started, 
there  were  no  police  lines  to  cross  and 
my  press  pass  was  no  help  at  all.  1  left 
the  office  with  the  idea  of  working 
my  way  toward  Normandie  and  Flo¬ 
rence  where  Bradley  and  Ramos  had 
headed. 

Two  blocks  from  the  office  1  no¬ 
ticed  a  commotion  in  the  street  be¬ 
hind  me  and  paused  at  an  intersection 
to  watch  in  my  rear-vision  mirror. 
Suddenly  a  loud  bang  like  the  blast 
of  a  hand  grenade  filled  the  inside  of 
my  car,  and  a  shower  of  glass  ex¬ 
ploded  around  me.  A  heavy  chunk  of 
concrete  had  smashed  through  my 
rear  window  and  landed  beside  me  on 
the  passenger-side  floor. 

I  gunned  the  engine,  shooting  the 
car  across  traffic  in  the  cross  street 
riot  not  far  from  the  location  where 
some  hours  later  another  white  mo¬ 
torist  would  die  with  a  bullet  in  the 
head. 

The  reporters  who  ventured  into 


those  dangerous  streets  seeking  an¬ 
swers  found  anger,  hate,  cowardice, 
and  greed.  But  we  learned  about 
something  else  that  might  prove  a 
longer-lasting  fiber  of  our  society: 
Black  people,  although  furious  by  the 
acquittals,  reached  across  the  color 
barriers  in  the  midst  of  it  all,  some¬ 
times  at  the  risk  of  their  lives,  to  save 
victims  of  other  races. 

I  have  never  had  a  friendlier  re¬ 
ception  in  a  restaurant  than  I  received 
from  the  black  people  who  run  a  small 
diner  I  dropped  into  for  a  soft  drink 
one  day  in  the  midst  of  all  the  snarling, 
violent  hostility  in  the  streets. 


The  reassurance  I  got  there  has 
brought  me  back  twice  since  the  trou¬ 
ble  stopped,  and  I  will  be  going  back 
again. 

Mag  ads  gaining 

Total  magazine  advertising  pages 
rose  3.1%  in  April  and  ad  revenue 
rose  10.9%,  the  Publishers  Informa¬ 
tion  Bureau  reported. 

The  trade  group  said  the  results  left 
ad  pages  for  the  first  four  months  of 
the  year  down  1%,  and  revenue  up 
4.2%,  compared  with  the  period  last 
year. 
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readers  and  non-readers  are  saying, 
to  hear  what  they  really  think  rather 
than  “what  I’m  supposed  to  say.” 
They  include  Robert  Cole’s  trilogy. 
The  Political  Life  of  Children,  The 
Moral  Life  of  Children  and  The  Spir¬ 
itual  Life  of  Children,  as  well  as  Carol 
Gilligan’s  In  a  Different  Voice  and 
the  later  —  but  tougher  reading  — 
books  she  edited.  Making  Connec¬ 
tions  and  Mapping  the  Moral  Do¬ 
main. 

An  important  distinction  that  af¬ 
fects  individuals,  neighborhoods,  and 
whole  communities  has  to  do  with  au¬ 
thority,  power,  and  responsibility.  At 
the  individual  level,  it  is  the  differ¬ 
ence  between  people  who  grew  up  in 
homes  where  parents  routinely  used 
authority  and  decision  making  at 
work  and  in  community  activities, 
contrasted  with  those  whose  families 
had  or  thought  they  had  little  say  out¬ 
side  the  home.  Is  the  big  boss  re¬ 
spected  and  talked  to,  or  feared  and 
avoided?  Is  the  job  description  the 
whole  job,  or  the  starting  point  for 
something  more? 

This  question  of  social  class  re¬ 
lates  more  to  power  and  authority  re¬ 
lationships  than  to  income  and  affects 
source  credibility  and  editorial  page 
advice,  among  other  things.  Educa¬ 
tion  is  a  partial  mediator  but  seldom 
eliminates  or  overcomes  the  instinc¬ 
tive  reaction  that  helps  an  individual 
decide  whether  to  read  the  story  and 
stay  with  it. 

Herbert  Cans  discusses  social  class 
and  its  impact  on  how  people  con¬ 
nect,  including  roles  of  news  media, 
in  Middle  American  Individualism, 
reissued  in  paperback  last  year.  Lil¬ 
lian  Rubin’s  Worlds  of  Pain  looks  at 
working-class  families.  Mary  Field 
Belenky  and  her  colleagues  explain 
how  everyday  experience  and  edu¬ 
cation  help  people  move  from  “I  don’t 
matter  so  why  bother”  to  those  more 
connected  —  people  recognizable  in 
newspaper  research  variously  as  non¬ 
readers,  at  risk,  and  loyal  readers. 
Their  book.  Women ’s  Ways  of  Know¬ 
ing,  includes  enough  information 
about  participants  in  their  research  to 
help  readers  see  the  parallels. 

Cutting  through  all  of  this  is  the 
clear  sense  that  most  people  would 
welcome  and  respond  to  more  news 
of  substance,  if  they  could  connect 
with  it  —  see  themselves  and  their 
world  in  it  —  more  quickly  than  tra¬ 
ditional  print  news  approaches  per¬ 
mit. 

Citizens  and  Politics:  A  View  from 
Main  Street  America,  a  research  re¬ 


port  by  the  Harwood  Group  for  the 
Kettering  Foundation  confirms  that. 
(The  report  is  available  from  the  foun¬ 
dation,  200  Commons  Road,  Dayton, 
Ohio  45459-2799.)  The  report  iden¬ 
tifies  other  barriers  to  citizen  in¬ 
volvement  and  prompts  such  ques¬ 
tions  as:  Has  any  newspaper  told  its 
readers  how  to  contribute  to  political 
candidates,  especially  local  commu¬ 
nity  candidates,  with  committee 
names  and  addresses  and  an  expla¬ 
nation  of  campaign  contributions 
laws?  Was  the  information  published 
well  before  the  primaries,  when  in¬ 
dividual  small  contributions  could 
make  a  difference? 

Not  all  fixes  are  that  easy  and  quick; 
but  the  outside  evidence  says  that 
newspapers  can  breach  most  of  those 
barriers  over  time  with  careful,  con¬ 
sistent  use  of  changes  and  innovations 
being  tried  here  and  there  today. 


Nieman 

(Continued  from  page  16) 

Maynard  had  been  a  reporter  for  sev¬ 
eral  years  at  the  Patriot  Ledger  of 
Quincy,  Mass. 

Gregory  Roberts,  41,  assistant 
metro  editor-state  and  national  staff, 
the  Times-Picayune,  New  Orleans. 
Roberts  will  study  the  changing  na¬ 
ture  of  the  press’s  role  in  American 
society  through  courses  in  political 
science,  history,  and  public  policy. 

Michael  Skoler,  34,  a  Washington- 
based  science  reporter  for  National 
Public  Radio,  who  will  combine  stud¬ 
ies  in  public  health,  government,  and 
business  to  shape  his  future  reporting 
on  international  public  health  issues. 

Olive  Talley,  36,  general  assign¬ 
ment  reporter  for  the  Dallas  Morning 
News,  who  will  take  courses  in  eco¬ 
nomics,  business,  and  public  policy 
to  better  understand  the  U.S.  econ¬ 
omy  and  public  health  issues. 

Terry  Tang,  33,  editorial  writer  and 
columnist  for  the  Seattle  Times,  who 
will  take  courses  in  government,  pub¬ 
lic  health,  and  law  concerning  national 
health  care  and  public  health  policy. 

Andrew  (Sandy)  Tolan,  36,  exec¬ 
utive  producer  with  Desert  West  Re¬ 
search  and  Information  of  Prescott, 
Ariz.  Tolan  will  focus  on  gaining  a 
better  understanding  of  forces  re¬ 
shaping  the  world’ s  economy  and  eth¬ 
ical  questions  generated  by  that 
change. 

Matthew  Zencey,  34,  assistant  ed¬ 
itorial  page  editor  for  the  Anchorage 
(Alaska)  Daily  News,  who  will  focus 
on  issues  of  public  policy,  law,  health 
care,  and  the  environment  that  might 
affect  future  Alaskan  development. 

—  AP 


Summit 

(Continued  from  page  14) 

It  takes  only  a  drive  from  the  air¬ 
port  to  the  U.N.  conference  center  to 
see  some  examples.  Delegates  will 
pass  the  polluted  waters  of  Guanabara 
Bay  and  the  often  unswimmable  wa¬ 
ters  of  Copacabana  and  Ipanema 
beaches.  Along  Avenida  Brazil  the 
air  is  choked  with  pollution  coming 
from  the  local  industries.  On  Rio’s 
hills  are  the  slums,  or  favelas,  with 
their  open  sewers,  potential  breeding 
grounds  for  cholera  bacteria. 

Thomas  Kamm  of  the  Wall  Street 
Journal  says  that  the  Rio  story  will 
be  hard  to  resist.  The  New  York  Times, 
he  observes,  is  staying  in  a  hotel  over¬ 
looking  the  largest  favela  in  Latin 
America  called  Rocinha.  With  that 
proximity,  he  feels,  it  would  be  hard 
for  any  journalist  to  resist. 

Reporter  in 
ethics  dispute 
runs  for  office 

Ray  Hanania,  the  reporter  who  left 
the  Chicago  Sun-Times  amid  allega¬ 
tions  that  he  had  advised  Chicago 
treasurer  Miriam  Santos  in  her  polit¬ 
ical  feud  with  Mayor  Richard  M.  Da¬ 
ley,  is  running  for  a  seat  in  the  Illi¬ 
nois  House  of  Representatives. 

Hanania,  whose  unlawful  dis¬ 
missal  lawsuit  against  the  newspaper 
was  denied  earlier  this  year,  was  se¬ 
lected  by  Democratic  Party  officials 
to  run  in  the  38th  District,  a  group  of 
communities  in  Chicago’s  southwest 
suburbs.  In  this  year’s  Democratic 
primary ,  no  candidate  had  filed  to  op¬ 
pose  incumbent  Republican  Larry 
Wennlund. 

Revamped 
biz  section 

The  Oakland  (Calif.)  Tribune  has 
unveiled  a  new  business  section  de¬ 
signed  “to  meet  the  diverse  needs  of 
readers  in  the  urban  Eastbay,”  the  pa¬ 
per  reported. 

The  revamped  section  includes 
new  columnists  with  a  different  fo¬ 
cus  each  day  of  the  week.  Among  its 
special  features  are  new  graphics  and 
daily  profiles  of  local  business  peo¬ 
ple.  With  the  help  of  a  new  AP  soft- 
wear  program,  SelectStocks,  the  Tri¬ 
bune  has  redone  its  stock  pages  to  be 
more  accessible  and  informative,  a 
spokeswoman  said. 
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Classified  Advertising 


11  W.  19th  Street,  NY,  NY  10011 
PHONE  (212)  675-4300 
FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 

***  FREE  900  #’s  *** 

Yes  -  FREE  900  #’s  already  approved 
900  Call  Association  1(800)  982-6224 


PARTNERSHIP  OPPORTUNITIES 
900  VOICE  MAIL  PERSONALS 
CALL  LINDA  1  (800)  886-INFO 


_ ASTROLOGY _ 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-80(3-322-5101. 


_ AUTOMOTIVE _ 

CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 


_ CARTOONS _ 

CARTOONS  AVAILABLE! 

Have  cartoons  on  business,  computing, 
farming,  banking,  medical,  family  life, 
etc.  can  make  package  deals,  offer 
exclusivity  and  very  negotiable.  Will  fax 
samples.  Fax  your  wantlist  to  Great 
Lakes  Features  (906)  482-6234. 


ENTERTAINMENT 

HOLLYWOOD  GOSSIP  COLUMN  (the 

latest  on  the  greatest).  Weekly,  camera- 

ready  with  photos.  Info:  1(800) 
533-0073. 


FAMILYIPARENTING 

Just  a  spoonful  of  humor  helps  the 

philosophy  go  down,  in  the  most 

delightful  way.  "FAMILY  MATTERS" 

from  every  angle.  Written  by  a  physi¬ 

cian,  mother  of  4.  Well  received  weekly 
in  Santa  Barbara  News-Press.  Samples 

on  request.  Karen  Engberg,  M.D.,  2329 

Oak  Park  Ln.,  Santa  Barbara,  CA 

93105.  (805)  682-8844;  FAX  (805) 

682-6499. 


HUMAN  SEXUALITY 

SOBIN  ON  SEX.  Perfect  antidote  to 
Landers,  Abby  by  reknown  author- 
activist.  Samples.  (516)  868-1673. 

The  only  time  you  realize 
you  have  a  reputation  is 
when  you  realize  that 
you’re  not  living  up  to  it. 


CONTESTS 


CARTOON  TALENT  SEARCH,  Cash 
Awards!  Possible  Syndication.  John 
Shepard,  560  Lakeforest,  Cleveland, 
OH  44140. 


EDITORIAL  CONSULTANTS 


ARE  YOU  GETTING  EVERYTHING  YOU 
CAN  OUT  OF  YOUR  NEWSROOM? 
Former  daily  editor  will  evaluate 
content,  staffing  with  an  eye  toward 
improving  quality,  productivity. 
Specialist  in  small  and  medium-size 
papers.  Write  Mike  Wallace  News 
Consulting,  512  Caoitola  Ave.,  Suite 
100,  Capitola,  CA  95010,  or  call  (408) 
479-1757. 

FAX  YOUR  AD  TO  E&P 
(212)  929-1259 


_ HUMOR _ 

A  few  comments  made  recently  about 
Jamie  Wayne: 

“Funny,  cheap,  hates  my  mother."  ~ 
Jamie’s  ex-girlfriend. 

"Canada's  answer  to  Jerry  Seinfeld. 
Wait  a  minute,  I  forgot  the  question.”  - 
Jamie's  absent-minded  Uncle  Saulie. 
"If  it’s  not  there  in  30  minutes  -  whad- 
dya  gonna  do  about  it?"  -  Vinnie,  owner 
of  Vmnie's  Pizza. 

Humor  columnist  for  hire.  Has 
appeared  in  more  than  20  Canadian 
publications. 

He's  still  funny,  still  cheap  -  but  more 
importantly,  he  still  hates  her  mother. 
Contact  Jamie  Wayne  (416)  350-6300. 


NEWS  SERVICES 

TRACK  YOUR  BIGGEST  COMPETITION 
Journal  Graphics  monitors  (and  tran¬ 
scribes)  most  TV  News,  including  CNN 
24  hours  a  day.  Our  fax  services  keep 
you  current  and  assist  in  your  own 
coverage.  For  list  of  free  samples,  call 
(303)  727-6403  from  your  fax  machine 
and  request  document  #9. 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 

Daily  and  Sunday  Crossword  Puzzles 

24515  California  Ave.  #12  Hemet,  CA 

92545  Phone  (714)  926-4843. 


SENIOR  HEALTH 

"SENIOR  CLINIC."  America’s  ONLY 

doctor  written  column  on  Senior  Health. 

9th  year  in  Rochester  (NY)  Democrat  & 

Chronicle.  Weekly,  6O0  words.  Try  for  2 

month’s  free  trial  and  let  your  readers 

decide.  Samples,  rates.  Frank  Macln- 

nis,  M.D.  HFM  Literary  Enterprises, 

#104-3283  Casorso  Road,  KeJowna, 

British  Columbia,  Canada  VIW  3L6. 

(604)  868-8603 


SYNDICATED  COLUMNS 

Quality  HOUSE  &  HOME  600  words 

Weekly  &  Reasonable  (715)  755-2143. 


_ TRAVEL _ 

TRAVEL  ALERT  feature  for  the  cost- 
conscious  traveler.  Your  readers  are 
changing  their  travel  habits.  Features 
travel  bargains,  savings  tips.  Pay  only 
for  published  columns.  Renaissance 
Group,  PO  Box  81366,  San  Diego,  CA 
92138-1366. 


MAGAZINES  FOR  SALE 

NEW  LIFE  STYLE  DESIRED?  Profitable 
established  magazine  for  sale  on  Amelia 
Island,  Florida.  Desk  Top  Publishing 
System  included.  Will  train  new  owner. 
SANDSON,  INC.  (904)  277-8012. 


NEWSPAPER  APPRAISERS 

APPRAISALS  tor  estate,  tax,  stock, 

asset,  depreciation,  insurance,  bank, 

partner,  others:  ROBERT  N.  BOLITHO 

&  ASSOCIATES,  POB  3008,  Palm 
Beach,  FL  33480  (407)  820-8530. 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Senrices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


PROFESSIONAL  APPRAISALS 

Very  detailed  and  accurate  appraisals  of 

your  publishing  business,  for  any 

purpose.  Confidential. 

RICKENBACHER  MEDIA  CO. 
3828  Mockingbird  Lane 

Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPER  BROKERS 


“1st  in  RESULTS" 
WEBSTER  &  ASSOCIATES 
6  Oak  Tower,  Yantis,  TX  75497 
(903)  473-7200 


600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-8660 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 

England,  New  York,  New  Jersey  and 

Pennsylvania  as  Brokers.  4  Water  St., 

Arlington,  MA  02174.  (617)  643-1863 


CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
John  T.  Cribb  (406)  586-6621 
Newspaper,  Free  &  Specialty 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
410  Elm  St.  Troy.  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 

(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito.  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 


MICHAEL  D.  LINDSEY 
3465  S.  Oleander  [)rive 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


ROBERT  N.  BOLITHO 
&  ASSOCIATES 
Our  Firm  Established  1923 
POB  3008,  Palm  Beach,  FL  33480 
Bob  Bolitho  -  (407)  820-8530 


Whitesmith  Publication  Services 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  FINANCING 


$500, 000-$25, 000,000  financing  for 
acquisition  or  buyout. 

JM&A  (614)  889-9747. 


NEWSPAPERS  FOR  SALE 

BE  FIREPROOF.  Own  your  paper.  Free 
list,  some  publisher  financed.  Bill 
Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703,  (512)  476-3950. 


MONTANA:  County  exclusive  weekly 
newspaper,  strong  cash  flow,  Macin¬ 
tosh,  mountain/lake  setting,  this  is  a 
good  one.  $215,000  price  includes 
completely  renovated  building  worth 
$85,000.  Cribb  Media  Service,  1 
Annette  Park,  Bozeman,  MT  59715. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


PUBUCATIONS  FOR  SALE 


SAN  FRANCISCO  Business  magazine 
$225K.  Excellent  upside.  Only 
$100K  down.  Mr.  Sparks,  (415) 
673-1426. 
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Jose  Iturbi 


ANNOUNCEMENTS 


INDUSTRY 

SERVICES 


aRCULATION  SERVICES 

ALTERNATE  DELIVERY  -  Turn  Mail 
COSTS  into  PROFITS.  We  offer 
complete  development  services  includ¬ 
ing  routing,  mapping,  carrier  training, 
quality  control  methods  and  administra¬ 
tive  techniques.  Over  21  years  of  deliv¬ 
ery  experience.  For  more  information, 
call  us  collect  at  (517)  732-2081  or 
write  to  APS  Development  (E).  PO  Box 
645,  Gaylord.  Ml  49735. _ 

ALWAYS  SETTING  THE  STANDARD 

CIRCULATION  DEVELOPMENT  INC. 

Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 


AMERI-TEL  1  MARKETING 
BY  USE  OF  TELEMARKETING 
AMERI-TEL  CAN  INCREASE  YOUR 
NEWSPAPER  CIRCUUTION  WITH: 
1:  NEW  STARTS 
2:  STOP  SAVERS 
3:  VERIFICATION 
4:  CONVERSION  PROGRAMS 
5:  HIGH  RETENTION 
FOOT  CANVASSING  IS  ALSO 
AVAILABLE 
CALL  MR.  PRIOLO 
1(800)  25  AMTEL 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)352-1123 
John  Dinan  ~  John- Lyons 


CSC  CIRCULATION  PROMOTIONS 
Telemarketing,  Verification,  Surveys 
and  MORE!  Proven  results.  Lowest 
Costs  Around!  Guaranteed.  BOX  355, 
Clinton,  MA  01510  (508)  365-6696. 


DOVER  PROMOTIONS.  INC. 

Nothing  fancy,  just  hard  work!  Crew 
sales  with  employee  managers.  Tele¬ 
marketing,  Market  Research  and  Opin¬ 
ion  Polls.  (609)  383-0250 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


POSTAL  RATES  KILLIN’  YA?  Convert 
from  mail  delivery  to  carrier  home  deliv¬ 
ery  today.  Van  Dozier  (205)  821-8373. 
17  years  experience  in  newspaper 
promotion  and  distribution. 


SUNSET  CREWS  INC. 
Exclusively  Midwest  Crew  Sales. 
l-(800)  877-7176 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


TERRY  JOHNSTON 
PRODUCTIONS  INC. 
Unequaled  Telemarketing  Results 
Immediate  Growth  Realized 
Call:  (714)  665-7298 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


Men  occasionally  stumble 
upon  the  truth,  hut  most  of 
them  pick  themselves  up 
and  hurry  off  as  if  nothing 
had  happened. 

Winston  Churchill 


INDUSTRY  SERVICES 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

•Daily  Senrice  Contracts* 

•One  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOLL  FREE  1(800)  657-2110 

SERVICE  ft  REPAIR 

METRO  CYLINDER  EXCHANGE 

•  NO  CORROSION  PROBLEMS 

•  ENVIRONMENTALLY  RESPONSIBLE 

•  COMPLETE  REBUILD  PARTS 

MOUNTAIN  STATES.  INC. 

(602)  574-0031  (800)  257-3045 

EQUIPMENT 
&  SUPPLIES 

CAMERA  ft  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 

Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 

H.  Carlbom  CKOptical  310/372-0372 

MAILROOM 

“KANSA"  MODEL  “480"  inserter  and 
480  add-on  stations,  excellent  condi¬ 
tion,  best  offer  will  own!  Financing/ 
leasing  available. 

Call  (316)  342-7900. 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 

MISCELLANEOUS 

SMALL  NEWSPAPER  going  out  of  busi¬ 
ness.  Must  sell  equipment:  Waxer, 
racks  (wire  and  boxes),  and  layout  tools. 
Leave  a  message  at  (908)  793-4366, 
ask  for  Nick. 

PHOTOTYPESETTING 

It’s  NEW  -  It’S  HERE!!  11x17  LASER 
PRINTER  -  400  DPI  &  Adobe  Post¬ 
Script  Level  2  -  at  the  price  you’ve  been 
waiting  for  $4,550;  with  up  to  3  on-line 
paper  trays  optional.  90  day  parts  & 
labor  warranty  and  nationwide  3rd  party 
sen/ice. 

Call  Bob  Weber,  Inc.  (216)  831-0480, 
Fax  (800)  837-8973/(216)  831-1628. 

PRESSES 

AVAILABLE 
Refurbished  King  units  (Color  &  News) 
and  folders.  Motors  and  drive  units. 
Rebuilt  blanket,  plate  cylinders,  includ¬ 
ing  bearers,  for  King  presses,  guaran¬ 
teed  5  years.  Sheet  fed  press  and 
bindery  ^uipment  available. 

Lee  Smith  Industries  manufactures 
many  King  parts.  We  offer  full  service 
on  King  presses,  with  emphasis  on 
weekend  sen/ice.  24  hour  delivery  on 
parts.  Inquire  for  prices  on  parts  and 
service.  C^ll  Lee  Smith  Industries  at  1 
(800)  866-0515  for  further  details. 


RING?  HIRING?  HIRING?  HIRING?  H( 
pR  JUST  LOOKING?  OR  JUST  LOOKIN 
?  BUYING?  BUYING?  BUYING?  BUY 
NG?  SELLING?  SELLING?  SELLING? 

?  HIRING?  HIRING?  HIRING?  HIRING 
IT  LOOKING?  OR  JUST  LOOKING?  C 
UYING?  BUYING?  BUYING?  BUYING' 
fLLING?  SELLING?  SELLING?  SELLING 
RING?  HIRING?  HIRING?  HIRING?  H 

Use  the  Classified 
Ad  Pages  of 

E&P! 


E&P's  ClassifiecJ  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  new 
employment  opportunities  and  hire  the  key 
people  who  make  your  newspaper  run. 

Up  to  10  pages  of  new,  fresh  and  up-to-date 
classified  listings  every  week  in  E&P! 

Rates  and  order  form  are  in  this  section.  To 
place  your  classified  ad  call  (212)  675-4380 
or  mail  it  to  the  E&P  Classified  Dept.,  11  West 
19th  Street,  New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX;  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI!I 


E&P  Classified 

..  .the  difference  is  in  the  results 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  3/u  1985  Goss  Community; 
8/u  rebuilt  1975  Harris  V25;  2/u  Harris 
VI 5A  W/50  HP  drive;  5/u  RZ300. 

Tel  913/362-8888  Fax  913/362-8901 


GE  Press  drives-60  HP  motors 

8-12  units/folder  -  from  24K 

Call  (505)  294-0450 _ 

Goss  Cosmo  Press,  1974, 4  units.  Good 
running  condition. 

Call  (8l3)  461-0245. _ 

HARRIS  V15A  converted  to  V15D  -  oil 
bath,  6-unit  1989  rebuilt  D.  Little  use, 
2  folders,  2  splicers,  2  roll  stands.  Best 
offer  over  $100,000. 

Call  (516)  231-6060. _ 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528FAX  (404)  552-2669. 

4  unit  Goss  Community  grease  units  w/ 
sidelay.  Community  folder  with  quarter 
fold.  20HP  drive.  Excellent  condition. 
Can  be  seen  running.  Available  uppn 
commitment.  $85,000  as  is,  where  is. 
Call  Bill  Stabler  or  Dave  Church  at 
(707)  226-3711. 


Seven  units  Goss  Mark  II 
One  unit  Goss  Mark  V 
3:2  subway  delivery  folder 
Two  half-decks 
Cut-off:  22  3/4” 

Web  Width:  55" 

Ten  units  Goss  Mark  I 

Two,  2:1  double  delivery  folders 

Three  half-decks 

Two  color  humps 

Cut-off:  22  3/4" 

Web  Width:  55" 

Both  presses  will  be  available  Septem¬ 
ber  1,  1992. 

Contact:  Frederick  K.  McCann 
Copley  Newspapers 
(619)  454-0411 

IT’S  A  SELLER^ 
MARKET  FOR 
COMMUNITY* 
EQUIPMENT. 
AND 

WE’RE  BUYING. 

If  you’re  looking  to  sell  22-3/4- 1 
inch  SSC  units,  or  SC  and  SSC 
folders,  we’re  interested  in 
talking  with  you.  Used  Equip¬ 
ment,  Rockwell  Graphic 
Systems  -  The  Americas, 
Rockwell  International,  700 
Oakmont  Lane,  Westmont, 
Illinois  60559,  (708)  850-6178, 
Fax:  (708)  850-6177 


SCANNING  EQUIPMENT 


FOR  SALE:  1  Royal  Zenith  4050-E 
color  scanner  good  condition  and  1  Fuji 
FG600  film  processor.  Used  in  daily 
newspaper  since  new  (1985).  $30,000 
for  both.  Will  consider  trade  for  Macin¬ 
tosh  equipment. 

Contact  Jim  Hickey  (206)  597-8387. 


WANTED  TO  BUY 

WANTED  TO  BUY 

Several  Baldwin  Automix  Model  22rs. 
SANDIM,  INC. 

79  MAIN  ST. 

NYACK,  NY  10960 
TEL.  (914)  353-1122 
FAX.  (9141353-1086 

Neighbors  praise  unselfish¬ 
ness  because  they  profit  by 
it. 

Friedrich  Nietzsche 


HELP 

WANTED 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER/GM  for  most  profitable 
division  in  expanding  chain  of  quality 
community  papers.  Full  P/L  responsibil¬ 
ities  for  two  weeklies,  one  twice-weekly 
and  shopper.  Your  strength  must  be 
advertising  sales/marketing  with  a  full 
understanding  of  all  other  facets, 
including  press.  Resume  and  salary 
requirements  to:  Sherry  Havens,  Whid- 
bey  Press,  Inc.,  7689  Day  Rd.,  Bain- 
bridge  Island,  WA  981 10. 


ADVERTISING 


AD  SERVICES  MANAGER 

We’re  looking  for  an  experienced, 
hands-on  Ad  Services  Manager  to  lead  a 
16  person  department.  You  should  have 
demonstrated  organizational  skills  and 
be  a  creative  thinker.  Computer  literacy 
is  essential.  Familiarity  with  Macs, 
front-end,  pagination,  and  layout 
systems  as  well  as  typesetters  is  impor¬ 
tant.  We  are  a  45,000  morning, 
61,000  Sunday  Gannett  paper  in  Zone 
2.  Please  send  a  resume  with  at  least 
three  references  to  the  Poughkeepsie 
journal.  Personnel  Department,  PO  Box 
1231,  Poughkeepsie,  NY  12602.  You 
may  FAX  a  response  to  (914) 

I  437-4918.  EOE _ 


Rockwell  International 


LINCOLN  UNIVERSITY 

INSTRUCTOR/ASSISTANT  PROFESSOR  OF  PSYCHOLOGY 

(Non-Tenure  Track) 

(CODE  #0110) 

OUTIES:  Teach  12  credit  hours  per  semester.  Limited  Summer  teaching  opportunities 
available.  Teaching  load  includes  general  Psychology  and  upper  division  courses 
including  one  or  more  of  the  following;  Experimental  Psychological  Testing.  Advise 
Psychology  Majors. 

QUALIFICATIONS:  M.A./M.S.  in  Psychology  required,  Ph  D.  in  Psychology  preferred. 
The  successful  candidate  will  demonstrate  through  education  and/or  experience  (1) 
potential  for  teaching  excellence  at  an  open  admissions  and  multicultural  institu¬ 
tion  and  (2)  commitment  to  undergraduate  instruction. 

DEADLINE  DATE;  June  30,  1992. 

PROFESSOR  OF  JOURNALISM/DEPARTMENT  CHAIR 

(A  full-time,  tenure  track  position) 

(CODE  #0112) 

Lincoln  University  invites  nominations  and  applications  for  Chairperson,  Depart¬ 
ment  of  Communications. 

DUTIES:  The  department  is  responsible  for  instruction  in  speech,  and  in  print  and 
broadcast  journalism.  Supporting  the  department  are  an  FM  radio  studio,  and  a 
newly  equipped  T.V.  studio  which  serves  both  as  an  educational  facility  and  as  a 
production  facility  for  the  local  access  channel. 

QUALIFICATION:  Candidate  must  have  an  earned  doctorate  and  academic  adminis¬ 
trative  experience  or  a  master’s  degree  and  considerable  experience  in  print  or 
broadcast  journalism;  knowledge  of  the  current  media  industry,  strong  human  and 
community  relation  skills.  Salary  and  rank  are  commensurate  with  qualifications 
and  experience. 

DEADLINE  DATE:  June  20,  1992. 

BENEFITS:  Retirement,  group  life  insurance,  major  medical,  annual  sick  leave,  and 
educational  benefits. 

APPLICATIONS  PROCEDURE:  Send  Vitae,  Transcripts  of  Undergraduate  and  Gradu¬ 
ate  work  (unofficial  transcripts  acceptable  for  initial  screening),  and  three  (3)  letters 
of  recommendation  to  the  Personnel  Office,  Lincoln  University,  820  Chestnut 
Street,  Jefferson  City.  MO  65102-0029.  AA/EEO. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALESPERSON 

EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect 
for  the  newspaper  industry  desired. 
Salary  and  commission  contingent  on 
background.  Interesting,  challenging 
work  with  considerable  travel  required. 
Write  to  Steve  Townsley,  Advertising 
Manager,  1 1  W.  19th  St.,  New  York,  NY 
10011  or  phone  (212)  675-4380/fax 
(212)  929-1259  for  appointment. 

ADVERTISING  DIRECTOR  for  a  group 
of  community  newspapers  and  nautical 
publications.  Be  a  part  of  a  fast  growing 
southern  California  company.  Bright 
future  for  a  creative  hardworking 
person.  Responsibilities  include  staff 
development,  budgeting,  sales  presen¬ 
tations,  team  management  and  project 
development.  Great  benefits,  salary 
plus  health  bonus  plan.  Send  resume 
and  references  to  Box  5855,  Editor  & 
Publisher. 

ASSISTANT  RETAIL  AD  MANAGER  to 
assist  present  manager  to  develop,  train 
and  supervise  sales  staff  for  recently 
launch^  Brooklyn,  NY  shopper.  Previ¬ 
ous  shopper  experience  desirable.  This 

i  is  a  temporary  position  that  could  lead 
to  permanent  assignment.  Box  P25D,  1 
Irving  Place,  New  York,  NY  10003. 

CLASSIFIED  ADVERTISING  MANAGER 

’  Excellent  opportunity  for  an  exper¬ 
ienced  classified  advertising  manager 
with  a  large,  progressive  Connecticut 
weekly  group.  Full  responsibility  for  the 
management  and  growth  of  classified 
sale  department.  Develop  and  imple¬ 
ment  classified  promotion,  train  and 
motivate  representatives,  oversee 
computer  entry,  and  prove  inbound  and 
outbound  selling  efforts,  develop 
untapped  classified  categories  and 
explore  audiotext  possibilities.  Attrac¬ 
tive  compensation  package  with  salary 
plus  incentive  pay.  Send  responses  to 
Box  5822,  Editor  &  Publisher. 

DISPLAY  SALES  MANAGER 
Long  Island  based  weekly  advertising 
periodical  seeks  professional  with  five 
years  outside  sales  management  experi¬ 
ence  in  our  industry.  Must  also  have 
budget,  forecast,  sales  cost  and  P/L 
experience.  Fully  qualified  need  only 
apply.  Excellent  base,  bonus,  benefits 
and  company  car.  Send  resume  and 
cover  letter  stating  your  achievements 
and  goals  to  Personnel,  Box  525,  Bald¬ 
win,  NY  11510. 

MAJOR  ACCOUNTS  REPRESENTATIVE 
Gateway  Publications,  publisher  of  14 
weekly  newspapers  in  suburban  Pitts¬ 
burgh,  seeks  an  experienced  Major 
Accounts  Representative.  The  succes- 
ful  candidate  will  be  responsible  for  the 
development  of  regional  and  national 
major  accounts.  Candidates  must  have 
at  least  2  years  newspaper  experience 
along  with  excellent  communications 
skills.  This  is  an  outstanding  opportuni¬ 
ty  for  an  individual  with  a  proven  track 
record  to  join  western  Pennsylvania’s 
most  successful  weekly  newspaper 
group.  We  offer  a  complete  benefit 
package  and  excellent  compensation 
opportunities.  Send  resume  and  salary 
history  to  Gateway  Publications,  610 
Beatty  Road,  Monroeville,  PA  15146, 
Attn:  Advertising  Director. 

RETAIL  ADVERTISING  MANAGER  for 
Eastern  Zone  5,  daily  and  Sunday,  20  - 
25,000  size  with  TMC  and  other  publi¬ 
cations.  Must  be  good  manager,  trainer, 
sales-driven,  and  management  team 
member.  Salary  commensurate  with 
ability.  Benefits  and  bonus  offering. 
Join  a  growth  company  with  opportunity 
to  advance.  Send  resume  in  confidence 
to  Box  5866,  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
REPRESENTATIVES 

Edwards  Publications  is  now  accepting 
applications  for  experienced 
Advertising  Sales  Representatives  for 
its  Iowa  newspaper  division.  Position 
can  lead  to  management  for  the  right 
individuals.  Submit  your  resume,  in 
confidence,  to: 

Joni  Weerheim,  Publisher 
Spencer  Daily  Reporter 
PO  Box  5068 
Spencer,  Iowa  51012 
EOE  Employer 


ADVERTISING  SALES  MANAGER 

An  excellent  opportunity  with  10,000 
daily  and  Sunday  in  growing  Georgia 
market.  Responsibilities  include  train¬ 
ing  and  motivation  of  sales  staff,  budget 
preparation  and  active  participation 
with  our  management  team.  Outstand¬ 
ing  performance  will  lead  to  considera¬ 
tion  for  General  Manager  position  in  the 
future.  This  is  a  competitive  market 
demanding  a  professional  attitude  and 
the  ability  to  lead  by  example.  Send 
resume,  which  must  include  salary 
history,  to  Box  5851,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER  for  75,000 
circulation  Texas  daily.  Direct  our  staff 
of  17  in  the  personnel,  technology,  and 
sales  function  to  achieve  lineage  and 
revenue  objectives.  Good  motivator, 
trainer,  knowledgeable  in  both  inside 
and  outside  sales.  Send  resume  to 
Amarillo  Globe-News,  PO  Box  2091, 
Amarillo,  TX  79166,  Attn:  Ad  Director. 


SALES  MANAGER  for  independent, 
13,000  circulation  daily  in  an 
economically-stable  Indiana  market. 
Position  offers  unlimited  challenges 
and  creative  opportunities.  Successful 
candidate  must  be  able  to  work  well 
within  an  evolving  organizational  struc¬ 
ture  and  be  willing  to  be  part  of  an  oper¬ 
ational  team.  We're  looking  for  a  dedi¬ 
cated  individual  who  wants  to  move  up 
and  who  is  interested  in  a  one-company 
career.  Please  send  resume  -  including 
references  and  salary  history  -  cover 
letter  outlining  why  you  meet  the  above 
criteria,  to  Box  5863,  Editor  & 
Publisher. 


SALES  REPRESENTATIVE 
Come  grow  with  us!  We're  part  of  a 
chain  of  top-notch  community  news¬ 
papers.  Over  16,000  daily  is  looking  for 
a  sales  pro  who  knows  how  to  get  it 
done.  Great  Zone  2  location  near  water! 
Send  Salary  and  Requirements  to  Box 
5854,  Editor  &  Publisher. 


ARTIGRAPHICS 


GRAPHICS  ARTIST 

The  Santa  Fe  New  Mexican  seeks  to  hire 
a  Graphics  Artist  who  can  produce 
attractive  illustrations,  charts,  maps 
and  layouts  quickly.  Must  know  Macin¬ 
tosh  and  leading  programs;  page 
design,  pagination  experience  a  plus. 
Knowl^ge  of  Spanish  an  advantage. 
Send  resume  and  clips  to  Rob  Dean, 
Assistant  Managing  Editor  for  News, 
The  Santa  Fe  New  Mexican,  202  E. 
Marcy  St.,  Santa  Fe,  NM  87501.  FAX 
(505)  986-9147. 

USA  TODAY  has  an  opening  for  an  infor¬ 
mational  graphics  specialist.  The  ideal 
candidate  will  have  a  college  degree,  at 
least  3  years  at  a  metropolitan  news¬ 
paper  and  be  skilled  in  Aldus  Freehand 
on  the  Macintosh.  Ability  to  illustrate  on 
the  board  is  a  plus.  Please  write,  with 
resume  and  examples  of  your  work,  tO: 
Richard  Curtis,  Managing  Editor/ 
Graphics  and  Photography,  USA 
TODAY,  1000  Wilson  Blvd.,  Arlington, 
VA  22229. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Take  charge  person  to  organize  and 
direct  single  copy  and  home  delivery. 
Must  be  aggressive,  innovative  to  work 
with  a  large  Spanish  language  daily  in 
San  Diego.  Experienced  bilingual  is  a 
plus,  (kiod  salary  and  benefits.  Career 
position  for  right  person.  Please  send 
your  resume  and  complete  salary  history 
to: 

K.P.  Girard/Director 
El  Mexicano  Newspaper 
589  Vance  St. 

Chula  Vista,  CA  91910 


CIRCULATION  DIRECTOR 

Ohio’s  Fastest  Growing  Newspaper  is 
looking  for  someone  to  take  charge  of 
their  Circulation  Department.  The  right 
candidate  will  possess  strong  single 
copy  background  with  proven  growth 
record.  Home  delivery  experience  a 
must. 

Send  resume  and  salary  history  to: 

THE  MORNING  JOURNAL 
Attn:  Kevin  Walsh 
1657  Broadway 
Lorain,  OH  44052 


HOME  DELIVERY  MANAGER 
Zone  2,  AM  daily  has  an  excellent 
opportunity  for  an  aggressive  take- 
charge  manager  with  solid  sales,  prom¬ 
otion  and  interpersonal  skills.  Solid 
progressive  company  offering  immedi¬ 
ate  challenge  and  long  term  career 
growth.  Send  cover  letter,  salary  history 
and  resume  to  Box  5862,  Editor  & 
Publisher. 


SINGLE  COPY  MANAGER 

Fast  growing  60,000  daily  in  wealthy 
competitive  northern  New  Jersey  mark¬ 
et  seeks  a  results-oriented  Single  Copy 
Manager.  The  successful  candidate  will 
have  a  record  of  boosting  single  copy 
sales  and  experience  in  working  with 
independent  contractors.  Send  cover 
letter,  salary  expectations  and  resume 
to  Daily  Record,  Personnel  Department, 
629  Parsippany  Rd.,  Parsippany,  NJ 
07054. 


SINGLE  COPY  SALES  MANAGER 
Excellent  opportunity  for  a  motivated 
circulation  professional.  We  are  located 
on  the  southeast  Florida  coast  and  look¬ 
ing  for  an  experienced  self-starter  with  a 
proven  track  record  in  single  copy  sales 
increase.  Candidate  must  have  people 
skills  and  be  sales  oriented  with  a  well 
rounded  background  in  all  aspects  of 
single  copy.  Minimum  five  years  circu¬ 
lation  experience  a  must.  Send  cover 
letter,  resume  and  salary  requirements 
to  Box  5865,  Editor  &  Publisher. 


SINGLE  COPY  MANAGER 
Coastal  Florida  daily  -  30,000  -  needs 
dynamic,  experienced  single  copy 
manager.  Competitive  market  demands 
the  best.  Big  challenge,  great  opportun¬ 
ity.  Earn  to  mid-20’s.  Send  resume  to 
Box  5867,  Editor  &  Publisher. 

DATA  PROCESSING 


SYSTEM  MANAGER 
Nation's  largest  weekly  newspaper 
group  located  in  suburban  St.  Louis  has 
an  excellent  opportunity  for  a  System 
Manager  with  3-5  years  experience  on  a 
System  Integrators  System/55.  Know¬ 
ledge  of  classified/styl/rgen  are  an  abso¬ 
lute  must.  Czar  experience  a  plus. 
Salary  commensurate  with  experience. 
Excellent  benefits  package  including 
dental,  vision,  and  401K.  Send  resume 
and  salary  history  to:  Suburban  News¬ 
papers  of  Greater  St.  Louis,  Attn:  Henry 
B.  Haitz  III,  1714  Deer  Tracks  Trail,  St. 
Louis,  MO  63131.  FAX  #  (314) 
821-4244. 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 
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HELP  WANTED 


DATA  PROCESSING 

DIRECTOR  OF  MANAGEMENT 
INFORMATION  SERVICES 

Leading  newspaper  publishing 
company  located  in  Zone  8,  seeks 
Director  of  MANAGEMENT  INFORMA¬ 
TION  SERVICES. 

Applicant  should  have  a  working  know¬ 
ledge  of  Collier-Jackson  Software  Appli¬ 
cations  and  Cobol  Programming.  Exper¬ 
ience  with  Hewlett-Packard  3000 
Series  hardware,  preferably  Precision 
Architecture  equipment.  Thorough 
understanding  of  newspaper  industry. 
Strong  management  and  communica¬ 
tions  skills  are  essential. 

Reply  in  confidence  to  Box  5859, 
Editor  &  Publisher. 


_ DISTRIBUTION _ 

THE  BALTIMORE  SUN  is  looking  for  an 
experienced,  results-oriented  manager 
to  lead  its  fleet  and  distribution  func¬ 
tions.  The  successful  candidate  will  be 
energetic,  enthusiastic  and  very  organ¬ 
ized  with  a  minimum  of  six  to  eight 
years  diversified  management  experi¬ 
ence  with  at  least  one  to  two  years 
distribution  related  experience.  Strong 
budget  and  administrative  skills,  as  well 
as  numbers  and  results-oriented  a 
must.  College  degree  preferred.  Submit 
resume  with  cover  letter  with  salary 
history  to:  Diane  Billington,  The  Balti¬ 
more  Sun,  Circulation  Dept.,  501  N. 
Calvert  St.,  Baltimore,  MD  21278. 


Zone  Chart  On  Page  55 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
Rare  opportunity  to  move  into  news¬ 
room  management  at  a  90,000  daily  in 
Illinois’  second  largest  city.  Successful 
candidate  will  be  experienced  leader. 
Must  demonstrate  understanding  of 
total  newspaper,  community  interac¬ 
tion,  First  Amendment  issues.  Exten¬ 
sive  experience  preferred  in  both 
assigning  and  presenting  news,  life¬ 
styles  and  sports  coverage.  Excellent 
salary,  benefits,  working  conditions  in 
community  that  combines  best  of  big 
city  and  small  town  living.  Strong 
advancement  opportuniW  either  locally 
or  within  Gannett  Co.  Resume,  salary 
requirements  and  detailed  explanation 
of  newspaper  philosophy  to  L.G. 
Cunningham,  Executive  Editor,  Rock¬ 
ford  Register  Star,  99  East  State  St., 
Rockford,  IL  61104. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  FEATURES  EDITOR 
ARTS/ENTERTAINMENT  EDITOR 

We  need  two  journalists  with  terrific 
ideas,  and  the  proven  talent,  energy  and 
people  skills  to  get  those  ideas  into  the 
paper.  We  offer  rare  opportunities  to 
help  shape  a  newspaper  that  is  intent 
upon  excellence,  while  exploring  and 
savoring  life  in  the  beautiful  Northwest. 
Send  a  letter,  resume,  references  and 
clips  to  Phil  Gruis,  Deputy  Managing 
Editor,  Spokesman-Review,  PO  Box 
2160,  Spokane,  WA  99210. 


ASSISTANT  FEATURES  EDITOR 

Join  the  talented,  award-winning  staff 
on  one  of  the  nation’s  best  small 
metros.  We’ve  got  seven  competitive 
feature  sections,  some  appearing  daily, 
some  weekly.  We’re  looking  for  an  AFE 
who  can  story  edit  local  copy,  coach 
feature  writers  who  also  produce  for  the 
front  page,  and  budget  a  daily  wire 
entertainment  section.  Hard  news 
experience  an  asset,  seven  years  daily 
newspaper  experience  or  equivalent 
required.  Rule  breaking  encouraged, 
excellence  demanded.  We  won  our 
second  Pulitzer  in  1989,  and  aim  to 
build  on  that  success. 

Please  apply  in  person  at  the  Anchorage 
Daily  News  Human  Resources  Depart¬ 
ment,  1001  Northway  Drive,  or  send 
resume  to  the  Anchorage  Daily  News, 
PO  Box  149001,  Anchorage,  AK 
99514-9001,  Attn:  Features  Editor 
Kathleen  McCoy.  Minorities  encouraged 
to  apply. 

THE  ANCHORAGE  DAILY  NEWS  IS  AN 
EQUAL  OPPORTUNITY  EMPLOYER. 


COPY  EDITOR 

Small,  struggling,  NY  office  of  Interna¬ 
tional  wire  service  spotlighting  Third 
World  seeks  part-time  copy  editor  able 
to  get  involved  in  all  aspects  of  opera¬ 
tion.  Must  use  WP  5.0.  Send  resume, 
clips  to  G.I.N.,  777  U.N.  Plaza,  New 
York,  NY  10017. 


DESIGN  EDITOR  -  Aggressive,  growing 
North  Jersey  daily  seeks  newsroom 
leader  responsible  for  graphics  and 
eventual  redesign.  Good  people  skills 
are  essential  as  well  as  an  ability  to  work 
with  news  editors,  photographers  and 
composing  room  personnel.  Mac  skills 
and  page  design  experience  are 
required.  Resume,  samples  to  D.M. 
Levine,  Editor,  The  Herald  &  News,  988 
Main  Ave.,  Passaic,  NJ  07055. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS 

Award-winning  midsize  daily  seeks  edit¬ 
ing  pros  for  current  and  future  openings 
on  growing  news  pagination  desk. 
Successful  candidates  will  have  3-5 
years  of  experience  polishing  prose, 
writing  enticing  headlines  and  design¬ 
ing  attractive  pages.  Experience  with 
Quark  XPress  pagination  helpful.  Send 
letter,  resume,  tearsheets  and  headline 
samples  to  Chris  Frisella,  News  Editor, 
The  Anchorage  Times,  Box  100040, 
Anchorage,  Alaska  99510-0040.  EOE. 


DO  YOU  DESIRE  to  be  among  the  best 
and  the  brightest?  Would  you  enjoy  join¬ 
ing  the  staff  of  a  20,000  circulation 
Western  daily  that  aspires  to  excel¬ 
lence?  Could  you  stand  life  in  a  boom¬ 
ing  community  of  30,000  - 1  hour  from 
world  class  skiing,  2  hours  from  Las 
Vegas?  Positions  now  open  for  reporter, 
city  editor  and  lifestyle  editor.  Send 
cover  letter,  resume  samples  of  work 
and  salary  requirements  to  Managing 
Editor,  PO  Box  1630,  St.  George,  UT 
84771. 


EDITOR  -  Farragut  Press  Enterprise,  a 
14,000  free  suburban  weekly  in  Knox¬ 
ville  is  looking  for  an  energetic, 
community  news  minded  editor  to  lead 
a  4  person  staff.  Includes  heavy  writing/ 
photography  (more  people/feature  news 
than  hard  news),  page  design,  story 
assignments.  Modern  equipment, 
wonderful  climate  near  foothills  of 
Smoky  Mountains.  Send  resume  and 
salary  history  to  Press  Enterprise,  PO 
Box  300009,  Knoxville;  TN  37930. 


EDITOR  for  quality  six-day  AM  with 
14,000  circulation  in  beautiful  Sierra- 
Nevada  foothills.  We  seek  a  multi¬ 
talented  top  news  exec  to  make  a  good 
newspaper  better.  Must  be  combination 
manager-coach-motivator-team  player, 
with  strong  people  skills,  roll-up-the- 
sleeves  attitude,  sense  of  humor  and 
good  graphics  savvy  to  help  create  a 
reader-friendly  paper  that  covers  much 
more  than  public  meetings  and  cops. 
Need  proven  background  in  reporting, 
editorial  writing,  editing,  managing. 
News  staff  of  15  anxious  for  strong, 
capable  leader.  Excellent  family 
community.  Competitive  salary,  bene¬ 
fits.  Send  resume  and  3  complete 
issues  of  your  product  to  Jim  Fallbeck, 
Gen.  Mgr.,  Auburn  Journal,  PO  Box 
5910,  Auburn,  CA  95604.  No  phone 
calls,  please. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing¬ 
ton,  DC  20016;  (703)  356-1683. 


EDITORIAL  DIRECTOR 

Experienced  Editorial  Director  needed 
in  Washington,  DC,  for  large  trade 
publisher.  Must  have  experience  report¬ 
ing  for  and  managing  newsletters  and 
magazines.  Working  knowledge  of  the 
ins  and  outs  of  the  federal  Bureaurocra- 
cy  a  must.  A  background  in  business 
news  also  helpful.  Send  resume  and 
salary  history  confidentially  to  Box 
5833,  Editor  &  Publisher. 


FEATURES  EDITOR 
We  constantly  take  the  pulse  of  Kern 
County  and  keep  an  eye  on  L.A.  The 
Bakersfield  Californian  needs  a 
Features  Editor  to  oversee  a  13-person 
department  in  a  growing  area  of  South¬ 
ern  California.  Supervisory  and  design 
experience  necessary,  creativity 
mandatory.  Candidates  need  to  know 
the  difference  between  Audie  Murphy 
and  Murphy  Brown,  Bach  and  Buck, 
Contact  Rick  Martinez,  Managing 
Editor,  PO  Bin  440,  Bakersfield,  CA 
93302-0440. 


irS  A  CLASSIFIED  SECRET! 

We^ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 

When  you  need  Classified, 
we’re  here  --  every  week! 


EDITOR  &  PUBLISHER  for  May  30,  1992 


HELP  WANTED 


EDITORIAL 


EDUCATION  REPORTER  -  Energetic 
reporter  needed  to  cover  education  in  a 
beautiful  Southern  city  near  the  ocean. 
Must  aggressively  cover  the  news  for  our 
AM  and  PM  papers,  in  addition  to  writ¬ 
ing  a  column  and  producing  features 
that  make  grandparents  rush  to  the 
racks.  Reply  to:  Rexanna  Lester, 
Managinjg  Editor,  Savannah  News- 
Press,  PO  Box  1088,  Savannah,  GA 
31402. 


FEATURES  EDITOR 
For  Seattle  suburban  daily  and  Sunday. 
5  years  experience  as  a  writer  and  editor 
to  head  award-winning  feature  section 
with  quality  staff.  Person  needs  to  be 
generator  of  ideas  with  ability  to 
improve  and  guide  staff,  to  be  hands  on 
editor  who  works  with  people  during 
writing  and  then  can  polish  copy.  Salary 
DOE.  Letter  and  resume  to  Human 
Resources,  Journal  American,  PO  Box 
90130,  Bellevue,  VKA  98009-9230  or 
FAX  to  (206)  455-4989. 


INFO  GRAPHICS 

Award-winning  graphics  department 
needs  a  solid  visual-journalist  who  can 
work  with  editors  and  reporters  to  tell 
the  visual  side  of  stories.  Mac  graphics 
a  must.  Minimum  2  years  experience. 
Send  letter,  resume  and  variety  of 
samples  to  Vince  Grippi,  Graphics 
Editor,  The  Spokesman-Review,  Box 
2160,  Spokane,  WA  99210.  Deadline: 
June  15. 


METRO  EDITOR 

Ambitious  but  stuck  behind  a  bunch  of 
baby  boomers  at  a  major  metro?  Eager 
for  greater  responsibility  and  a  chance 
to  advance  to  managing  editor?  We’re 
looking  for  you.  We’re  a  mid-sized, 
family-owned  newspaper  in  a  three-way 
competitive  market  in  Zone  5  that 
needs  a  key  player  for  our  management 
team.  We’re  looking  for  big-city  skills  - 
sharp  editing,  solid  news  judgment  on 
daily  and  interpretive  stories,  and  the 
ability  to  help  a  good  staff  of  nearly  20 
reporters  get  even  better.  We’re  20 
minutes  from  major  league  sports  and 
top-quality  cultural  amenities,  but  far 
enough  away  to  escape  big-ci^  prices, 
taxes  and  crime.  Send  clips  and  resume 
to  Box  5845,  Editor  &  Publisher. 


NEWS  EDITOR  FOR  GAY  NEWSPAPER 
The  Weekly  News,  Florida’s  Gay  news¬ 
paper,  has  an  immediate  opening  for  a 
news  editor  with  experience  at  either  a 
daily  or  weekly  paper.  Position  requires 
extensive  copy  editing  and  local  report¬ 
ing.  You  will  be  managing  several  strin¬ 
gers  and  one  editorial  assistant.  You’ll 
be  expected  to  produce  an  Editor’s 
Commentary  each  week  with  at  least  2 
other  bylined  pieces.  This  department 
is  fully  computerized  and  online  with 
AP.  You  will  also  lay  out  your  news 
section  using  a  Ventura  system,  full- 
page  pagination.  Salary  negotiable. 
Come  work  in  an  atmosphere  where  you 
are  free  to  be  yourself.  Call  or  write  Bill 
Watson  at  (305)  757-6333,  ext.  8600; 
901  NE  79  St.,  Miami,  FL  33138. 
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HELP  WANTED 


HELP  WANTED 


NEWS  SPECIALIST:  We  are  looking  for 
a  hands  on  editor  to  bring  punch  to  our 
news  pages.  We  need  an  experienced, 
take  charge  pro  who  is  comfortable  with 
hard-hitting  copy  and  headlines,  and 
who  can  deliver  “got  ya"  packaging. 
Come  dazzle  us  with  ^r  innovative, 
aggressive  and  professional  talent.  This 
is  a  rare  opportunity  to  practice  old- 
fashioned  newspapering  in  a  highly 
competitive  suburban  metro  market  at  a 
full  color,  fully  paginated,  state  of  the 
art  AM  daily.  Good  pay  and  benefits. 
Send  resume,  references,  salary 
requirements  and  work  samples  to  Box 
SBM,  Editor  &  Publisher. 


PHOTO  EDITOR  with  experience 
needed  at  South  Texas  daily.  If  you’re  a 
savvy  manager,  an  advocate  for  photo¬ 
graphers  and  fluent  in  electronic  photo 
systems,  send  letter,  resume  and  work 
samples  to  Jeff  Cohen,  Managing 
Editor,  San  Antonio  Light,  PO  Box  161, 
San  Antonio,  TX  78291. 


POLICE  REPORTER  -  The  Savannah 
News-Press,  with  a  combined  circula¬ 
tion  of  more  than  80,000,  seeks  an 
experienced  reporter  to  work  primarily 
for  the  PM  edition.  Demonstrated  abili¬ 
ty  to  provide  compelling  copy  on  dead¬ 
line.  dig  out  reports  and  write  stories 
with  perspective  a  must.  Write  brief 
cover  letter  and  send  resume,  refer¬ 
ences  and  five  clips  to:  Rexanna  Lester, 
Managing  Editor,  Savannah  News- 
Press.  PO  Box  1088,  Savannah,  GA 
31402. 


POLICE  REPORTER 
The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  opening 
for  a  police  reporter.  Two  years  of  police 
beat  experience  preferred.  Send  resume 
and  clips  to  Saul  Shapiro,  Editor, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo.  lA  50704. 


REPORTER/PHOTOGRAPHER  for  well- 
established  weekly,  near  mountains,  ski 
resort.  Send  resume  by  June  1  to  James 
E.  Moore  II,  Publisher,  News  Montana 
Inc.,  PO  Box  309,  Red  Lodge,  MT 
59068. 


SPORTS:  Assistant  Editor  needed  to 
run  desk  and  help  supervise  staff  of  five 
on  Knight-Ridder  newspaper  in  big  ten 
community.  Strong  layout,  editing  and 
organizational  skills  required.  Writing 
experience  preferred.  Send  resumes 
and  copies  of  writing  samples  to: 
Dwight  Kier,  Centre  Daily  Times,  PO 
Box  89,  State  College,  PA  16804.  EEO 
Employer. 


SPORTS  DESK  EDITOR 
Small  Upstate  NY  AM  daily.  Strong 
editing  and  layout  skills.  Pagination 
ability  a  plus.  Send  resume,  clips  and 
references  to  Box  5870,  Editor  & 
Publisher. 


SPORTS  EDITOR  -  The  Evening 
^ntinel  of  Ansonia,  Conn,  is  seeking  a 
skilled  editor  for  its  sports  staff.  A  local 
news  oriented,  16,000-circulation 
daily.  The  Sentinel  is  seeking  an  indivi¬ 
dual  with  experience  as  a  sports  writer 
or  editor  and  a  knowledge  of  page 
design  and  layout.  Facility  with  a  Mac 
would  be  a  plus.  Letters  of  inquiry  and 
resumes  to:  William  H.  Watson,  Editor, 
The  Evening  Sentinel,  241  Main  St.. 
Ansonia,  Cf  06401.  EOE.  No  phone 
calls,  please. 


SPORTS  WRITER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  opening 
for  a  sports  writer,  who  will  also  have 
desk  responsibilities.  Page  layout  using 
a  Mac  II  is  a  plus,  but  not  essential. 
Send  resume,  clips  and  examples  of 
page  layout  to  Saul  Shapiro,  Editor 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704. 


TWO  REPORTERS.  ONE  COPY  EDITOR 
for  6-day  PM  which  stresses  local  news, 
attention  to  details  and  enthusiasm. 
Experience  preferred.  Zone  3  candi¬ 
dates  -  especially  Virginians  -  have 
edge.  Send  resume,  clips  to  Ginny 
Wray,  Editor,  Martinsville  Bulletin,  PO 
Box  3711,  Martinsville,  VA  24115. 


UNIQUE  opportunity  for  US  journalist 
to  travel  to  Moscow  and  Russia  under 
the  sponsorship  of  Russia’s  largest  daily 
newspaper.  1-2  week  assignments 
available.  Call  for  information  and 
brochure  (704)  264-6397. 


VERSATILE  general  assignment/sports 
reporter  wanted  for  a  professional, 
award-winning  staff  of  a  Knight-Ridder 
semiweekly  newspaper  in  the  Florida 
Keys.  Photography  helpful,  transporta¬ 
tion  a  must.  If  you  are  a  j-school  grad 
who  is  curious,  enthusiastic,  eager  and 
prepared  to  work,  send  clips  and 
resume  to  Jackie  Harder,  Editor,  The 
Keynoter,  PO  Box  158,  Marathon,  FL 
33050:  or  call  (305)  743-5551. 


WE  ARE  LOOKING  for  a  health  and 
fitness  writer,  but  not  just  any  health 
and  fitness  writer.  We  want  one  who  can 
inform  and  entice,  who  can  entertain 
and  illuminate,  who  is  stylish  but 
substantive.  Most  of  all  we  want  a  writer 
who  can  provide  the  best.  Most 
consumer-oriented  copy  in  the  industry. 
If  that  sounds  like  you,  please  drop  us  a 
note  with  resume,  clips  and  what  you 
would  do  if  you  ran  our  health  and 
fitness  beat  to  Box  5841,  Editor  & 
Publisher. 


WRITER/PHOTOGRAPHER 

Unique  PR  agency  needs  self-motivated 
and  productive  writer/photographer  in 
Midwest  (Illinois,  Indiana,  Missouri, 
etc.).  If  you  can  take  great  pictures  and 
write  interesting  feature  articles  about 
high-tech  topics  for  trade  and  business 
journals,  your  search  for  the  ideal  job 
has  just  ended.  You  must;  have  at  least 
5  years  experience,  be  an  excellent 
team  player,  like  to  travel,  and  be  will¬ 
ing  to  work  from  your  home.  We  are  a 
small,  stable,  employee-owned 
company  commifted  to  producing  high- 
quality  work.  This  is  more  than  a  job. 
It’s  a  career  opportunity.  Competitive 
salary  and  benefits,  productivity 
bonuses,  profit-sharing,  and  future 
participation  in  management/ 
ownership.  Send  letter,  resume, 
writing/photo  samples  and  salary  expec- 
tations  to  Box  5836,  Editor  & 
Publisher. 


PRESSROOM 


PRESS  FOREMAN  for  Goss  Urbanite.  5 
units  with  upper  former.  Must  be  a  good 
people  manager  and  have  the  ability  to 
run  multiple  process  colors  on  a  single 
run.  Excellent  salary  and  fringe  bene¬ 
fits.  Midwest  location.  Box  5860,  Editor 
&  Publisher. 


PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 


PRODUCTIONITECH 


ZONE  5  DAILY  is  looking  for  the  right 
person  to  oversee  our  entire  mainte¬ 
nance  operation,  including  electrical, 
mechanical,  electronic  and  building 
departments.  Please  send  resume  to 
Box  5868,  Editor  &  Publisher. _ 

In  the  United  States,  doing 
good  has  come  to  be,  like 
patriotism,  a  favorite  device 
of  persons  with  something 
to  sell. 

H.L.  Mencken 


CLASSIFIED  ADVERTISING  RATES 

VOICE  CLASSIFIEDS  ADI)  $25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 


LINE  ADS 

1  week  —  S7  (X)  per  line 

2  weeks  —  S6.15  per  line,  per  issue 

3  weeks  —  S5  35  per  line,  per  issue 

4  weeks  —  S4  60  per  line,  per  issue 


POSITIONS  WANTED 

1  week  —  S3.95  per  line 

2  weeks  —  S3.25  per  line,  per  issue 

3  weeks  —  S2.75  per  line,  per  issue 

4  weeks  —  $2.55  per  line,  per  issue. 


Add  $6  50  per  insertion  (or  box  senrice  Add  $4  25  per  insertion  for  box  service 
Count  os  an  odditional  line  in  copy  Count  as  on  additional  line  in  copy 

Count  approximately  34  characters  and  or  spaces  per  line. 

3  lines  minimum  NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  noon  (ET)  For  Saturday’s  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc. ,  on  classified  ads 
charged  the  fallowing  rates  per  column  inch  per  insertion:  1  time, 
S85;  2  to  5  times,  S80;  6  to  12  times,  $75;  13  to  25  times  S70,  26  to  51 
times  S65;  52  times,  S60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  ore  moiled  each  (3ay  as  they  are  received 


Company 


Classification _ 

Authorized  Signature 


□  VOICE  CLASSIFIED 


□  CLASSIFIED 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 
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HELP  WANTED 


PRODUCTION/TECH 


ASSISTANT  PRESSROOM  FOREMAN 

An  immediate  opportunity  exists  for  an 
experienced  supervisor  to  join  our  news¬ 
paper  production  management  team. 
Qualified  candidate  must  have  a  strong 
printing  background  with  a  minimum  of 
two  years  supen/isory  experience  in  a 
large,  fast-paced  newspaper  production 
environment.  Position  requires  night 
time  work. 

We  are  looking  for  a  results  oriented 
individual  with: 

•  Excellent  people  management  skills 

•  Current  technical  offset  press 

knowledge 

•  High  print  quality  and  productivity 

standards  awareness 

We  offer  excellent  salary  and  benefits, 
including  a  company  retirement  plan 
and  a  401K  savings  and  investment 
plan. 

If  you  meet  the  above  qualifications  and 
are  interested  in  joining  a  dynamic 
production  team,  please  send  resume 
and  salary  history  to: 

Union-Tribune  Publishing  Co. 
Attention  Job  #003 
PO  Box  191 
San  Diego,  CA  92112 

PRODUCTION  DIRECTOR 

Experienced  and  confident  in  all  facets 
of  production?  We  are  looking  for  a 
quality  oriented  manager  to  take  charge 
of  all  production  functions  in  a  multi¬ 
newspaper  printing  operation. 

If  you  are  a  leader,  trainer,  communica¬ 
tor  with  inventory  control  and  budgeting 
skills,  we  want  to  hear  from  you.  Send 
complete  resume  to: 

George  Radosevich 
Publisher 

Fall  River  Herald  News 
206  Pocasset  Street 
Fall  River,  MA  02722-3010 

POSITIONS 

WANTED 

ADMINISTRATIVE 

CEO/COO/PUBLISHER 
Mid-40's  executive  with  25  years  of 
experience  in  management,  editorial, 
advertising,  marketing,  and  production 
of  nevrspapers,  magazines,  directories, 
and  electronic  products.  Seeking  new 
opportunities  in  management,  partner¬ 
ship,  or  ownership,  preferably  in  Sun 
Belt.  Reply  to  Box  5839,  Editor  & 
Publisher. _ 

ENTREPRENEURIAL  NEWSPAPER 
PRO  seeks  hands-on  leadership  posi¬ 
tion.  Career  forte  in  advertising/ 
marketing.  Adept  at  training,  field 
coaching  and  motivating  sales  reps.  20 
year  proven  track  record  of  implement¬ 
ing  innovative  strategies  and  special 
sections  that  generate  new  revenue  and 
win  back  dollars  from  direct  mailers  and 
other  competitors.  Highest  work  ethic. 
Solid  references.  Send  responses  to  Box 
5856,  Editor  &  Publisher. 


EXPERIENCED  PUBLISHER  seeks  new 
challenge  at  daily  of  approximately 
10,000  or  more  circulation.  Prefers 
Zone  3,  but  will  go  anywhere.  Guaran¬ 
teed  to  increase  profits  and  market- 
share.  Respond  to  Box  5857,  Editor  & 
Publisher. 


GUARANTEED  *  Publisher/General 
Manager  position.  28  years  in  newspap¬ 
ers.  Last  14  years  as  Publisher.  *  You’ll 
notice  results  in  90  days,  if  not  satis¬ 
fied,  next  30  days  FREE!  Larry  Boyer, 


POSITIONS  WANTED 


_ ADVERTISING _ 

STAFF  CUTS  eliminated  my  position  as 
Pub  Aux  ad  manager.  I  created  the 
Product/Sen/ice  Directory  section  which 
generates  $65, 000/year,  launched  the 
industiy’s  first  card  pack,  and  reduced 
over-90-day  receivables  by  $30,000. 
Steve  Silverthorn  (703)  241-7893. 


ARTIGRAPHICS 

GRAPHIC  DESIGNER/Assistant  Art 
Director  seeks  position  with  growing 
and  stable  publication  or  firm.  Fluent 
with  Adobe  Illustrator,  Aldus  Pagemak- 
er.  Quark  XPress,  Aldus  Freehand, 
Photoshop.  Young,  aggressive,  intelli¬ 
gent  take  charge  type  of  guy.  Respond 
to  Box  5828,  Editor  &  PuDlisher. 


CARTOONIST 


EDITORIAL  CARTOONIST,  rated  #1  by 
College  Media  Advisers,  seeks  entry 
level  position  with  daily  newspaper. 
Freelanced  for  Miami  Herald,  winner  of 
numerous  national  awards,  recently 
syndicated,  and  now  eager  to  begin 
professional  career.  For  samples  and 
resume,  call  John  Travisano  (305) 
474-7178. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  13  years 
experience.  Service,  marketing,  promo¬ 
tions,  strong  points.  All  zones  consid¬ 
ered.  Call  (708)  830-4978. 


SKILLED  CIRCULATION  MANAGER 
with  history  of  achievement  in  3  major 
markets.  For  solid  growth,  solid  results 
(iarry  Sadler  (517)  263-1975. 


_ EDITORIAL _ 

Award-winning  SPORTS  WRITER  with 
10  years  of  daily  newspaper  experience 
seeks  position  with  mid-to-metro-sized 
daily.  I’m  coming  off  a  first-place  finish 
in  the  sports  news  writing  category  of 
the  1990  Associated  Press  Sports 
Editors  contest  (circulation  50,000  to 
175,000).  Can  write  columns, 
features,  news,  investigative  pieces, 
etc.  I  love  to  break  news.  Just  took  a 
buyout  and  am  looking  for  a  new  news¬ 
paper  challenge. 

Address:  Chuck  Betson,  714  Moonraker 
Court,  Smithville,  NJ  08201.  Phone: 

(609)  652-2271. _ 

Procrastination  is  the  art  of 
keeping  up  with  yesterday. 
Don  Marauis 


POSITIONS  WANTED 


_ EDITORIAL _ 

IF  YOUR  editorial/opinion  pages  are  not 
as  provocative,  exciting,  stimulating, 
community-friendly  and  responsive  as 
they  can  be,  please  write  to  Box  571, 
Baraboo,  Wl  53913. 


BUSINESS,  Copy  or  Wire  Editor.  14 
years  Wall  Street  Journal.  PR  pro.  NJ, 
NY,  PA.  (609)  448-4894. 


EDITORIAL  WRITER,  first-rate,  with 
more  than  a  decade  of  daily  experience. 
Call  (312)  944-4384.  Leave  message. 

EXPERIENCED  EDITOR/REPORTER 
seeks  weekly  editor  position.  Will  relo¬ 
cate.  (305)  891-2595. 


j  CAN  DO  BOTH:  write  and  teach  writ¬ 
ing.  Have  a  staff  that’s  tops  in  reporting 
and  average  in  putting  words  together? 
You  need  me.  Newspaper  and  magazine 
editing  pro.  Looking  for  position  in  Zone 
7,  8,  or  9.  Respond  to  Box  5848,  Editor 
&  Publisher. 


PHOTOJOURNALIST  with  6+  years 
dally  newspaper  experience  seeks  posi¬ 
tion  on  photo  staff.  Currently  freelance/ 
contract  photographer  with  Louisville 
Courier-Journal.  Management  experi¬ 
ence  as  well.  John  Rott,  10913  Conti 
Lane,  Louisville,  KY  40299.  (502) 
?§7-W75, _ 

PUBLISHED  NOVELIST,  produced 
screenwriter,  author  of  freelance 
critiques,  essays  and  award-winning 
non-fiction  book  on  theatre  seeks  posi¬ 
tion  as  THEATRE/FILM  CRITIC.  Exper¬ 
ienced  behind-the-scenes  in  Broadway 
and  Hollywood.  2  kids,  time  to  settle 
down.  Ask  for  eclectic  bio,  examples. 
Box  5858,  Editor  &  Publisher. 


VERSATILE  JOURNALIST  with  five 
years  newspaper  experience  seeks 
reporting  job  on  daily,  wire  service  or 
established  weekly,  (iurrently  reports 
for  Caribbean  weekly  and  freelances  for 
major  wire  service.  Covers  international 
drug  trials,  conservation  issues,  police 
beat,  business  and  tourism.  Has  flair  for 
features.  Handles  breaking  news  and 
investigative  series.  Three  and  a  half 
years  experience  as  copy  editor  for  large 
weekly  chain  in  suburban  Washington 
assures  attention  to  details  and  accura¬ 
cy.  Writes  zesty  leads.  Clips  will  entice 
you  to  read.  Excellent  references.  Call 
Phil  at  (809)  494-3434. _ 

Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


POSITIONS  WANTED 


EDITORIAL 


SUPER  AMBITIOUS  PERSON  SEEKS 
PART-TIME  WRITING  POSITION 

Ambitious,  creative  writer  looking  for  a 
part-time  magazine  writing  position.  I 
am  an  excellent  Interviewer,  great  with 
feature  pieces,  personality  profiles  and 
investigative  stories.  I  love  the  maga¬ 
zine  industry!  I  will  travel  for  your 
stories,  dig  out  facts,  come  up  with 
ideas,  anything  to  help  you  improve 
your  publication!  Send  responses  to  Box 

5816,  Editor  &  Publisher. _ 

WRITER  SEEKS  TRAVEL 
WRITING  POSITION 

I  am  seeking  a  travel  writing  position 
with  a  travel  magazine.  I  am  into  diffe¬ 
rent  cultures  and  am  not  afraid  to 
sample  living  among  different  and  living 
practices.  T  have  a  reporting  back¬ 
ground  and  love  the  reporting  business. 
Send  responses  to  Box  5815,  Editor  & 
Publisher. 


_ FREELANCE _ 

L.A.  STRINGER.  An  inexpensive,  fresh 
alternative  to  wires.  TV  and  film  inter¬ 
views,  features,  trends.  Major  newspap¬ 
er,  magazine  clips.  Pursue  your  local 
angles?  Harvey  Solomon  (213) 
938-5845. _ 

Children  have  more  need  of 
models  than  of  critics. 
Joseph  Joubert 


_ MARKETING _ 

MARKETING  DIRECTOR  increased 
paid  lineage  40%  in  one  year.  Created 
many  new,  profitable  promotions.  Tops 
at  sales  training.  Am  aggressive- 
productive-competitive  and  innovative. 
Paul  Lewis,  (901)  767-7002. _ 

Some  people  spend  the  day 
in  complaining  of  a  head¬ 
ache,  and  the  night  in 
drinking  the  wine  that  gives 
it. 

Johann  von  Goethe 


PUBUC  RELATIONS 

Award-winning  PR  veteran,  biographee 
in  “Who’s  Who”,  seeks  post  at  nonpro¬ 
fit.  15  years  experience.  Personal  satis¬ 
faction  more  important  than  hefty 
paycheck.  Box  5869,  Editor  & 
Publisher. 


SHOP  TALK  AT  THIRTY  - 

Some  suggested  reading  in  other  fields 


By  Christy  Bulkeley 

The  same  concepts  surface  over 
and  over  these  days  as  E&P  reports 
newspaper  efforts  to  rebuild  reader- 
ship  and  what  kinds  of  changes  are 
recommended  by  people  looking 
ahead  a  decade  or  more. 

Key  among  them:  connecting; 
working  beyond  hierarchy  or,  more 
explicitly,  across  racial,  class,  and  cul¬ 
tural  lines;  core  information;  context; 
meaning;  communities  of  interest. 

No  doubt  those  attending  the  Amer¬ 
ican  Society  of  Newspaper  Editors 
and  the  American  Newspaper  Pub¬ 
lishers  Association  conventions  heard 
specific  ways  to  move  from  discus¬ 
sion  of  concepts  to  delivering  com¬ 
pelling  news  content.  After  all,  that 
is  the  real  challenge:  translating  the 
concepts  into  working  knowledge  that 
helps  each  local  newspaper  serve  its 
unique  geographic  community  and 
the  various  publics  within  it  effec¬ 
tively. 

Newspaper  people  can  make  change 
faster  and  surer  —  or  know  when  not 
to  —  by  taking  advantage  of  work  in 
other  fields,  identifying  what  infor¬ 
mation  individuals  want,  use,  or  will 
use  and  why. 

Generally,  it  affirms  the  news  read¬ 
ership  research  that  says  most  people 
want  news  about,  and  will  deal  with, 
tough  issues  —  those  on  the  news 
agenda  and  others  that  newspeople  do 
not  recognize  yet.  At  the  same  time, 
it  challenges  conventional  journalism 


(Bulkeley  is  a  former  publisher 
with  Gannett  Co.) 
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AdNeivs 

Get  your  copy  of 

-  Australia's  big  marketing,  advertising  and  me¬ 
dia  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in- 

- 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
Y  C  O I  Please  send  me  AD  NEWS  lor  one 
•  ^  ^  •  year  -  26  issues.  I  enclose  my 
bankdraft  in  Australian  currency  forAust.  $128. 

Name: _ 


j  Address' 

i 

wisdom  about  timing  of  stories,  rep¬ 
etition,  conflict,  and  it  offers  new  un¬ 
derstandings  of  differences  between 
how  the  news  media  and  the  public 
experience  reality. 

A  good  starting  place  is  the  work 
of  Robert  Bellah  and  his  associates. 

They  listened  to  everyday  people 
in  different  kinds  of  communities 
over  several  years  and  reported  what 
they  heard  in  the  1985  book  Habits  of 
the  Heart.  Start  reading  at  Chapter  8 
or  9,  using  the  glossary  if  the  socio¬ 
logical  terms  throw  you  (as  they  did 
me  the  first  time). 

The  Good  Society,  the  new  book  by 
Bellah  and  company,  opens  with  com¬ 
pelling  stories  illustrating  the  kinds 
of  information  gaps  newspapers  can 
help  readers  overcome  —  if  they  are 


not  working  on  filling  those  gaps  al¬ 
ready.  It  shows  the  need  for  give-and- 
take  discourse,  the  kind  of  conversa¬ 
tion  that  comes  from  talking  across 
lines  of  culture,  class,  hierarchy,  and 
helps  readers  see  themselves  and  their 
interests  in  the  news. 

Thanks  to  technology,  newspapers 
can  unfold  ideas  and  issues  in  ways 
that  help  people  find  their  part  of  the 
story  quickly,  then  move  through  it 
their  own  way  if  that  is  different  from 
the  way  reporters  and  editors  think. 

Understanding  various  ways  that 
news  information  can  compel  reader 
connection  comes  from  what  teach¬ 
ers  have  learned  to  help  people  relate 
to  information.  The  Skillful  Teacher 
by  Stephen  Brookfield  draws  read¬ 
ably  on  his  decades  of  teaching  adults 
but  cites  formal  research  for  anyone 
who  wants  to  explore  further  when 
question-and-answer  format  or  sto¬ 
rytelling  or  chronology  or  charts  with 
options  and  consequences  might  be 
more  useful  than  paragraphs  orga¬ 
nized  via  the  inverted  pyramid. 

Inverted  pyramids  work  wonder¬ 
fully  well  for  first-day  stories  of  ob¬ 
vious,  universal  interest  and  connec¬ 
tion  —  natural  and  human  disasters, 
cancer  cures,  Oscar  winners,  general 
tax  cuts.  They  also  work  for  the  first 
report  of  pronouncements  from  those 
at  the  top  of  organization  charts  — 


the  president,  the  head  of  General 
Motors  or  Kodak,  the  council  presi¬ 
dent. 

However,  they  come  perilously 
close  to  the  near-universal  turnoff  of 
top-down  teacher  lectures  or  “be¬ 
cause  I  said  so”  remarks  by  a  boss  or 
parent. 

Unwittingly,  they  lead  journalists 
to  ignore  some  stories  until  the  sto¬ 
ries  fit  the  pyramid,  until  they  have 
become  win-lose  competition  be¬ 
tween  two  ideas  or  one  choice  to  ac¬ 
cept  or  reject.  They  may  follow  a 
logic  unlike  that  of  readers,  require 
background  too  high  for  regular  read¬ 
ers,  or  not  high  enough  for  less  fre¬ 
quent  readers,  seem  to  preach  or  talk 
down  and  leave  out  the  how-to-con¬ 
nect  detail  because  it  was  at  the  end 


and  got  lopped  off. 

Editors  and  reporters  know  those 
problems  instinctively;  witness  other 
story  approaches  in  news  and  features 
and  the  evolving  use  of  background 
boxes  and  how-to-contact-someone 
boxes.  Understanding  the  different 
ways  that  different  kinds  of  readers 
and  non-readers  react  to  information 
and  its  sources  can  enrich  the  mix  and 
help  guide  decisions  about  when  to 
use  which  approaches. 

Two  longtime  best-selling  books 
get  at  the  problem  from  different  di¬ 
rections  —  Deborah  Tannen’s  You 
Just  Don ’t  Understand,  and  Stephen 
Covey’s  The  7  Habits  of  Highly  Ef¬ 
fective  People.  Each,  in  its  own  way, 
shows  ways  to  get  around  limits  of 
hierarchical  or  linear  thinking  and 
move  toward  more  diverse,  inclusive 
understanding. 

Characteristics  of  hierarchy  are  de¬ 
fined  and  illustrated  directly  in  Anne 
Wilson  Schaef’s  Women’s  Reality 
and  elaborated  in  her  subsequent  Arf- 
dictive  Society. 

Some  other  books  help  explain  how 
people  learn  to  think  and  act  within 
the  lines  and  boxes  on  the  organiza¬ 
tion  chart  even  when  their  more  nat¬ 
ural  way  is  to  connect  in  various  di¬ 
rections.  They  are  especially  helpful 
in  learning  to  hear  accurately  what 
(See  SHOP  TALK  on  page  46) 


Newspaper  people  can  make  change  faster  and 
surer  —  or  know  when  not  to  —  by  taking  advantage 
of  work  in  other  fields,  identifying  what  information 
individuals  want,  use,  or  will  use  and  why. 
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New  England  Newspapers 
show  tourists  how  to  get  the  most 
out  of  their  vacation  doiiar. 


$13,256,000,000.00  was  spent  by  tourists  in  New  England  in 
1989,’'  making  tourism  one  of  the  top  industries  in  New 
England.  New  England  offers  something  for  everyone. 
Camp  in  the  woods  or  spend  the  week  on  a  windjammer. 
Go  hiking  or  biking,  enjoy  the  luxurious  leisure  of  haute 
cuisine  in  an  elegant  restaurant  or  stuff  yourself  at  a  vil¬ 
lage  clambake.  Swim,  sail,  go  antiquing,  shoot  the  rapids, 
visit  museums,  play  golf  or  tennis,  or  just  sit  on  a  porch 
and  rock,  whatever  you  desire,  you  can  find  it  in  New 
England.  Advertising  in  the  New  England  newspapers  tells 
consumers  how  to  find  their  perfect  vacation. 

‘Figures  from  U.S.  Travel  Data  Center,  1989  State  Economies  Survey 


MAINE 

MASSACHUSETTS 

CONNECTICUT 

RHODE  ISLAND 

Bangor  Daily  News  (M) 

Boston  Globe  (M&S) 

The  Advocate  (Stamford)  (AD&S) 

The  Newport  Daily  News  (E) 

Maine  Weekend 

Boston  Herald  (M&S) 

The  Bridgeport  Post  (M&S) 

Providence  Journal-Bulletin  (M&E) 

Sun-Journal  (M) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Day  (New  London)  (M&S) 

The  Providence  Sunday  Journal  (S) 

I 

I 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gcrdner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 

New  Britain  Herald  (E) 

The  Westerly  Sun  (E) 

I 

I 

I 

I 

I 

NEW  HAMPSHIRE 

Doncord  Monitor  (M) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Sprin^eid)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (ME&S) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

JL\ 
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Hometown  newspapers  just  got 
a  better  view  of  Washington! 

Presenting  the  1992  Paul  Miller  Fellows 

For  the  next  year  these  1 5  experienced  journalists 
from  around  the  USA  will  have  the  unique  opportunity  to  see 
how  our  nations  capital  works  (or  doesn’t  work),  all  as  part 
of  the  Paul  Miller  Washington  Reporting  Fellowship  Program. 
We  hope  their  experience  proves  to  be  valuable 
as  a  way  of  providing  their  hometown  news  organizations 
with  a  new  insight  into  life  “inside  the  Beltway.” 


&)ngratulations  to  these  Paul  Miller  Fellows: 


BuNTy  Anquok 
The  Lakota  Times 
Judith  Barra  Austin 
Gannett  News  Service 
Tony  G.  Batt 
Donres'  Media  Group 
Jack  Dfxtsch 
Charleston  Daily  Mail 
Raul  G.  Guerrero 
El  Diario 


Michael  Jeffrey  Hardy 
Newhouse  News  Service 

Daniel  C.  Hoover 
The  Greenville  News 

Rosalind  Jackler 
The  Houston  Post 
Phstlis  W.  Jordan 
The  Virginian-Pilot 
Eugene  Kiely 
The  Record  of  Hackensack 


Michelle  Mittelstadt 
The  Associated  Press 
Jim  Myers 
Tulsa  World 
Jim  Owen 
Hearst  Newspapers 
Michelle  R.  Ruess 
The  Cleveland  Plain  Dealer 
Scott  Sonner 
The  Associated  Press 


THE 


FREEDOM  FORLM 

FREE  PRESS.  FREE  SPEECH.  FREE  SPIRIT 


Paul  Miller  Washington  Reporting  Fellowships  are  an  operating  program  of  The  Freedom  Forum.  For  information  or  an  application  contaa 
Paul  Miller  Washington  Reporting  Fellowships,  The  Freedom  Forum,  1101  Wilson  Blvd.,  Arlington,  VA  22209, 703-875-0920 
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